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Midland  Daily  News 

■■  Winds  pack  wallop 


A  new  generation 


Only  a  newspaper  could  take  a  country 
farm  and  grow  interest  in  the  city. 

For  years,  family  farms  were  part  of  the  fabric  of  American  life.  In  recent  times,  changes 
in  the  economy  have  led  to  the  sell-off  of  many  family  farms.  That's  why  the  story  of  a 
couple  who  came  back  to  continue  the  tradition  of  family  farming  caught  the  attention 
of  the  Midland  Daily  News  in  Michigan. 

A  reporter  and  photographer  visited  the  Laurenz  family  farm  over  the  course  of  a  year 
to  create  a  four-day  series — each  part  focusing  on  one  season  in  the  life  of  a  farmer. 

For  a  lot  of  city  readers,  this  was  the  first  glimpse  of  how  the  other  side  lives.  People 
who  thought  city  life  was  stressful  now  saw  there  were  different  pressures  that  were 
just  as  great  on  the  family  farmer.  The  stories  explored  the  impact  on  Michigan  farmers 
of  the  weather,  the  drop  in  the  commodities  market  after  Sept.  11  and  the  threat  of 
hoof-and-mouth  disease.  It  gave  insight  into  the  spirit  of  the  .American  family  farming 
tradition  and  the  uncertainty  of  its  survival. 

The  series  drew  a  range  of  responses  to  both 
the  newspaper  and  the  Laurenz  family.  It  also 
brought  greater  understanding  between  diverse 
communities,  which  is  one  more  way  the  Hearst 
Newspapers  enrich  readers'  lives  every  day. 


To  read  this  series,  go  to  ww^v.ourmidland.com 
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TOYOTA 
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Reduce  manufacturing 
waste  going  to  landfills 


Reduce  land  going 
to  waste 


Each  year  Toyota  builds  more  than  one 
million  vehicles  in  North  America.  This 
means  that  we  use  a  lot  of  resources  — 
steel,  aluminum,  and  plastics,  for  instance. 

But  at  Toyota,  large  scale  manufacturing 
doesn't  mean  large  scale  waste. 

In  1992  we  introduced  our  Global  Earth 

Charter  to  promote  environmental 
responsibility  throughout  our  operations. 

And  in  North  America  it  is  already  reaping 
significant  benefits.  We  recycle  376  million 
pounds  of  steel  annually,  and  aggressive 
recycling  programs  keep  18  million  pounds 
of  other  scrap  materials  from  landfills. 

Of  course,  no  one  ever  said  that  looking 
after  the  Earth's  resources  is  easy.  But 
as  we  continue  to  strive  for  greener  ways 
to  do  business,  there's  one  thing  we're 
definitely  not  wasting.  And  that's  time. 

www.toyota.com/tomorrow 

©2001 

ON  LIFE  Ai  DEATH  Tim 

IF  YOU  NEED  ANY  FURTHER  EVIDENCE 
of  the  yawning  gulf  between  news- 
media  owners  and  working  joumidists, 
take  a  look  at  how  the  industry’s  ownership 
associations  worked  to  influence  a  key  vote 
in  the  U.S.  Senate  this  month  [“Hold  the 
obit  for  death  tax,”  June  17,  p.  6]. 

The  issue  was  not  freedom  of  informa¬ 
tion,  or  privacy  law,  or  any  other  measure  a 
press  hound  can  get  too  worked  up  about. 
Instead,  what  got  America’s  publishers  and 
newspaper  owners  in  a  white-hot  lather 
was  an  effort  to  thwart  a  bid  by  President 
Bush  and  GOP  colleagues  in  Congress  to 
permanently  kill  the  estate  tax.  That  effort 
failed  in  the  Senate,  but  not  before  a 
withering  phone  campaign  by  the  owners 
of  American  media. 

Much  has  been  written  on  the  disconnect 
between  American  journalism  and  the 
citizens  who  depend  upon  it.  That  the  folks 
who  own  the  press  would  so  publicly 
embrace  the  estate-tax  repeal  —  a  Christ¬ 
mas  wish-list  item  of  the  w  ealthy  that  even 
many  of  the  wealthy  can’t  stomach  — 
shouldn’t  surprise  anyone,  but  it  should 
allow  those  dependent  upon  the  press  to 
express  their  disapproval  with  an  owner¬ 
ship  so  detached  from  us  working  stiffs. 

CHARLES  N.  DAVIS 
ASSISTANT  PROFESSOR 
Missouri  School  of  Journalism 
Columbia,  Mo. 

THE  GOOD  NEWS  ON  THE  ir 

Thank  you  for  your  June  17 

editorial  about  the  reasons  Native 
journalism  is  on  the  cusp  of  some¬ 
thing  big  [‘Trail  of  truth-telling,”  p.  9]- 


One  exciting  program  in  South  Dakota  is 
the  annual  Native  American  Newspaper 
Career  Conference  (http://www'.native 
joumal.com),  sponsored  by  the  Freedom 
Fomm  Neuharth  Center,  South  Dakota 
Newspaper  Association,  and  journalism 
programs  at  both  South  Dakota  State 
University  and  the  University  of  South 
Dakota.  More  than  300  Native  students 
and  high-school  journalism  advisers  have 
attended  the  past  three  conferences.  From 
that,  students  have  gained  internships  at 
newspapers,  and  have  been  aw'arded 
scholarships  and  enrolled  in  post-secondaiy 
journalism  programs.  And  we  are  well  into 
planning  for  next  year’s  conference  (April 
22-24)  at  the  Crazy  Horse  Memorial  in  the 
Black  Hills  of  South  Dakota. 

DAVID  BORDEWYK 
GENERAL  MANAGER 
South  Dakota  Newspaper  Association 
Brookings,  S.D. 

OEVIEWINGTHENUIEOS 

Re:  “Market Profile:  Focusing 
on  Pittsburgh”  [May  20,  p.  21]. 
Your  “Newspapers:  The  ABCs” 
table  provides  out-of-date  and  incorrect 
daily  circulation  for  our  Pittsburgh 
Tribune-Reviav  edition  in  Allegheny 
County,  reporting  it  to  be  21,537.  This  was 
a.  Monday-only  number  from  the  2000 
report.  Our  2001  six-day  average  in 
Allegheny  County'  was  52,685,  based  on  the 
white  audit  ended  March  31,  2001.  The 
2002  data  is  up  significantly  from  that, 
but  well  wait  for  the  audits  to  come  out. 

KRAIG  CAWLEY 
VICE  PRESIDENT,  MARKETING 
Tribune-Review'  Publishing  Co. 

Pittsburgh 


-- 


E&P  TECHNICAL 

COVERING  THE  FRONT-END  LINES 

All  is  not  quiet  in  central  Florida 
as  publishing-systems  vendors 
advance  on  Nexpo  seeking  to  secure 
beachheads  for  their  cross-media 
and  media-neutral  solutions . 16 

DIGITAL  OUTPUT  Howard  Finberg’s 
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50  YEARS  AGO 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 

adopted  the  Editor  &  Publisher 
Market  Guide  as  its  source  of 
standard  data  during  the  final 
session  of  the  NAEA  summer 

conference  this  week  in  Cover  illustration  by  Aya  Kawano 

Daytona  Beach,  Fla. 
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JUNE  28,  19.52: 

Corruption  in  state  and  local 
governments  has  gained  strength 
from  President  Truman's  order  to 
federal  agencies  permitting  them 
to  slap  a  “secret"  classification 


on  embarrassing  information,  the 
National  Education  Association 
charged  this  week  in  Buffalo,  N.Y 

The  Newspaper  Advertising 
Executives  Association  officially 
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nquirer  reporten; 


Ruling  centered  on  jury  contact 
has  journalists  feeling  the  chill 
all  around  the  land  of  the  free 


BY  JOE  STRUPP 

A  JUDGE’S  DECISION  TO  FINE  FOUR  PhILADEL- 
phia  Inquirer  reporters  $1,000  each  —  and 
ordering  three  of  them  to  perform  community 
service  —  for  contacting  former  jurors  in  a  high- 
profile  murder  case  brought  stinging  attacks  trom 
journalism  leaders,  as  well  as  the  Inquirers  editor, 
who  vowed  to  appeal. 

“I’m  stunned  that,  in 
this  country,  you  can  be 
sentenced  for  asking 
somebody  a  question,” 

Inquirer  Editor  Walker 
Lundy  said  in  a  state¬ 
ment.  “I  do  not  believe 
this  will  stand.” 

Others  fear  it  could  set 
a  dangerous  precedent. 

“This  is  a  case  of  the 
courts  overreaching,  par¬ 
ticularly  if  you  are  talking 
about  coverage  in  the 
aftermath  of  a  trial,”  said 
Caesar  Andrews,  president  of  the  Associated  Press 
Managing  Editors  and  editor  of  Gannett  News 
Service.  “The  court  is  out  of  line.”  Al  Cross,  president 
of  the  Society  of  Professional  Journalists  (and  colum¬ 
nist  for  The  Courier-Journal  in  Louisville,  Ky.), 
worries  the  ruling  “could  encourage  other  judges  to 
do  this  —  and  not  every  media  outlet  will  be  as 
courageous  as  the  Inquirer  in  challenging  it.” 


The  Inquirer’s  Emilie  Lounsberry  after  Thursday’s  sentencing 


The  reporters  were  charged  with  contempt  of  court 
in  December  for  violating  orders  by  Camden  County 
(N.J.)  Superior  Court  Judge  Linda  Baxter  not  to 
identify  or  interview  jurors  after  the  controversial 
murder  trial  of  Rabbi  Fred  J.  Neulander.  County 
Superior  Court  Judge  Theodore  Z.  Davis  ruled  June 
17  that  three  of  the  reporters  had  violated  both  of 
Baxter’s  orders  and  that  the  fourth  had  violated  one. 
He  sentenced  the  journalists  Thursday. 

The  reporters  —  George  Anastasia,  Joseph  A. 
Gambardello,  Emilie  Lounsberry,  and  Dwight  Ott 
—  were  fined  $1,000  each.  Anastasia,  Lounsbeny, 
and  Ott  also  were  sentenced  to  180  days  in  jail,  but 
had  those  sentences 
suspended.  Instead, 
Davis  ordered  Louns¬ 
berry  and  Ott  to  perform 
10  days  of  community 
service,  while  sentencing 
Anastasia  to  five  days. 
Mike  Pinskj',  an  attorney 
who  is  representing  Ott, 
described  the  sentences 
as  “fairly  harsh.” 

Floyd  Abrams,  the 
famed  First  Amendment 
lawyer,  told  The  New 
York  Times  that  the  trial 
judge’s  ban  on  the  pub¬ 
lication  of  jurors’  names  following  a  trial  was  virtually 
unprecedented. 

But,  according  to  Davis  in  his  21-page  decision: 
“The  line  that  must  be  drawn  here  is  that  a  citizen  — 
even  one  exercising  First  Amendment  rights  —  must 
obey  an  order  issued  by  a  court.  The  [reporters’]  arro¬ 
gance  and  contumacious  conduct  cannot  by  this  court 
be  swallowed  and  digested.”  11 


Knight  Bidder 
wouldn’t  be  a 
buyer  of  TV  stations 
even  in  a  world 
without  a  federal 
ban  on  cross  owner¬ 
ship  of  a  newspaper 
and  broadcast  station 
in  the  same  market 
—  but  don’t  count 
it  out  of  broadcast 
altogether. 

The  company 
might  experiment 
with  all-news  radio 
in  some  of  its  larger 
markets.  Chairman 
and  CEO  Tony  Bidder 
said  during  last 
week’s  Mid-Year 
Media  Beview. 

-  LUCIA  MOSES 

CAILIN6ALL 


Members  of 
The  News¬ 
paper  Guild  at  The 
Washington  Post,  who 
held  a  two-day  byline 
strike  this  month  to 
spotlight  a  contract 
dispute,  are  being 
urged  not  to  do  extra 
work  for  the  news¬ 
paper’s  Web  site, 
union  leaders  said. 
The  job  action. 
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which  began  June  13 
and  is  continuing 
indefinitely,  is  another 
way  for  workers  to 
protest  what  union 
leaders  say  is  manage¬ 
ment’s  refusal  to 
provide  “a  decent 
contract.” 

The  Guild  local 
represents  more  than 
1,400  Post  employ¬ 
ees,  who  have  been 
working  without  a 
contract  since  the  last 
one  expired  May  18. 
The  next  bargaining 
session  is  scheduled 
for  Wednesday. 

-  JOE  STRUPP 

LEI’S  6ET 


Business  is  better,  hut ... 


Execs  just  milil  about  future 


The  Newspaper 
Association  of 
America  (NAA) 
launched  “Newspaper 
Tech,”  an  online 
training  Web  site,  at 
Nexpo  in  Orlando, 

Fla.,  last  weekend. 

The  site  (http://www 
.naatechtraining.com) 
offers  more  than 
600  technical 
training  courses. 

Contributing  to  the 
Web  site  are  Agfa 
Corp.,  Ridgefield,  N.J., 
and  the  Rochester 
Institute  of  Technology 
in  New  York.  Agfa 
is  providing  400 
courses,  including 
some  in  Spanish  and 
other  languages,  while 
RIT  is  offering  nine. 

“Online  training  is  a 
cost-effective  way  for 
newspapers  to 
increase  staff  knowl¬ 
edge  and  expertise  on 
a  wide  range  of  job- 
related  topics,”  said 
Tom  Croteau,  NAA 
senior  vice  president 
for  technolc^. 

-  CARL  SULLIVAN 


BY  LUCIA  MOSES 

The  most  buzz 
generated 
during  last 
week’s  annual  media 
investor  conference 
centered  around 
Martha  Stewart,  who 
had  just  become 
enmeshed  in  the 
ImClone  Systems  Inc. 
stock-trading  scandal. 
All  eyes  were  on  the 
domestic  doyenne  as 
she  read  a  prepared 
statement  denying 
accusations  that  she 
traded  ImClone  shares 
on  insider  information. 

The  staid,  pre¬ 
dictable  newspaper 
folks  offered  no  such 
drama.  Business  is 
getting  better  with 
each  passing  month, 
they  said  at  the 
three-day  Mid-Year 
Media  Review  in 
New  York,  but  the 
improvement  remains 
inconsistent. 

Representatives  of 
several  companies  said 
they  expected  this 
quarter’s  earnings  to 
be  at  the  high  end  of 
the  range  of  estimates, 
but  the  revisions  had 
more  to  do  with  cost 
cuts  than  with  revenue 
growth. 

J.  Stewart  Bryan  III, 
chairman  and  CEO  of 
Media  General  Inc., 
said  he  thought  six 
months  ago  that 
newsprint  prices 
would  have  risen  by 
now  —  along  with 
advertising  linage. 

Last  week,  he  said, 

“I’m  not  that 
confident  it’s  going 


to  occur  at  all  this  year.” 

The  news  last  week  of 
another  likely  delay  in 
the  review  of  media 
cross-ownership  rules 
also  registered  little 
excitement.  The 
Federal  Communi¬ 
cations  Commission 
said  it  would  review  six 
media-ownership  rules 
as  a  group  instead  of 
separately,  which 
observers  believe  will 
delay  a  resolution. 

Chiefs  who  oppose 
the  ban  on  same- 
market  broadcast  and 
newspaper  ownership  > 
expressed  fhistra- 
tion  with  the  delay  > 

—  Douglas  H.  ^  • 

McCorkindale,  ^ ^ 
chairman,  ^ 

CEO,  and 

Gannett  Co. 

“nonsense” 

acquisition  plans. 

As  Bryan  said,  “We 
know  we  would  get  a 
temporary  variance,  so 
we  would  go  ahead  with 
our  business  plan.” 

Except  for  Dow  Jones 
&  Co.  Inc.  —  whose 
flagship  Wall  Street 
Journal  benefited 
more  than  most 
newspapers  during 
the  boom  and  has  been 
hit  the  hardest  during 
the  bust  —  business  is 
getting  a  bit  better. 

Indeed,  some 
analysts  have  raised 
their  ad-spending 
forecasts  for  the  year. 


James  Conaghan,  vice 
president  of  market 
and  business  analysis 
for  the  Newspaper 
Association  of  America, 
said  he  expected  to  up 
slightly  his  own  fore¬ 
cast,  citing  stronger- 
than-expected  retail-ad 
sales.  That  suggests  the 
industry  will  recover 
slightly  faster  than  it 
did  after  the  last 
recession,  when 
consolidation 


swallowed  retailers,  he 
said.  “I  think  that  sets 
us  up  for  a  good  2003.” 

If  nothing  else,  cynics 
point  out,  results  will 
look  better  in  the  second 
half  of  the  year  for  the 
simple  reason  that  the 
comparable  year-ago 
period  was  so  lousy. 

Still,  the  industry 
continues  to  face  com¬ 
petitive  challenges,  with 
declining  circulation 
and  the  uncertain  future 
of  the  highly  profitable 
help-wanted  classified 
advertising  franchise 
remaining  concerns. 
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Knight  Bidder  is 
betting  on  a  new  strategy 
that  includes  cutting  the 
newsstand  prices  of 
some  of  its  papers. 
Executives  said  the 
increased  circulation  will 
help  attract  ad  dollars 
that  will  offset  lost 
circulation  revenue  — 
but  critics  wondered  if 
the  move  will  cost  the 
papers  by  diminishing 
reader  quality  and 
encouraging  subscribers 
to  become  single-copy 
customers. 

And  companies’ 

,  pledges  to  reduce 
,3.  head  count  for 
the  second 
^  year  in  a  row 
^  '  r-  left  some 
wondering 
how  far  such 
cuts  can  go. 

probably  cut 
HhV  out  some  costs 
Wm  they  shouldn’t 
have  cut  out,”  said 
r  John  Komreich, 
senior  managing 
director  at  investment 
firm  Sandler  Capital 
Management.  “They’ve 
cut  to  the  bone.  When 
business  recovers, 
you’ll  start  to  see 
employment  go  up.” 

Some  investors 
welcomed  the  emphasis 
by  companies  on  new 
advertising  products  and 
initiatives,  though.  “For 
the  first  time  in  a  few 
years,”  observed  Ellen 
Berland  Gibbs,  president 
of  CRI  Media  Partners 
LP,  “they’re  talking 
about  revenue¬ 
enhancing  strategies  in¬ 
stead  of  cost-cutting.”  [il 
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Media  Command 
Inc.  planned  to 
announce  Saturday 
that  it  has  agreed  to 
buy  the  Barry  Group 
consultancy,  marrying 
the  former’s  publish¬ 
ing  systems  with  the 
latter’s  business- 
analysis  tools. 

The  larger  company 
would  be  poised  to 
benefit  from  news¬ 
papers’  growing 
interest  in  customer- 
relationship  manage¬ 
ment  to  increase 
advertising  and 
circulation  revenue. 
The  Barry  Group, 
whose  clients  irKlude 
Gannett  Co.  Inc.  and 
The  Washington  Post, 
uses  customer  and 
market  data  to  help 
identify  the  most 
profitable  customer 
groups  and  then 
devise  targeted 
sales  campaigns  for 
advertisers  and 
subscribers. 

Media  Command 
said  the  Barry  Group 
would  continue  to 
serve  clients  who  use 
systems  from  vetKiors 
other  than  itsett 
The  Barry  Group 
would  become  a 
subsidiary  of  Tampa, 
Fla.-based  Media 
Command  and  remain 
in  Bethesda,  Md.,  with 
Larry  Sackett  staying 
on  as  president. 

Terms  of  the  deal 
were  not  disclosed. 

-  LUCIA  MOSES 


ed  position  on  it  in  December.  And  unions  aren’t 
waiting  for  contract-bargaining  time  to  force  the 
issue.  Last  fall,  the  Wire  Service  Guild  filed  a  griev¬ 
ance  over  AP’s  health  plan  that  was  settled  three 
weeks  ago  when  the  cooperative  said  it  would  drop 
the  “medical  necessity”  requirement  beginning  in 
January  {E^P,  June  3,  p.  7)- 
At  Dow  Jones,  the  Independent  Association  of 
Publishers’  Employees  repeatedly  requested  uncon- 

Kditional  contraceptive  cov¬ 
erage  in  the  company’s  most 
popular  health  plan,  said 
Dawn  Kopecki,  head  of  the 
Guild  local’s  health-care 
committee.  In  April,  three 
employees,  including  one 
from  The  Wall  Street  Jour- 
k  j/HHm  nal,  filed  a  complaint  with 

■  the  federal  Equal  Employ- 

*  ment  Opportunity  Commis- 

ttlB  sion  (EEOC)  claiming  the 
ie  Pill  may  be  born.  policy  is  discriminatory. 
The  EEOC  has  six  months  to  investigate  the  claim 
before  deciding  whether  to  issue  a  so-called  “right- 
to-sue”  letter,  said  the  employees’  attorney  from 
Planned  Parenthood,  Donna  Lee. 

Dow  Jones  offers  a  number  of  plans  that  cover 
prescription  contraceptives  for  any  reason,  spokes¬ 
man  Steven  Goldstein  said,  adding,  “If  contra¬ 
ceptive  care  is  most  important  to  you,  then  you 
should  enroll  in  that  plan.”  II 


One  pill  makes  you  larger,  one  keeps 
you  small:  Should  plans  cover  both? 


BY  MARK  FITZGERALD 

CHICAGO 

SPURRED  ON  BY  NATIONAL  LEADERS  —  AND 
many  angry  rank-and-file  women  —  editorial 
and  production  unions  are  adopting  a  new 
cause:  “contraceptive  equity” 
in  health-insurance  plans.  In  J 

other  words,  if  a  newspaper’s  M  ■  V 

plan  covers  the  impotence 
drug  Viagra  for  males,  it  had 
better  cover  prescription 
contraceptives  for  females.  - 

“We  just  feel  that  it’s  a  i  Vl  ■ 

matter  of  fairness  and  non-  ^ 
discrimination.  It’s  just  ludi-  gStS.  ^ 

crous  that  these  health  plans 
would  pay  for  Viagra  and 
turn  around  and  not  [cover]  covering 

contraceptives,”  said  Newspaper  Guild  President 
Linda  Foley.  So  far.  Guild  locals  have  bumped 
heads  on  the  issue  with  The  Associated  Press  and 
Dow  Jones  &  Co.  Inc.  Foley  said  the  union  is  “on  the 
lookout”  for  other  papers  whose  plans  either  do  not 
cover  prescription  contraceptives  at  all  or  require  a 
physician’s  finding  of  medical  necessity. 

The  Guild  is  just  one  of  many  unions  chasing  this 
issue.  The  AFL-CIO  adopted  a  very  strongly  word- 


‘FuthoV  gets  double  coverage 

Goal:  Score  with  Spanish  readers 

BY  RANDY  DOTINGA 

SAN  DIEGO 

weren’t  bilingual  and 
wanted  to  learn  more 
about  those  interesting- 
looking  articles  they 
couldn’t  understand. 

But  there  wasn’t  much 
the  callers  could  do  — 


IT  ONLY  FILLS  ONE 

page  in  the  sports 
section  —  and  not 
even  the  front  one.  But  a 
daily  Spanish-language 
report  about  the  World 
Cup  series  is  kicking 
up  a  small  fiiss  at 
the  5an  Antonio 
Express-News. 

The  soccer  stories 
in  Spanish  and 
English  are  different, 
and  a  handful  of 
readers  called  to 
complain.  They 
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E  &  P  NEWS 


Ky.,  can  continue  to 
publish  under  the 
name  it  has  carried 
since  1974,  a  county 
judge  declared 
Wednesday,  after  a 
local  lawyer  —  who 
had  been  feuding 
with  the  weekly  about 
his  leadership  of  an 
area  water  commis¬ 
sion  —  withdrew  his 
request  for  a  perma¬ 
nent  injunction  to 
prevent  the  paper 
from  using  the  name. 

Attorney  John  R. 
Triplett,  who  recently 
resigned  as  chairman 
of  the  Martin  County 
Water  District  board, 
gained  control  of  The 
Mountain  Citizen 
name  last  month 
because  the  paper 
had  neglected  to  re¬ 
new  its  incorporation 
papers.  The  weekly 
had  published  under 
its  traditional  name 
in  defiance  of  the 
judge's  temporary 
restraining  order. 

-  MARK  FITZGERALD. 

M0IIPHIN6 

MOKOTTPE 

Shedding  its 
venerable  name. 
Monotype  Systems 
carries  a  new  identity 
to  Nexpo  2002. 

Now  alfaOuest 
Technologies,  it  re¬ 
ports  that  its  “major 
focus”  is  on  work  flow 
and  computer-to-plate 
imaging.  The  19th- 
century  typesetter 
maker’s  name  is 
retained  by  Agfa 
Monotype  Corp., 
the  typography 
subsidiary  of  a 
competing  output- 
systems  manu¬ 
facturer. 

-JIM  ROSENBERG 

i  r-i 


papers  and  companies 
as  important  and 
responsive,  so,  as  their 
language  habits  change, 
they  will  feel  comfort¬ 
able  moving  to  the 
English  newspaper.” 

One  way  to  do  that  is 
to  modify  coverage  of 
the  world.  “I’ve  been 
preaching  the  need  to 


establish  an  ‘Americas’ 
page”  at  the  Los  Angeles 
Times,  he  said.  “Foreign 
news  is  extremely 
relevant  to  the  Latino 
population  for  obvious 
reasons.” 

Fuller,  who  speaks 
Spanish,  also  called  on 
newspapers  to  do  a 
better  job  of  covering 


“enormous”  demo¬ 
graphic  trends  as 
revealed  by  the  2000 
census.  “The  last  time 
this  happened,  when 
blacks  were  going  north, 
we  blew  the  coverage, 
and  that  remains  a 
blot  on  the  history  of 
journalism.  We  can’t  do 
that  this  time.” 


Gleorge  Irish,  presi¬ 
dent  of  Hearst  News¬ 
papers,  said  the  2000 
census  is  important  for 
another  reason  — 
because  it  tells  news¬ 
papers  who  their  new 
readers  could  be.  11 

Dotinga  is  a  free-lancer 
based  in  San  Diego. 


And  there’s  no  peace  in  the  Valley 


L.A.  papers  divided  over  spiit 


BY  JOE  STRUPP 

A  WAR  OF  WORDS  BETWEEN  THE  LoS  AnGELES 
Daily  News  and  the  Los  Angeles  Times  has 
erupted  over  how  each  paper  is  covering 
the  controversial  San  Fernando  Valley  secession 
movement  —  and  what  the  outcome  could  mean  for 
news  coverage  in  the  area  that  boasts  a  third  of  the 
city’s  population. 

Daily  News  owner  William 
Dean  Singleton,  vice  chair¬ 
man  and  CEO  of  Denver- 
based  MediaNews  Group 
Inc.,  last  week  predicted  that 
his  paper  likely  w'ould  in¬ 
crease  its  staff  and  coverage 
of  the  Valley,  while  the  L.A. 

Times  would  all  but  dis¬ 
appear  from  the  area  if  a  bal¬ 
lot  measure  allowing  Valley 
secession  won  approval.  “If 
the  Valley  were  its  own  city,  it 
would  probably  not  get  as 
much  coverage  from  the  Los 
Angeles  Times,”  Singleton 
told  E^P.  “It  would  be  a 
footnote  because  it  would 
not  be  part  of  Los  Angeles. 

The  Times  has  pretty  much 
deserted  the  Valley  already.” 

Singleton’s  remarks  came 
partly  in  response  to  an  L.A. 

Times  series  on  secession  coverage  that  accused  the 
Daily  News  of  editorial  bias  on  the  proposal  —  and 
claimed  that  the  Times  had  little  to  fear,  even  in  a 
possible  post-secession  era,  because  Singleton 
papers  were  known  more  “for  cutting  costs  than 
improving  journalism.” 

“That  is  typical  hack  journalism,”  Singleton  said 
about  the  series  produced  by  David  Shaw,  the  L.A. 
Times'  Pulitzer  Prize-winning  media  writer.  “It’s 
not  true.  We’ve  cut  some  budgets,  but  —  by  and 


The  view  from  Mulholland  Drive:  Angelenos 
may  wave  goodbye  to  San  Fernando  \ialley. 


large  —  we’ve  been  known  for  adding  resources.” 

L.A.  Times  Editor  John  Carroll  shot  back, 
defending  the  Shaw  series  and  calling  Singleton’s 
assertions  that  the  Times  would  reduce  Valley 
coverage  “wishful  thinking.  ...  He  knows  nothing 
about  us  and  our  intentions,”  Carroll  told  Ei^P, 
“which  will  be  to  cover  the  hell  out  of  the  Valley.” 

The  editor,  who  joined  the 
Times  two  years  ago,  also 
offered  criticism  of  the  Daily 
News’  secession  coverage, 
saying  the  Singleton  news¬ 
paper’s  reporting  on  the  issue 
is  tantamount  to  “promoting 
Valley  secession.” 

Shaw,  who  has  been  cover¬ 
ing  media  issues  for  the  L.A. 
Times  since  1974,  defended 
his  work  and  said  Singleton 
had  told  him  directly  that  the 
Daily  News  “was  adamantly 
in  favor  of’  secession. 

The  Valley  secession  move¬ 
ment  moved  closer  to  achiev¬ 
ing  its  goal  last  month  when 
the  Los  Angeles  County  Local 
Agency  Formation  Commis¬ 
sion  voted  to  place  a  referen¬ 
dum  question  about  the 
proposed  action  on  the  ballot 
in  the  Nov.  5  general  election. 
The  county  Board  of  Supervisors  also  must  approve 
a  measure  to  put  the  matter  to  a  vote,  which  it  will 
consider  in  August. 

Daily  News  CEO  and  Publisher  John  Schueler 
criticized  the  L.A.  Times  for  ignoring  the  secession 
issue  until  this  year.  “They  were  asleep  at  the 
switch,”  Schueler  said.  “They  should  have  known 
this  was  much  bigger.”  Carroll’s  retort:  “I  think 
[coverage  has]  been  good,  and  now  it’s  excellent.” 
Stay  tuned!  11 
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We  couldn’t  have  said  it 
better  ourselves. 


REALTOR  ® 


Local  men  die 
in  car  accidents 


BY  JAMIE  SANTO 
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GEORGIA 


C.  Dean  Welch 

C.  Dean  Welch,  53,  has  been  named  to  the 
newly  created  position  of  director  of  classi¬ 
fied  advertising  for  Atlanta-based  Cox  News¬ 
papers  Inc.  Welch,  who  will  lead  classified 
strategies  for  17  daily  and  30  nondaily  news¬ 
papers,  had  been  director  of  classified  and 
L  Internet  advertising  for  Cox’s  flagship, 

Atlanta  Journal-Constitution.  Welch  joined  the  AfCin  1990  as 
director  of  classified  advertising.  He  serves  on  the  Newspaper 
Association  of  America  Classified  Federation’s  board  of  directors. 


ludge  rulvb  on  behalf  of  Rael 


The  Beck  Family 

has  sold 

Las  Vegas  (NM)  Optic 

(4,100  daily  circulation) 
to 

Landmark  Community  Newspapers,  Inc. 

We  are  pleased  to  have  represented 
The  Beck  Family  in  this  transaction. 


Dirks,  Van  Essen  &  Mujlray 
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CALIFORNIA 
Jane  Dalea-Kahn  to  publisher  of  the 
alternative  weekly  New  Times  Los  Angeles 
from  Los  Angeles  advertising  director  for 
Vogue.  Dalea-Kahn  succeeds  Jim  Rizzi. 

FLORIDA 

Kathy  Nelson  to  executive  editor  of  the 
Lake  City  Reporter  from  metro  editor 
oi  The  Macon  (Ga.)  Telegraph. 

GEORGIA 

John  A.  Winters  to  director  of  Morris 
News  Service,  which  supports  Morris 
;  Communications  Corp.’s  daily 
newspapers,  from  general  manager 
!  of  The  Grand  Island  (Neb.)  Independent. 

;  Winters  will  be  based  in  Atlanta. 

ILLINOIS 

Rob  Karwath  to  associate  managing  editor 
for  business  and  financial  news  of  the 
Chicago  Tribune  from  director  of 
i  regional  development. 

NEW  YORK 

Paul  Atkinson  to  the  newly  created  position 
of  senior  vice  president  of  advertising 
for  The  Wall  Street  Journal  from  vice 
I  president  of  AOL  Time  Warner  Inc.’s 
Global  Marketing  Solutions  group. 

PENNSYLVANIA 
Douglas  D.  Cooper  to  publisher  of  The 
\  Evening  Sun  in  Hanover  from 
advertising  director  of  the  Press  & 
Sun-Bulletin  in  Binghamton,  N.Y. 

Cooper  succeeds  Bryan  R.  Kelley,  now  vice 
president  of  sales  and  marketing  at  the 
York  Newspaper  Co. 

WASHINGTON 

Scott  Sines  to  managing  editor  of  The 

Spokesman-Review  in  Spokane  from 

managing  editor  for  presentation  and 

opinion. 

—  -  ♦ 

t  CALIFORNIA 

William 
H.  Fleet 

to  publisher  of 
the  Santa  Bar¬ 
bara  News-Press 
from  general  manager.  Fleet 
succeeds  Joseph  Cole,  who 
remains  president  of  parent 
Ampersand  Publishing  LLC. 
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Second  Place  and 
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LOGAN  MOCK-BUNTING 
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Third  Place  and 
$3,000  Award 

COKE  WHITWORTH 

University  of  North  Carolina 
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First  Place  and 
$5,000  Award 

JEREMY  DAVID  KING 
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First  Place  and 
$5,000  Award 
MICHAEL  RIECKE 
Syracuse  University 
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University  of  North  Carolina 


Third  Place  and 
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Northwestern  University 
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ADAM  CHODAK 
Syracuse  University 
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University  of  Alabama 


THE  HEARST  JOURNALISM  AWARDS  PROGRAM 
CONGRATULATES  WINNERS  OF  THE  42ND  ANNUAL  NATIONAL 
WRITING,  PHOTOJOURNALISM  &  BROADCAST  NEWS  CHAMPIONSHIPS. 

WE  WISH  THEM  MANY  MORE  SUCCESSES  IN  THEIR  JOURNALISM  CAREERS. 

For  further  information,  contact  the  chair  of  any  accredited  school  of  journalism  or 
The  Hears!  Journalism  Awards  Program  •  90  New  Montgomery  Street,  Suite  1212  •  San  Francisco,  CA  94105  •  415.543.6033 

www.hearstawards.org 

Fully  funded  by  the  William  Randolph  Hearst  Foundation,  under  the  auspices  of  the  Association  of  Schools  of  Journalism  and  Mass  Communication. 


EDITORIALS 


Whatever  the  attendance  in  Orlando,  the  industry’s  capital 
investment  and  NAA’s  changes  ensure  the  show’s  future 


Nexpo,  the  Newspaper 
Association  of  America’s 
(NAA)  equipment  show,  offers 
the  best  annual  opportunit\’  to 
take  the  industry’s  temperature. 

The  noisy  and  sprawling  gatherings  of 
the  mid-1980s,  for  instance,  reflected  the 
explosion  of  new  computer  front-end 
solutions  and  new-to-newspaper 
technologj’  for  printing  and  packaging  that 
vendors  were  offering  papers  anxious  to 
improve  their  operations.  The  focused  and 
businesslike  shows  of  the  mid-1990s  — 
with  the  high-tech  carnival 
barkers  mostly  gone  and  the 
Kansa  girls  only  a  ribald 
memory  —  serv  ed  a 
shaken-out  industry'  that 
had  shed  dozens  of  sickly 
dailies  and  mostly  settled 
on  the  technological 
directions  it  wanted  to 
pursue  in  writing,  design¬ 
ing,  and  printing  its  pages. 

With  its  tomblike  silence  and  deserted 
aisles,  Nexpo  2001  was  both  a  sv'mbol  of  an 
industry'  stunned  by  the  collapse  of  adver¬ 
tising  —  and  an  eerie  portent  of  the  stillness 
to  come  after  the  attacks  of  Sept.  11. 

NAA  member  officers  and  professional 
staff  have  made  a  full-court  press  to  boost 
traffic  in  Orlando,  Fla.,  this  week,  although, 
as  one  vendor,  twitting  the  ass(x:iation’s 
past  tendency  to  puff  attendance  figures, 
told  us:  "We’ll  never  see  that  10,000 
average  [attendance]  again.  We’ll  probably 
never  even  see  the  5,000  in  real  numbers.” 
Still,  if  anecdotal  evidence  holds,  many 
operations  executives  will  be  returning  this 
year  after  missing  Nexpo  2001. 

More  important,  Nexpo  remains  relevant 
because  the  newspaper  industry'  continues 


to  invest  in  capital  equipment  no  matter 
the  economic  climate.  That’s  clear  from  the 
latest  edition  of  NAA’s  scrupulous  and 
reliable  annual  survey.  As  we  report  in  this 
issue,  the  196  responding  dailies  say  they 
will  spend  nearly  a  half-billion  dollars  on 
equipment  this  year,  about  the  same  as 
actual  spending  in  the  more  optimistically 
budgeted  2001.  Although  newspapers  plan 
to  nearly  double  last  year’s  spending  on 
newsprint  handling  and  storage  equip¬ 
ment,  the  figures  portray  a  business  that  is 
completing  the  large-scale  plant  and  press 
expansions  begun  in  the 
1990s  and  is  now'  turning 
its  attention  to  the  front  of 
the  building  by  installing 
more  computer  software 
and  hardware  and  invest¬ 
ing  in  energy  and  security'. 

NAA  is  steering  Nexpo 
in  the  right  direction  in 
content,  timing,  and 
venue.  Attendees  this 
year  w'ill  notice  a  beefed-up  workshop 
program,  a  harbinger  of  2003  when  the 
SuperConference  technology  symposium, 
which  has  been  held  in  January,  becomes 
part  of  Nexpo.  At  long  last,  too,  NAA  is 
ending  the  cy  cle  of  convening  in  withering 
Sun  Belt  cities  during  their  most  hellish 
season.  Beginning  in  2005,  Nexpo  w'ill  be 
held  in  March  or  April  and  stop  more 
frequently  in  the  Northeast.  Ne.xpo  also 
will  overlap  on  a  rotating  basis  with  such 
conferences  as  America  East,  a  common- 
sense  step  that  accommodates  vendors 
and  encourages  greater  attendance. 

For  the  next  few  days,  Nexpo  may  be 
stopping  in  the  shadow  of  Disney  World, 
but  it  is  likely  to  prove  again  that  it  is  no 
Mickey  Mouse  operation. 


NAA  is  steering 
Nexpo  in  the 
right  direction 
in  content, 
timing,  and 
venue. 
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Who  says  it’s 
loneljr  at  the 


Congratulations  to  Lola  and  Pluggers,  recent 
winners  in  comics  polls  across  the  country. 
Pluggers  was  ranked  the  No.  1  comic  strip 
for  the  fourth  consecutive  year  at  the  Tribune 
Review  (Greensburg,  Pa.).  Readers  voted  Lola  No.  4 
in  a  poll  for  the  St  Louis  Post-Dispatch  and  No.  6 
at  The  Gazette  (Cedar  Rapids,  Iowa). 


Pluggers  is  America's  first 
interactive,  reader-participation 
comic.  Pluggers  represent  everyday 
folks  who  unceremoniously  plug 
along,  balancing  work,  play  and 
family  life. 


Go  ahead,  bask  in  the  glow  of  their  glory. 

To  order  Pluggers  or  Lola  for  your  publication, 
contact  your  TMS  representative  at 
(800)  245-6536  for  rates  and  availability. 


This  eccentric  grandmother  lives 
life  out  loud,  entertaining  readers 
young  and  old.  Lola's  hilarious 
takes  on  life  have  made  her  a 
beloved,  immensely  popular  hit. 


Represented  internationally  by: 


TRIBUNE 


435  North  Michigan  Avenue,  Suite  1500 
Chicago,  Illinois  60611 


www.tms.trlbune.com 
©2002  Tribune  Media  Services,  IrK.  All  Rights  Reserved. 
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With  new  publishing  systems 
emerging  to  channel  content 
for  use  in  multiple  media, 
here’s  what  some  vendors 
are  showing  at  Nexpo 


1 1n  Sumter,  S.C.,  New-Media  Manager 
Neil  Hunt  shows  The  Item’s  Web  site  to 
Managing  Editor  Chip  Chase.  2  IT  Director 
Kevin  Holland  observes  at  the  U.K.  Press 
Association's  Sports  Center,  200  miles 
north  of  London,  part  of  a  Harris’  Jazbox 
400-seat  cross-media  system.  3  Editing  on 
flat-screen  monitors  at  Hong  Kong’s  South 
China  Morning  Post:  The  CCI  site  will  lose 
the  large  Atex  EdPage  terminals. 


PUBLISHING-SYSTEMS  VENDORS  HAVE  COME  TO  NeXPO  IN 
Orlando,  Fla.,  with  cautious  optimism  this  year  —  not 
expecting  throngs  of  visitors  but  hoping  for  serious 
shoppers  motivated  by  recent  sales  of  cross-media 
solutions.  Cross-media  (or  even  media-neutral),  these 
systems  have  continued  to  evolve  over  the  past 
year,  and  suppliers  are  eager  to  show  off  new  - 

products,  share  company  news,  dish  about  ,  ^  -  _  .  ’  ^ 

recently  signed  high-profile  contracts,  and  Mf 
debate  the  health  of  vendors  in  what  has  been  ^ 

As  cross-media  systems  develop,  vendors  _ 
search  for  ways  to  distinguish  their  products 
from  those  of  competitors.  Some  promote  —fT'  - 

elegant,  seamless  pathways  to  the  Web  and 
wireless  devices;  others  stress  tools  available  to  Bip|j**"**^)'~~***  ^ 
reporters  and  editors.  Some  seduce  with  low  ~  ' 

costs;  others  offer  a  chance  for  greater  revenue. 

Some  are  willing  to  shoulder  technology 
burdens  and  offer  turnkey  services;  others  are 
eager  to  hunker  down  in  client  information- 
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it  ultimately  fell 
well  behind  the 
progress  expected  by 
developers,  investors, 
and  beta  sites. 

This  time,  the 
papers  are  moving  in 
two  different  direc¬ 
tions,  once  again 
reflecting  the  differ¬ 
ent  trails  to  cross¬ 
media  that  are  being 
blazed.  While  the 
SCMP  goes  with 
established  giant  CCI 
Europe,  the  has 
chosen  industry  new¬ 
comer  EidosMedia, 
the  Italian  developer 
that  only  this  month 
released  its  product 
line  for  print. 

In  this  issue,  E^P 
takes  a  look  at  how 
veteran  vendors  are 
tackling  cross-media.  These  companies, 
some  more  robust  than  others,  all  have 
new  products  and  upgrades,  as  they 
compete  to  hang  on  to  their  installed 
base  and  court  new  customers.  In  our 


technology  departments  and  brainstorm 
solutions  yet  to  come. 

The  wide  variety  of  approaches  reflects 
the  many  questions  dogging  cross-media 
operations. 

For  example,  newspapers  still  debate 
whether  to  maintain  separate  Web  and 
print  operations  or  to  create  converged 
newsrooms.  They  struggle  with  technology 
decisions,  such  as  whether  client-server 
systems,  browser-based  systems,  or 
distributed,  component-based 
architectures  are  best.  They  weigh  the 
advantages  of  hosting  their  own  Web  sites 
against  contracting  for  such  services. 

The  decisions  are  difficult  for 
executives  looking  to  protect  their  20th- 
century  investments  while  gearing  up  for 
a  21st-century  publishing  environment. 

Two  papers  —  the  Financial  Times, 
based  in  London,  and  the  South  China 
Morning  Post,  headquartered  in  Hong 
Kong  —  have  come  to  some  conclusions 
regarding  such  issues,  and  have  charted 
their  cross-media  courses,  each  for  a 
second  time.  The  industry  will  be 
watching  closely.  Both  had  been  sites  for 
Atex  Media  Solutions  Inc.’s  ambitious  but 
abandoned  Omnex  project.  A  cross-media 
platform  that  was  years  ahead  of  its  time. 


CCI  NewsDesk’s  single  SunFire  6800  server  cabinet  will  replace  a  room¬ 
ful  of  16  Ills  that  are  the  South  China  Morning  Post’s  old  Atex  system. 


next  issue,  E^P  will  examine  the  lesser- 
known  companies.  Some  are  new;  others 
have  a  greater  presence  overseas. 

The  X(ML)  files 

Established  vendors  have  been 
struggling  to  incorporate  cross-media 
elements  into  systems  of  various  vintages, 
most  dating  from  the  1990s  and  relying 
on  or  allowing  use  of  QuarkXPress  and/or 
Adobe  In  Design. 

All  claim  to  work  with  extensible 
markup  language  (XML),  which  means 
content  and  formatting  information  are 
stored  separately,  allowing  the  same 
content  to  be  used  to  generate  print, 

Web,  and  wireless  products.  Nevertheless, 
users  still  question  how  seamlessly  the 
different  systems  move  content  into 
XML  format. 

“You  can  make  it  look  like  it’s  a  total 
XML  environment,  but  it  isn’t,”  says 
Chris  Purcell,  development  editor  of 
the  Financial  Times.  “Two  or  three 
years  from  now,  you’re  going  to  hit  a 
brick  wall.” 

One  vendor  looking  to  shake  off  a 
proprietary  label  is  CCI  Europe.  The 
company  describes  its  NewsDesk  version 
6  system  as  XML-based  with  an  open 
architecture  that  will  allow  for  the 
integration  of  new  products  as  they 
appear.  The  Danish  developer  is  excited 
about  its  project  for  the  South  China 
Morning  Post,  which  has  come  on  the 
heels  of  a  deal  with  the  New  York  Times 
Co.  The  region’s  first  version  6  customer, 
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Improve  zoned  recall  and  other  multiple-selling  opportunities 
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Generate  statements  automatically  for  mail,  email,  or  fax, 
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The  ColorTop  7000CDH,  a  highly  automated  and  precision  registration  press  that  takes  printing 
to  a  new  level.  With  printing  speeds  of  up  to  85,000  cph  and  state-of-the-art  control  technology, 
the  ColorTop  7000CDH  allows  for  a  smaller  print  window,  saving  you  both  time  and  money. 
Fewer  mechanical  parts  and  shaftless  Eco-drive  motors  also  mean  lower  operating  and 
maintenance  costs,  as  well  as  reduced  noise  levels.  And  like  all  TKS  presses,  the  ColorTop 
7000CDH  has  the  bearer  to  bearer  design  you  need  for  precision  printing  and  machine 
durability  and  longevity. 

To  find  out  more  about  the  press  that  prints  faster  and  lasts  longer,  see  our  website 
or  talk  to  one  of  our  sales  professionals  today. 
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Double-width  press  (4  pages  wide,  2  pages  around) 

Couple-to-couple  drive  shaftless  tower 

New  generation  shaftless  Eco-drive  motors 

Super  Drive  System  (SDS)  printing  speeds  up  to  85,000  CPH 

Configurable  for  flying  plate  and  page  changes 

Anti  fan-out  rollers  between  each  printing  impression 

Digital  ink  pump  or  open  fountain  inking 

Arch  or  H-type  configurations 

Jaw  folders  and  split  2-arm  core  reel  stands 

Wide  range  of  web  widths  and  cutoffs 

Towers  can  be  added  to  existing  press 
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Want  an  H-type?  Or  does 


an  arch-type  better  suit  your 


needs?  TKS  gives  you  these 


and  other  choices  in  your  press 


layout.  This  explains  why 


we've  sold  over  1480  couples 


of  the  shaftless  ColorTop  series 


in  the  past  two  years. 
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1201  Commerce  Drive 
Richardson,  Texas  75081 
800-375-2857 
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email:  sales@tkspress.com 
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Omnex  project,  and 
then  another  year 
evaluating  and  decid¬ 
ing  on  a  replacement, 
“gave  us  18  months  to 
dream  about  what 
the  best  system 
should  look  like,” 

Kerr  adds.  “We  found 
in  CCI  most  of  the 
things  we  were 
looking  for  and  more. 
For  example,  with 

into  Asia/Pacific,”  The  “Pod”  brings  together  South  China  Morning  Post  content  editors  from  all  its  sections,  Omnex,  we  hadn’t 

explains  Morten  including  the  Web  edition,  for  both  communication  and  inspiration.  foreseen  the  need  for 

Schousen,  CCI’s  area  sales  manager  for  NewsDesk  “from  the  ground  up,”  as  j  an  extension  from  the  pagination  system, 

that  region.  “It  was  important  to  get  a  j  larger  users  may  do,  it  will  “take  the  core  It  would  have  been  much  harder  to  plug 

customer  there  that  other  papers  see  as  !  functionality  and  capabilities  of  systems  in  Quark  or  InDesign.” 

a  leader  in  technology,”  he  says.  that  have  already  been  installed  in  major  i  In  terms  of  cross-media  applications. 

The  SCMP  had  been  searching  for  a  daily  papers  in  the  U.S.  and  England  and  |  Kerr  explains  that  the  print  side  currently 

new,  media-neutral  publishing  platform  make  modifications  that  are  specific  to  j  dumps  content  over  the  print/Web  wall 
since  Atex’s  Omnex  project  petered  out,  our  needs,”  he  explains.  He  cites  such  that  is  then  processed  by  the  Web  side: 

and  it  has  high  hopes  for  the  CCI  system,  ,  things  as  extra  work-flow  steps,  emphasis  “We  will  keep  that  for  now,  but  the  CCI 

says  Managing  Editor  Colin  Kerr.  “We  on  Chinese  characters,  and  additional  system  has  been  specified  to  enable  us  to 

have  carried  a  lot  of  our  expectations  story  and  photo  metadata  to  automate  a  edit  material  regardless  of  product  or 

from  Omnex  into  the  design  of  the  CCI  i  payment  subsystem  for  free-lancers.  distribution  channels.”  A  Web  editor  will 

system,”  Kerr  says.  While  the  SCMP  \  “That’s  where  we  will  get  a  lot  of  the  work  in  the  newsroom  to  monitor  and 

(where  several  daily  editions  don’t  have  j  niceties  of  Omnex,”  he  says.  i  access  content  in  the  CCI  system,  allowing 

complex  zoning)  will  not  customize  Spending  nine  months  frill  time  on  the  i  him  to  flag  content  on  an  ongoing  basis. 


■  Streainline,  simplify  and  save 

Welcome  to  the  world  of  ppi  workflow  management  soft¬ 
ware.  We  can  help  you  unlock  the  hidden  value  in  your 
production  operations.  Optimize  your  workflow.  Reduce 
waste.  Minimize  plate  changes.  Benefit  from  efficient  ad, 
page  and  plate  production.  Optimize  today  with  solutions 
from  ppi,  the  world  leader  in  newspaper  manufacturing 
software. 


rr 


Media  Workflows 


ppi  Media  US 

Tel.:  630.499.5554  •  Internet:  www.ppimedia-us.com 
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The  DGM  440  family  of  presses  delivers  35,000  -  45,000  iph  with  advanced  technology  and 
exceptional  print  quality.  Two  and  three-form  roller  presses  to  shaftless  and  heatset,  the  DGM 
440  family  has  more  standard  features  than  other  comparable  presses  -  just  what  you  would 
expect  from  DGM. 


Dauphin  Graphic  Machines,  bic. 
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800.DGM.6119  717.362.3243 
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www.dauphingraphic.com 
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newsprint  proofing 


Optimal  integrity  between  proof  and  press 
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on  the  editorial  side,”  Coebergh  asserts. 

Like  Atex,  veteran  System  Integrators 
Inc.  lost  market  share  to  the  likes  of  CCI 
and  Unisys  —  ironic  in  view  of  the  fact 
that  by  the  time  SII  and  one  or  two  other 
U.S.  vendors  had  finally  grown  away  Irom 
their  strictly  proprietary  systems,  their 
European  challengers  for  the  high  end  of 
the  market  were  demonstrating  the  value 
of  newspaper-specific  software  written 
and  often  customized  by  the  vendor. 

SII  fiirther  alienated  customers  when 
new  owner  net-linx  Publishing  Solutions 
turned  its  back  on  users  of  its  systems  that 
long  relied  on  Tandem  “nonstop”  host 
computers,  according  to  net-linx  Product 
Planning  Vice  President  Albert  deBruijn. 

Now  with  a  new  management  team,  the 
company  hopes  to  woo  back  disgruntled 
users  by  adopting  the  Java  2  Enterprise 
Edition  (J2EE)  platform  for  its 
nxAdvertising  system.  The  company 
signed  a  letter  of  understanding  this 
month  with  the  Hewlett-Packard  Co. 
to  provide  J2EE  applications  on  the 
nonstop  platform. 

HP  recently  acquired  the  Compaq 
Computer  Corp.,  which  several  years 
ago  acquired  Tandem  Computers  Inc. 
Net-linx’s  understanding  vrith  HP,  says 
deBruijn,  means  “a  renewed  commitment 
by  both  companies  to  the  nonstop 
platform.”  He  emphasizes  that  Tandem 
survived  at  Compaq  and  its  server  tech¬ 
nology  survives  today  as  HP’s  nonstop 
enterprise  division.  The  deal  with  HP,  he 
says,  will  extend  the  life  of  installed  SII 
systems  and  make  available  a  “whole  new 
generation  of  applications  for  publishing.” 

Net-linx  chose  the  new  platfom. 
because  it  considers  it  “modem,  robust, 
and  scalable”  and  because  it  would  provide 
a  solution  for  customers  now  on  three 
different  platforms  (Computext  does 
Windows,  CText  uses  Unix,  SII  is  on 
Tandem).  The  platform  eliminates  the 
distinction  between  print  and  Internet, 
in  terms  of  software  deployment  and 
fiinctionality,  says  deBmijn,  which  means 
users  can  work  on  PCs  on  a  network  or  via 
browsers,  without  the  need  for  subsystems. 

It  also  permits  the  integration  of 
revenue-generating  bells  and  whistles, 
such  as  charging  for  customized  searches 
with  Web  or  wireless  devices,  connecting 
customers  and  advertisers  by  establishing 
temporary  e-mail  accounts,  and  the  ability 
to  charge  for  click-throughs. 

On  the  editorial  side,  the  company  is 
working  with  the  Portuguese  sports  daily 
O  Jogo,  which  is  part  of  a  group  with 
Internet  and  cable  TV  interests.  Using 
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Third-party  platforms 

In  addition  to  spotlighting  its  deal  with 
the  SCMP,  CCI  is  using  Nexpo  to  unveil  a 
prototype  of  a  “true  content-management 
platform  and  integration  architecture” 
that  has  been  designed  with  the  help  of 
representatives  from  eight  CCI  newspaper 
sites:  The  New  York  Times,  the  Los 
Angeles  Times,  The  Washington  Post,  the 
Chicago  Tribune,  The  Dallas  Morning 
News,  The  Seattle  Times,  Denmark’s 
Politiken  Newspapers  Ltd.,  and  the 
Netherlands’  De  Telegraaf. 

The  prototype,  which  includes  the 
tighter  integration  of  InDesign,  can  be 
incorporated  into  existing  CCI  systems  as 
an  extension,  explains  CCI  Marketing 
Vice  President  Torben  Juul.  It  aims  to 
bring  the  entire  publishing  process 
together  on  a  single  integrated  platform 
—  to  allow  media  companies  to  achieve 
synergies  “at  both  the  group  and 
individual  newsroom  levels.” 

Veteran  vendor  Atex  also  will  be  at 
Nexpo  with  updates  about  its  new- 
generation  advertising  system.  The 


“More  papers  are  interested  in  advertising 
systems  right  now,”  says  Atex  CEO  Max 
Coebergh,  “because  they  have  already 
leveraged  cost  reductions  on  the  editorial  side.” 


once-dominant  vendor  has  had  a  lower 
profile  since  scrapping  Omnex.  With  a 
sctdable  Prestige  now  its  sole  editorial 
offering,  enhanced  recently  to  support 
Macs  as  well  as  other  personal  computers, 
and  years  of  commercial  success  with  its 
Enterprise  advertising  system,  Atex  again 
is  concentrating  its  efforts  on  the  ad  side. 

According  to  CEO  Max  Coebergh, 

Atex  has  incorporated  elements  developed 
for  Omnex,  particularly  in  the  area  of 
work-flow  management.  “We  are  selec¬ 
tively  signing  new  contracts  for  Prestige, 
but  more  papers  are  interested  in  adver¬ 
tising  systems  right  now,  because  they 
have  already  leveraged  cost  reductions 


“We  are  creating  an  interaction  that 
doesn’t  exist  right  now,”  Kerr  says. 

The  new  system  can  be  accessed  from 
outside  the  paper  via  Web  browsers, 
allowing  reporters  to  work  remotely  and 
providing  a  tighter  fit  with  the  paper’s 
many  bureaus.  The  SCMP  will  roll  out  the 
new  system  section  by  section,  starting  in 
mid-November  and  completing  the 
installation  by  mid- June  of  next  year. 
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net-linx  Insiight,  the  group’s  single 
newsroom  provides  content  for  all  its 
media  outlets.  According  to  deBruijn,  it’s 
currently  the  vendor’s  most  advanced 
customer  site.  O  Jogo  has  gone  live  with 
the  news  and  graphic  portions  of  the 
installation,  but  suspended  the  rollout 
until  after  the  World  Cup,  when  its 
pagination  will  be  implemented. 

Digital  Technology'  International  comes 
to  Nexpo  with  version  5.4  of  NewsSpeed, 
which  has  Adobe’s  InCopy  and  InDesign 
2.0  versions  ftilly  integrated  for  text 
editing.  Adobe  has  made  real  strides  with 
InCopy’s  newest  version  in  terms  of 
functionality  and  speed,  says  Alyson 
Oldham,  marketing  director  at  DTI. 

For  DTI,  the  key  to  cross-media  is  the 
use  of  a  unified  database,  says  Oldham. 
“Content  is  managed  separately  from  the 
presentation  and  is  the  center  of  the  work 
flow,”  so  that  it  can  be  used  for  print,  Web, 
and  wireless  applications.  It  is  not  simply 
transferred  to  the  dift'erent  media,  but  is 
also  stored  natively,  using  such  standards 
as  XML  and  Adobe’s  portable  document 
format  (PDF).  Because  the  data  actually 
reside  in  the  database,  and  the  database 
tracks  content  bidirectionally  (page  to 


Palm  Trees  swayin'... 
Jimmy  Buffet  playin'... 


At  Nexpo  Orlando,  the 
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waxin'  up  the  surfboards,  slathering 
on  the  coconut  oil  and  presenting 
the  best  Digital  Asset  Management 
solutions  this  side  of  Margarittaville! 

We  know  how  long,  lonely 
and  stressful  conventions  51^ 
can  be,  so  you're  invited  to  come  by 
our  little  oasis  at  Booth  529  for 
some  sunny  faces,  warm  smiles 
and  a  chance  to  win  dinner  on  us! 
We'll  even  give  you  a  "Wedgie"  just 
for  entering  our  contest! 

Be  sure  to  hang  ten  over  to  "The 
NewsView  Beach  Blast"  and  learn 
how  NewsView  Solutions  can  both 
save  and  make 
money  for  you. 

Surfs  Up!  ^ 

NewsVi^ 

yf^i^olutions 

www.newsviewsolutions.com 

Booth  5291 


photo,  photo  to  page), 
editors  don’t  have  to  | 

tiy  to  maintain  links  i 

and  track  content. 

“The  difference  to  j- : 

me  is  how  DTI  ^ 

empowers  users  to  use  fc: ' . 

their  content  effective- 
ly  and  efficiently  for  ^  .  .  mm- 

research,  presentation,  -  _  ^ 

and  cross-media,”  says 
President  JoAnn 

Froelich.  DTI  achieves  - 

this  with  a  totally  open 

system,  which  the 

company  revamped 

several  years  ago.  ^ 

“We  took  a  huge  risk  ^ 

to  completely  re- 

architect  for  the  future,  - 

and  it  took  us  out  of  “We  took  a  huge  ris 
the  game  temporarily,”  President  JoAnn  Fro 
Froelich  points  out.  “Now  we  have  to  go  in 
and  prove  ourselves  again.”  The  company 
ha.s  a  cross-media  site  in  operation  at 
Landmark  Communications  Inc. 

Putting  it  together 

Not  all  the  established  vendors  are 
focusing  on  new  products. 

Unisys,  although  disinclined  to  offer 
details  about  changing  strategies  within  the 
company,  is  hinting  at  turning  its  attention 
more  toward  consulting  and  servicing 
systems,  rather  than  new  development. 

“We  are  leveraging  the  strength  of  Unisys 
to  provide  a  service  model  for  companies 
for  such  areas  as  networking,”  explains 
Steve  Dienna,  vice  president  and  general 
manager  for  the  Americas  and  Asia. 

“Unisys  is  looking  at  convergence  across 
the  whole  media  sector,  and  we  are 
looking  to  support  not  only  publishing  but 
converging  technologies  in  broadcast  and 
Web,”  adds  David  Stewart,  vice  president 
of  e-media  product  management, 
explaining  that  one  of  the  areas  the 
company  is  studying  is  broadband 
technology  and  the  addition  of 
multichannel  distribution  for  Web  and 
wireless.  Stewart  does  talk  about  the 
development  of  a  framework  that  would 
allow  customers  to  bridge  legacy  data¬ 
bases  without  having  to  discard  data  or 
migrate  everything  over  to  a  new  system. 

“The  strategy  is  built  around  a 
common,  media-neutral  content- 
repository  engine  that  will  be  XML-based, 
and  would  have  a  production  work-flow 
application,  event  management,  security 
[for  Web  access],  digital-rights 
management,  an  online  production 


“We  took  a  huge  risk  to  completely  re-architect  for  the  future,”  says  DTI 
President  JoAnn  Froelich.  “Now  we  have  to  ...  prove  ourselves  again.” 

we  have  to  go  in  database,  digital-archive  support,  and 
.”  The  company  i  transformation  services,”  he  explains, 
iperation  at  Unisys  is  saving  details  for  October’s  Ifra 

ns  Inc.  exposition  in  Barcelona,  Spain. 

Danish  developer  SaxoTech,  well- 
r  established  in  the  editorial-systems 

vendors  are  market,  has  made  inroads  into  the 

j  cross-media  market  with  its  Publicus 
ined  to  offer  Web-publishing  system,  and  recently 

itegies  within  the  landed  its  first  cross-media  publishing 
ning  its  attention  site  in  the  United  States:  The  Item  in 
id  servicing  Sumter,  S.C.,  is  buying  the  SaxoPress 

levelopment.  newsroom  system  and  Publicus. 

mgth  of  Unisys  ‘There  were  a  lot  of  vendors  using 

for  companies  Quark,  but  we  think  SaxoPress  does  the 
ng,”  explains  best  job  integrating,  and  it’s  cross- 

nt  and  general  platform  with  Mac  and  PC,”  explains  Item 
and  Asia.  Managing  Editor  Chip  Chase.  The  21,885- 

nvergence  across  !  circulation  daily  will  use  SaxoPress  to 
nd  we  are  write,  edit,  and  produce  print  and  online 

ly  publishing  but  products,  while  Publicus  will  help 
n  broadcast  and  automate  production  of  the  company’s 
t,  vice  president  two  Web  sites  (one  for  the  Item  and 
gement,  another  for  The  Messenger,  a  semiweekly), 

areas  the  j  “We  believe  that  newspapers  want 

oadband  more-complete,  integrated  cross-media 

on  of  editorial  solutions,”  says  SaxoTech 

i  for  Web  and  Customer  Fulfillment  Vice  President 
k  about  the  Robert  Laszlo.  “We  are  hearing  that  they 

ork  that  would  want  their  newsroom  editors  to  more 
“  legacy  data-  directly  manage  the  content  for  their 
iscard  data  or  multichannel  new-media  products,  and 

0  a  new  system.  they  also  need  a  solution  that  simplifies 

ound  a  and  automates  their  Web-production 

content-  work  flow.”  But,  he  insists,  the  online 

il  be  XML-based,  component  has  to  be  “open,  scalable,  and 
tion  work-flow  highly  customizable,”  which  he  says 

ement,  security  describes  Publicus. 

rights  In  addition,  SaxoTech  has  incorporated 

iroduction  revenue-generating  features  into  Publicus 
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to  allow  publishers  to  do  polling,  offer 
contests,  and  update  stock-market  data 
and  weather  forecasts.  “We  can  do  it 
without  selling  a  development  project,” 
says  Laszlo,  adding  that  he  considers  it 
ideal  for  a  midsize  paper  not  interested  in 
maintaining  a  large  development  staff. 

The  PA  and  all  that  Jaz 

Harris  Publishing  Systems  LLC  will 
showcase  Jazbox,  its  cross-media  content- 


‘Newspapers  want  more-complete, 
integrated  cross-media  editorial 
solutions,”  says  SaxoTech  Vice 
President  Robert  Laszlo. 


management  and  work-flow 

solution,  at  Nexpo  —  and 

it  will  soon  have  the 

opportunity  to  demonstrate 

Jazbox’s  cross-media 

capabilities  at  the  Press  Association  in  the 

United  Kingdom,  where  it  is  currently 


winding  up  a  400-seat  installation  of 
Newsjaz  and  Webjaz.  The  national  news 
agency  will  use  Newsjaz  as  the  editorial 
system  to  supply  around-the-clock  news 
coverage  and  Webjaz  to  manage  the 
content  of  PA’s  Web  products. 

“One  of  the  keys  to  Jazbox  is  that  the 
four  pieces  [Newsjaz,  Webjaz,  archive 
module  Jazstore,  and  a  content  syndica¬ 
tor]  are  centered  around  the  use  of  work 
flows,  so  that  it  streamlines  all  processes,” 
says  Jim  Linehan  of  Harris’  editorial 
product  marketing.  The  company  has 
simplified  work  flows  so  that  most 
processes  are  happening  in  the 
background  and  not  getting  in  the  way 
of  editorial  tasks,  he  says. 

“It’s  not  just  a  simple  system  of  put  in 
and  push  out,”  adds  Harris  Product 
Marketing  Vice  President  Grady  Cooper. 
“One  of  the  whole  points  of  the  Press 
Association  project  is  the  ability  to  deliver 
a  wide  range  of  products  to  customers 
using  a  variety  of  mechanisms,  like  WAP 
[wireless  application  protocol,  largely  for 
cell  phones]  and  SMS  [short  message 
systems,  also  for  cell  phones],  Web  sites, 
wire  transmissions,  the  delivery  of  PDF 
files,  audio,  and  video.  All  these  elements 
are  managed  and  maintained  in  our  data¬ 
base  and  linked  with  metadata  criteria.” 

Meanwhile,  Harris’  sibling  company, 
Baseview,  is  positioning  itself  to  compete 
with  Web-hosting  companies  rather  than 
front-end  providers  with  its  Baseview' 
Internet  Technology  Services  (BITS) 
product,  says  Jack  Rosenzweig,  product 
manager  for  BITS.  The  company  is 
currently  hosting  a  number  of  small 
papers,  including  The  Northwest  Herald, 
Crystal  Lake,  Ill.,  which  is  a  hybrid  site,  in 
that  it  uses  Baseview’s  LivelQue  to 
publish  news  on  the  Web  while  having 
Baseview  host  its  classified  advertising. 
Baseview  has  recently  added  access 
control  to  its  system  as  a  way  of  generating 
revenue  for  customers,  Rosenzweig  says. 

Openpages  is  releasing  version  4  of  its 
software  next  month,  and  giving  previews 
to  Nexpo  attendees.  The  new  product  has 
a  robust  work-flow  engine  that  will  allow 
users  to  customize  work  flows  and  change 
them  on  the  fly,  explains  Openpages 
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Marketing  Director  Charlie  Ungashick. 
The  improved  work  flow  also  will  address 
such  issues  as  batch-processing  XPress 
pages,  he  says. 

The  company  recently  expanded  its 
customer  base  to  ofler  cross-media 
publishing  to  the  financial-services  and 
insurance  industries. 

Showing  an  upgrade  of  its  Millennium 
editorial  softw'are,  CKP  Newspaper 
Systems  Inc.  is 
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taking  the 
Houston 
Chronicle  live 
on  this  new' 

Java  version. 

It’s  also  gearing 
up  to  pursue 
new  customers, 
according  to 
Operations  Vice 
President  James 
Mooney,  w'ho 
says  that,  until 
now,  CKP  j 

(which  took 
over  the  Crosfield/Camex/DuPont 
system  in  the  mid-1990s)  has  focused  on 
installed  sites. 

The  heart  of  Millennium  is  a  media- 
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independent  composition  subsystem  that 
can  output  to  XML  or  hypertext  markup 
language  (HTML),  says  Mooney.  The  new 
version’s  Java  user  interface  makes 
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relevant  stories  about  race  relations.  You’ll  learn  to  look  be¬ 
yond  typical  story  frames  and  to  report  on  the  complexities  of 
racial  conflict  in  a  way  that  advances  understanding.  You’ll 
learn  to  find  stories  that  are  honest  and  touching. 

Poynter. 

EVERYTHING  YOU  NEED  TO  BE  A  BEHER  JOURNALIST 

www.poynter.org 
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Millennium  platform- 
independent.  New 
features  include  the 
ability  of  reporters  to 
attach  multimedia 
files  to  stories  for  use 
in  print  and  Web 


Euro  styles 

Two  final  vendors 
worth  mentioning 
I  both  hail  from 
Northern  Europe. 

Each  installed  its 
first  U.S.  site  several  years  ago,  but  has 
not  vigorously  pursued  this  market 
until  recently. 

Finland’s  Anygraaf,  which  now  has  a 
U.S.  office  {E^P,  April  22,  p.  27),  offers 
Doris32,  a  system  featuring  an  SGML/ 
XML-based  text  editor  that  allows 
content  to  be  multipurposed,  says  Any¬ 
graaf  USA  President  Andrew  M.  Hunn. 

The  system,  aimed  at  small  or  midsize 
publishers  w'ho  work  with  XPress  or 
InDesign,  is  only  in  one  U.S.  paper,  the 
Reading  (Pa.)  Eagle,  although  Anygraaf 
supplies  some  100  customers  throughout 
Europe,  ranging  from  a  100-seat 
multipaper  group  to  small  weekly 
publications.  i 

Also  in  Pennsylvania,  Livncaster  j 

Newspapers  Inc.  just  signed  with 
Software  Consulting  Services  for  a 
150-seat  installation  of  the  Scoop  editorial 
system,  developed  by  Sweden’s  Wilkenson 
Scoop.  SCS,  w  hich  began  distributing  the 
software  last  year  after  severing  ties  with 
Tera,  currently  has  300  seats  in  the 
United  States,  says  Vice  President  Kurt  j 

Jackson.  They  include  The  Village  Voice  in 
New  York,  and  SCS  is  talking  with  the 
Voice's  sibling  LA  Weekly  about  an 
identical  installation  on  the  West  Coast.  i 
Lancaster  will  use  Scoop  with  the  i 

Fotoware  digital  asset  manager  to  allow  i 

reporters  to  search  for  images  in  the 
database  and  link  them  to  stories.  The 
combination  may  then  be  output  in  print  | 
or  online  via  Scoop’s  Web  publisher, 
which,  Jackson  e.xplains,  translates  the 
text  from  the  database  to  HTML  or  XML  ! 
and  sends  it  to  the  Web  site.  U  S 

Next  week:  “E&P”  visits  lesser-know’n 
vendors  tackling  the  cross-media 
conundrum. 

A  free-lance  journalist  in  Delaware,  \ 

Campbell  was  an  associate  editor for  \ 

News  Inc.  magazine  in  the  early  1990s.  ■ 

_  I 
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NEWSPAPERS’ 
SPENDING  IS 
STEADY;  NAA 

BY  MARK  FITZGERALD 

CHICAGO 

Newspapers  this  \'ear  are 
budgeting  almost  exactly 
what  they  ended  up  spending 
last  year,  according  to  the 
Newspaper  Association  of  America’s 
(NAA)  annual  Capital  Rxpenditures 
Survey.  Though  their  spending  plans  are 
flat,  they  represent  a  significant  investment 
considering  that  newspapers  went  into 
2001  with  big  capital  budgets. 

The  196  newspapers  that  responded  to 
the  survey  said  they  are  budgeting 
$476.05  million  for  capital  expenditures 
this  year,  compared  with  actual  spending 
of  $478.33  million  last  year. 


What’S  Hot  and  What’s  Not 

NAA  Capital  Expenditures  Survey,  2001-2002 

CATEGORY  2002  PROJECTED  2001  ACTUAL  PERCENTAGE 

SPENDING  SPENDING  CHANGE 

Waste  Management 

$1,877,459 

$651,454 

188.r4 

Warehouse  Equipment  -  Pallet  Handling 

$1,504,214 

$772,871 

94.6% 

Warehouse/Roll  Handling 

$6,602,666 

$3,619,750 

82.4% 

Internal  Communication  Systems 

$6,382,960 

$3,972,854 

60.7% 

Post-Press  -  New  Inserters/Collators 

$50,029,234 

$32,478,575 

54.0% 

Post-Press  -  Used  Inserters/Collators 

$752,000 

$493,325 

52.4% 

Energy  &  Security  Management  Equipment 

$6,731,530 

$4,609,569 

46  0% 

Other 

$15,282,033 

$10,476,605 

45.9% 

Computer  Hardware 

$48,727,335 

$33,705,298 

44.6% 

Furniture  &  Office  Equipment 

$9,863,716 

$8,027,721 

22.9% 

Plate  Equipment 

$6,947,794 

$6,240,975 

11.3% 

Press  -  New 

$117,405,387 

$117,847,710 

-0.4% 

Transportation  -  Automobiles  &  Trucks 

$11,418,025 

$11,832,409 

-3.5% 

Newspaper  Vending  Machines 

$2,811,510 

$2,977,656 

-5.6% 

Computer  Software 

$54,139,894 

$59,988,694 

-9.7% 

Press  -  Used 

$10,544,496 

$12,597,898 

-16.3% 

Image  Output  Devices 

$4,615,644 

$5,718,377 

-19.3% 

Plant  Construction 

$94,092,714 

$120,572,007 

-22.r. 

Press  -  Commercial/Job  Print 

$587,447 

$781,797 

-24.9% 

Post-Press  -  Used  Stacker/Conveyor/Strapper  $1,284,339 

$1,722,592 

-25.4% 

External  Communication  Systems 

$1,943,943 

$2,780,757 

-30.1% 

Image  Input  Devices 

$4,276,315 

$6,621,717 

-35.4% 

Post-Press  -  New  St.vcker/Conveyor/Strapper 

$18,224,355 

$29,837,927 

-38.9% 

TOTAL 

$476,045,010 

$478,328,538 

-0.5% 

1  Based  on  196  reporting  newspapers 

t  Source:  Newspaper  Association  of  America 

While  newspapers  may  not  yet  know 
when  the  economic  comer  will  be  turned, 
they  are  positioning  themselves  for 
growth,  said  Tom  Croteau,  NAA’s  senior 
vice  president  of  technology.  “Newspapers 
have  been  weathering  a  difficult  cycle  over 
the  last  year  or  so,  but  the  industiy-  is  in  a 
good  position  as  we  start  to  see  the  first 
signs  of  a  moderate  upswing  in  the 
economy,”  he  said. 

Some  clear  trends  emerge  from  the 
survey.  Spending  is  flat  on  printing  presses, 
but  down  significantly  on  other  high- 
ticket  items  such  as  new  plant  constmction, 
imaging  devices,  and  both  new  and  used 
stackers,  conveyors,  and  strappers. 
Newspapers  are  opening  their  wallets, 
however,  for  the  equipment  needed  to  store 
preprinted  inserts  as  well  as  for  computer 
hardware  and  some  communication 
systems.  Papers  e.xpect  to  spend  in  excess 
of  50%  more  than  last  year  on  both  new 
and  used  inserters  and  collators. 

Fear  is  motivating  some  big  increases: 
Securitv-  and  energy  management 
expenditures  will  rise  46%,  to  $6.73 
million.  And  it’s  not  just  terrorism  that  has 
newspapers  watching  their  backs.  Papers 
are  expecting  to  increase  last  year’s 
spending  for  waste  management  by  an 
astonishing  188.2%,  to  about  $1.88  million. 

NAA’s  survey  portrays  an  industrv’  that 


may  be  winding  up  its  big  infrastmcture 
investments  of  the  1990s.  Plant 
construction  is  e.xpected  to  fall  22%  under 
last  year’s  spending.  The  demand  for 
commercial-styie  presses  will  decrease 
almost  25%.  Spending  on  new  post-press 
equipment  is  falling  off.  On  the  other  hand. 


papers  are  filling  in  other  parts  of  their 
new  ly  spacious  plants. 

NAA’s  survey  even  hints  at  good  times 
ahead  for  employees:  Despite  18  months 
of  sometimes  wholesale  layoffs, 
newspapers  now  expect  they  will  need 
more  chairs  and  desks.  11 


From  Sophisticated...  to  Simple 


ST/  Automated  Vertical  Stacker 
Bundler  System  with  Loadbuilder^** 
Automatic  Bundle  Palletizer 


STI  Count-O-Veyor’^ 

Simple  Makeready 


STI  offers  a  wide  variety  of  solutions  for 
your  post-press  production  requirements 


Visit  us  at  Nexpo  at  STI  Booth  #  2055 


Tel;  909-799-9950 

Fax:  909-796-8297 

www.systems-technology-inc.com 
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Dancing  to  that 
old  Noxpo  boat 

In  tune  with  the  rhythm  of  the  season, 
it’s  time  to  take  a  tour  of  the  show  floor 


An  ode  to  summertime:  We 
have  made  it  through  the 
dreary  first-quarter  financial 
results.  The  capital-budget 
season  has  arrived.  And  our  thoughts  are 
turning  to  equipment  purchases  and 
technology  investments. 

As  many  of  us,  I  hope,  are  now  at  the 
Newspaper  Association  of  America’s  big 
equipment  and  technolog>'  event  in 
Orlando,  Fla.,  this  is  a  good  time  for  you 
to  make  a  technology 
assessment,  to  appraise  your 
newspaper’s  digital  infra¬ 
structure  for  the  present  and 
the  future.  It  is  important  that 
the  CEO  be  directly  involved 
in  these  discussions.  The  CEO 
needs  to  bring  all  departments 
into  the  discussions,  not  just 
the  production  or  technical 
managers  who  made  it  to 
Nexpo  this  week.  The  CEO 
also  could  use  the  next  few 
weeks  to  conduct  a  midyear 
technology  review  for  the  enterprise. 

Assess:  Use  this  time  to  check  the 
technology  status  of  each  department. 
Each  manager  should  prepare  a  brief 
report  that  looks  at  how  well  his  or  her 
systems  serve  the  department.  There  are 
questions  to  ask  forjudging  how  well  a 
system  is  working:  Does  the  technology- 
help  employees  do  their  jobs  as  effectively 
as  possible?  Does  the  technology  work 
all  the  time  (99.5%  uptime)?  Do  that  for 
each  system  —  and  don’t  forget  some  of 
those  smaller  systems  that  just  hum 
along  in  the  background.  The  value  of 
this  kind  of  review  is  twofold:  First,  it 
brings  problems  that  aren’t  “emergency 
critical”  to  the  forefront.  Second,  it  shares 


technology  knowledge  across  the  entire 
organization. 

Another  part  of  the  assessment  should 
involve  how  successfully  employees  use 
the  technology.  What  kind  of  problems 
are  they  ha\Tng?  How  many  workarounds 
are  there?  Are  the  problems  technical 
(old  personal  computers)  or  human 
(lack  of  training)? 

Review:  Go  over  the  technology  and 
equipment  projects  already  under  way  for 
this  year.  For  some,  this  may 
be  a  short  list.  However,  the 
CEO  might  be  surprised  by 
the  number  of  upgrades, 
tweaks,  and  enhancements 
that  are  going  on  in  each 
department. 

Despite  the  budgetary 
pressures  of  the  last  year 
and  a  half,  technology 
marches  on.  Systems  need 
maintenance,  and  vendors 
are  still  releasing  updates 
and  miniupgrades  (i.e.,  the 
!  ones  you  get  for  “free”). 

This  review  session  shouldn’t  be  a 
i  finger-pointing  exercise.  Rather,  it  should 
:  be  an  assessment  of  each  project’s  goals, 
and  the  expected  impacts  upon  the 
departments.  The  information-technology 
director  should  lead  this  session, 
partnering  with  each  department 
manager  so  that  all  issues  get  addressed. 

Theorize:  This  is  the  hardest  session. 

It  is  where  you  need  to  look  beyond  all 
[  your  current  projects  and  plans  so  you 
1  can  start  to  think  about  the  future  of  the 
I  newspaper.  The  time  frame  for  the  future 
is  between  two  and  five  years.  Among  the 
i  areas  to  consider  are: 

•  Revenue  trends.  What  is  the  long¬ 


term  outlook  for  advertising  —  not  only 
for  the  newspaper  industry  but  also 
for  broadcast,  magazine,  and  online 
properties? 

•  Readership  trends.  What  will  your 
current  and  potential  customers  look  like 
in  five  years?  Readership  trends  should 
include  trends  for  interactive  products, 
such  as  your  Web  site. 

•  Demographic  trends.  How  is  your 
community  changing  and  what  impact 
will  that  have  on  your  current  technology? 
For  example,  how  easy  will  it  be  to  produce 
Spanish-language  publications  and  bill 
advertisers  and  customers  in  Spanish? 

•  Technology  trends.  Will  technology 
shift  and  have  an  impact  upon  how 
advertisers  reach  customers  and  how 
readers  get  news  and  information?  Will 
broadband  make  a  difference?  What 
about  high-definition  TV?  TabletPCs? 

When  asking  these  questions,  look  at 
how  each  trend  might  impact  each 
department’s  technology-  infrastructure 
and  purchasing  needs.  These  needs  can 
be  anything  from  more  integrated  systems 
for  managing  content  and  customers  to 
short-run  presses  for  new-  sections. 

Plan  and  Coordinate:  Taking  all  of 
this  information,  categorize  where  the 
greatest  technology  needs  will  be  for 
three  time  periods:  12  to  18  months,  18 
to  24  months,  and  36  to  60  months.  In 
other  words,  identify  your  short-term, 
midterm,  and  long-term  goals. 

This  sounds  simple,  but  too  often  —  as 
we  scout  around  Nexpo  or  other  trade 
shows  —  we  forget  to  look  for  solutions 
that  go  beyond  our  immediate  capital 
budget.  While  vendors  would  like  a  few- 
more  contract  signings,  some  understand 
the  long  sales  cycle. 

Assuming  more  than  one  department  is 
attending  Nexpo,  make  a  point  of  getting 
together  during  the  show.  Exchange 
information  about  what  you  have  seen, 
new  vendors  you  have  talked  with,  and 
observations  about  what  might  be  of 
interest  to  departments  other  than  your 
own.  Don’t  wait  until  you  get  back  in  the 
office.  Better  yet,  drag  your  colleagues  to 
booths  that  have  the  technology  that  is 
important  to  your  department.  Make 
Nexpo  a  company  event.  11 

Finberg,  managing  director  of  Finberg- 
Gentry,  the  Digital  Futurist  Consultancy, 
has  worked  in  newsroom,  information-tech¬ 
nology,  interactive-media,  and  corporate- 
strategy  roles  for  several  leading  papers. 
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The  WIFAC  OF  370  GTD  six-high  tower  in  a  space-saving 
compact  configuration.  It  produces  a  complete  48-page  news¬ 
paper  with  16  four-color  pages  on  a  printing  machine  footprint  of  only 
129  square  ft.  Or  '^0,000  copies  per  hour  of  a  24-page  newspaper  with 
8  four-color  pages  in  the  straight-run  mode  in  the  same  tower. With  this 
high-end  productivity  rating  on  such  a  small  footprint,  the  VOFAG  OF 
370  GTD  is  unparalleled.  Yet  the  6-high  tower  -  almost  the  same  height 
as  a  conventional  4-high  tower  -  offers  you  up  two-thirds  more  capacity, 
superior  printing  quality,  webbing  flexibility  and  waste  savings.  All 
controls  are  accommodated  in  each  of  these  autonomous  printing 
units,  so  you  don’t  need  separate  air-conditioned  rooms  and  special 
wiring.  A  WIFAG  OF  370  6-high  tower  is  a  highly  proactive,  compact  web 
press  which  allows  you  to  produce  a  newspaper  on  up  to  three  webs 
concurrently,  while  saving  waste  and  time.  Would  you  like  to  know  more 
about  high  productivity?  Let’s  talk  about  it! 


WIFAG 


WIFAG.  640 Gunby  Road.  .Marietta.  GA  3(X)6~ 
Contao:  Joe  Ondras.  Phone  "^0-850  851 1  -  Fax  "^04150  8550  -  www  wifag  com 
WIFAG  AG.  3001  Bern  (Switzerland)  -  Phone  +41-31-339  33  33  -  Fax  +41-31-339  36  66 


No  tall  story: 

The  highest  productivity 
on  the  smallest  footprint 
in  the  newspaper  world. 
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Oncanringthespam 


A  sickly  e-mail  diet  has  systems  groaning 
under  weight  of  its  all-too-empty  calories 


My  father  used  to  say 
that  long  after  all  other 
species  were  extinct, 
cockroaches  would 

continue  to  crawl  the  Earth.  The  persist¬ 
ence  and  adaptability  of  these  pests  make 
them  nearly  indestructible.  It's  the  same 
image  I  have  today  of  spam  e-mail. 

Spam  messages  have  infested  our 
e-mail  systems  like  roaches  in  a  feeding 
frenzy.  They  show  up  at  all  times  of  the 
day  and  night,  in  all  kinds  of  formats, 
and  every  attempt  to  fumigate  them 
seems  to  fail.  Often,  they  come  back 
stronger  and  more 
resistant  than  before. 

They  have  become  the 
scourge  of  the  Internet. 

Generally,  spam  is 
defined  as  unsolicited 
commercial  e-mail.  But 
at  times  it  goes  well 
beyond  the  annoyance 
of  receiving  junk  mail. 

Often,  the  material  that 
shows  up  has  obscene 
or  pornographic  content, 
which  can  be  very 
offensive  to  some.  It  also  tends  to  clog 
valuable  network  resources. 

Attempts  to  curb  spam  present  special 
challenges  for  newspapers.  Many 
publishers  use  telemarketing  to  sell 
subscriptions,  which  some  argue  is  the 
oral  equivalent  of  spam.  And  our 
industry  is  of  course  a  staunch  defender 
of  the  First  Amendment,  which  some 
say  is  violated  by  efforts  to  limit  spam 
messages.  But  as  end-users,  few  can 
dispute  that  unsolicited  e-mail  — 
whether  it  is  an  offer  to  share  in  a 
Nigerian  banking  scheme  or  a  pitch  for 
Viagra  —  is  maddening. 

In  2000,  the  average  business  e-mail 
user  received  three  spam  messages  a  day. 
In  2003,  that  number  will  grow  to  40. 
According  to  Ferris  Research,  we’ll  each 
waste  15  hours  deleting  e-mail  next  year. 


compared  with  2.2  hours  two  years  ago. 

!  That  will  cost  the  average  business  in  the 
future  $400  for  each  inbox.  Individuals 
!  are  expected  to  receive,  on  average,  1,800 
i  pieces  of  unsolicited  e-mail  this  year, 

I  according  to  Jupiter  Media  Metrix  Inc., 

I  an  Internet  research  firm.  By  2006, 
i  Jupiter  expects  that  number  to  grow  to 
I  more  than  3,800. 

Filters  falter 

The  latest  weapons  in  the  war  against 
,  spam  are  filters  designed  to  screen  out 
:  the  junk.  There  are  dozens  of  client- 

based  packages  and  a 
growing  number  of 
services  that  will  filter 
e-mail  for  an  entire 
organization  for  a  fee. 
But  the  filter 
approach  is  fraught 
with  difficulties.  To 
penetrate  filters, 
inventive  spammers 
use  many  tricks  to 
disguise  the  origin  of 
their  messages.  One 
of  the  most  common 
I  is  to  “relay”  the  messages  off  the  mail 
server  of  an  innocent  third  party. 
Another  is  to  forge  the  headers  of 
messages,  making  it  appear  as  though 
I  the  message  originated  elsewhere. 

We  discovered  another  shoot- 
yourself-in-the-foot  problem  in  our  own 
I  operation.  We  engaged  a  company  to 
!  screen  spam  coming  into  our  e-mail 
servers  from  the  outside  world.  The 
service  worked  pretty  well.  Actually,  too 
well;  our  prepress  department  began 
complaining  it  was  not  receiving  print 
advertisements  sent  via  e-mail  by  our 
own  advertisers. 

I  AT&T  Broadband,  a  major  technology 

I  company  itself,  had  a  similar  experience, 
j  It  offered  customers  in  Seattle  a  spam 
1  filter,  but  the  technology  snagged 
I  messages  sent  from  AT&T,  including 


I  one  e-mail  message  alerting  customers 
to  a  rate  increase.  Some  former  spam- 
filter  advocates  now  think  that  the  risk 
I  of  losing  mission-critical  messages  is 
too  great  to  chance  it.  Others  say  it 
just  doesn’t  work  —  they  still  get  plenty 
of  junk  mail. 

The  war  against  spam  has  been  a 
1  no-win  proposition,  at  least  so  far.  As  fast 
as  companies  come  up  with  measures  to 
i  block  spammers,  the  spammers  figure 
i  out  a  way  to  get  around  them. 

!  About  two  dozen  states  have  enacted 
laws  to  control  spam,  mainly  by 
I  restricting  misrepresentation  in  e-mail. 

Congress  is  considering  legislation  to 
I  restrict  spam,  but  it  hasn’t  gained  much 
I  momentum.  Even  if  a  national  anti-spam 
law  were  enacted,  Internet  experts  say 
!  spammers  will  simply  go  offshore. 

E-mail  is  a  very  cheap  channel  for 
1  marketers.  Once  you’ve  sent  the  first 
S  spam  message,  there  are  no  additional 
j  incremental  costs  for  sending  the  next 
j  one  —  or  even  the  next  10  million.  But  it  is 
j  also  a  collective  drain  on  the  network, 
j  imposing  costs  upon  everyone:  in  slower 
I  service,  crashed  servers,  lost  opportunities, 
and  time  wasted  downloading  unwanted 
mail.  The  costs  of  spam  are  borne  in 
greatest  proportion  by  recipients. 

There  is  a  great  deal  of  information  on 
the  Web  about  spam  and  how  to  fight  it. 
One  of  the  best  sources  is  a  site  hosted  by 
the  Coalition  Against  Unsolicited 
Commercial  E-mail  (http://www.cauce 
.org),  a  group  advocating  legislative 
solutions  to  the  problem. 

If  you  think  that  spam  is  not  costing  you 
money,  try  a  handy  “spam  calculator”  on 
the  Web  site  of  Computer  Mail  Services 
Inc.  (http://www.cmsconnect.com/ 
marketing/spamcalc.htm).  As  an  example, 
a  company  of  2,000  e-mail  users  paid  an 
average  of  $20  an  hour,  will  bum  nearly 
$65,000  in  wasted  employee  time  each 
year.  And  that’s  not  spam.  (1 

Wolferman,  vice  president  of  information 
technology  for  the  Denver  Newspaper 
Agency,  has  spent  more  than  25  years  as 
a  newspaper  journalist,  editor,  production 
executive,  and  information  technologist. 
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On  The  Supply  Side  » 


EQUIPMENT 

prepress 

SOFTWARE  CONSULTING  SERVICES 

Nazareth,  Pa. 

Installed  the  Scoop  editorial  system  at  The 
Village  Voice,  New  York,  flagship  of  Village 
Voice  Media  Inc.  (see  next  entry).  A 
scalable  sy.stem  from  Sweden’s  Wilkenson 
Scoop  AB,  it  offers  a  choice  of  Macintosh 
or  other  personal-computer  clients,  Oracle 
or  Microsoft  SQL  databases,  and  Quark  or 
Adobe  pagination  tools.  The  Voice  will  use 
MacEdit/WinEdit  workstations,  WebEdit 
for  reporting  via  the  Internet,  and  Web- 
enabled  PageTrackto  manage  production. 
Scoop  supports  print  and  Web  publishing 
through  various  possible  work  flows,  and  it 
organizes  and  stores  local  and  wire  copy 
and  graphics  on  standard  servers  or  in  an 
SQL  database.  Voice  Systems  Analyst 
Matthew  Goldish  called  Scoop  “a  low- 
impact  evolutionary  change,  not  a  major 
systemic  leap  for  the  staff,”  because  it 
“tightly  integrates”  with  existing  XPress- 
based  pagination.  The  Voice  uses  Windows 
2000  with  an  SQI^  database  and  both 
Macs  and  PCs  for  reporting,  editing,  and 
paginating.  MacEdit/WinEdit  facilitates 
writing,  editing,  and  management;  sup¬ 
ports  links  betw'een  stories  and  pictures; 
and  features  WYSIWYG  text  preview, 
messaging,  spell-checking,  and  searching. 
Users  with  appropriate  privileges  can 
preview  pages  anywhere  via  the  Web.  The 
Voice  also  bought  SCS/Track,  version  9-3, 
to  manage  ad  production,  and  it  upgraded 
its  Layout-8000  ad-dummying  sy  stem. 


MACTIVEINC. 

Melbourne,  Fla. 

Sold  Village  Voice  Media 
Ad  Base  systems  for  its  seven 
alternative  weeklies,  with 
combined  distribution  of 900,000, 
as  well  as  Web  sites  and  Voice 
Radio  on  the  Net.  The  contract 
calls  for  AdBase  sy'stems  for 
classified,  run-of-press,  and 
display  ad-order  entry,  classified 
pagination,  and  ad  dummying; 
WebBase  for  Web  ad-order  entry; 
and  Money  Manager  for  accounts 
receivable.  Systems  will  use 
Microsoft  Windows  2000  clients 
and  servers  with  a  Microsoft 
SQI.,  database. 


K&F  International's  Provision  V 
Series  SD6X5  simplified  single-stage 
plate  bender  allows  remote  data  view¬ 
ing  and  operation  from  anywhere. 


output 


K&F  INTERNATIONAL 

Granger,  Ind. 

Introduces  the  Provision  single-stage 
bender,  featuring  easy-to-use  control, 
communication,  and  diagnostics  from  the 
Windows  2000-based  CX-2000  control 
system,  with  its  views  of  vision  registration, 
punch  and  bender  operation,  and  historical 
operational  databases.  The  MD2 
Diagnostic  Display  tracks  use  and  alerts  the 
operator  to  needed  maintenance.  The  Plate 
Line  Interface  communicates  with  the 
exposure  unit  and  automatically  shuts  off 
upstream  finishing  equipment  when  a  plate 
jams  anywhere  in  the  line.  A  network  card 
and  modem  allow  remote  data  viewing, 
reporting,  reviewing  performance,  opera¬ 
tion  from  anywhere,  and  downloading 
statistical  and  diagnostic  information. 
Linear  actuators  give  precise  head  position 


and  rotary  bend  leaf  movements  for 
accurate,  repeatable  plate  bends  — 
adjustable  on  the  CX-2000.  Automatic 
lubrication  of  punches  during  the  cycle 
prevents  galling  and  binding,  preserv'es 
sharpness,  and  increases  punch  service  life. 
Provision  offers  vision,  pin,  edge,  manual 
color  control  and  Auto  Select  registration. 
The  benders  are  compatible  with  all  types 
of  production  tracking  systems.  Communi¬ 
cations  and  controls  are  programmed  to 
work  with  all  types  of  front-end  systems. 

pressroom 

KOENIG  &  BAUER  AG 

Wurzburg,  Germany 
Made  the  first  sale  of  a  six-page-wide, 
two-around  press.  Developed  for  and  in 
collaboration  with  two  large  media 
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MSSI 


MICRO  SYSTEMS  SPECIALISTS,  INC. 


THE  NEWSPAPER  MANAGER 

Software  Systems  for  Better  Management 

Circulation  •  Advertising  •  Accounting  •  Inventory  : 


P.O.  Box  347 
Millbrook,  NY  12545 
Telephone:  (845)  677-6150 
Fax:  (845)  677-6620 

E-Mail:  mssisoftware@cs.com 
Web:  www.mssi-software.com 


How  do  you  manage  without  Burt? 


Burt  is  the  leading 
technological 
innovator  of  packaging 
and  distribution 
integrated  solutions. 


BURT.  How  packaging  gets  done. 


www.burtmountain.coitt  303-674.3232 


blanket  cylinders  for  the 
high  speed  and  wide  web. 

I  The  buyers  retained 

engineers  and  architects 
IE  Graphic  Engineering, 

:  Munich  and  Zurich,  to 

I  identity  the  most  suitable 
!  presses  and  organize  both 
I  plant  projects.  IE  found 
■  j  that,  with  an  extension, 

!  !  Tamedia’s  existing  struc- 

j  j  ture  would  accommodate 
the  six-wide.  In  the  new 
. .  I  building  Bern  already  was 
!  _  j  to  get,  IE  found  a  six-wide 
would  bring  down  costs 
i  ^  7%  because  the  press 
rt  H  would  be  shorter  than  a 
doublewide.  According 
to  KBA,  IE’s  feasibility 
studies  also  showed  the 
“  ^  six-wide  “would  reduce 
reel  and  press  handling 
costs  at  both  locations 

ows  ink  train,  Tamedia  publishes 

jssion  cylinder.  , ,  ,  ... 

'  several  large  dailies, 

weeklies,  supplements,  and  magazines. 
Espace  Media  prints  local  papers,  shop¬ 
pers,  and  trade  publications.  While  both 
also  have  TV,  radio,  and  Internet  business¬ 
es,  their  country’s  dailies  have  Europe’s 
third-highest  average  circulation  (376.1) 
per  1,000  adults  and  get  more  than  50% 
of  the  Swiss  francs  spent  on  advertising. 


companies  —  co-owners  of  the  Berner 
Zeitung  BZ,  Switzerland’s  largest  daily  — 
the  new  version  of  the  Commander  will  be 
delivered  in  22  full-color  towers  of  stacked 
nine-cylinder  satellite  units  to  upgrade 
printing  and  add  color,  with  provision  for 
future  extensions.  The  first  presses  (16 
towers,  22  double  turner  bars  in  10 
superstnictures,  five  2:5:5  jaw  folders,  four 
section  stitchers)  are  to  ship  late  next  year 
to  Zurich’s  Tamedia,  where  they  will 
replace  a  much  older  Commander.  A  press 
(six  towers,  12  double  turner  bars  in  four 
superstructures,  three  folders,  three 
stitchers)  for  Espace  Media  Groupe’s  new 
Bern  plant  will  follow  a  year  later.  The 
6-by-2  tower  is  designed  to  print  24  four- 
color  broadsheet  pages  while  requiring 
less  capital,  space,  energy,  and  labor  than 
a  conventional  doublewide  press. 

Rated  for  90,000  copies  per  hour 
(straight  production)  and  handling  webs  as 
wide  as  75.59  inches,  the  presses  will  be 
erected  on  concrete  substnictures.  The 
cylinders’  37-inch  circumference  supports 
printing  of  Berliner-format  tabloids. 

Presses  will  be  equipped  with  cylinder 
wash-up,  web  tensioning,  KBA  Pastomat 
RC  reelstands  for  roll  diameters  up  to  59 
inches,  KBA  Patras  automatic  reel  logistics, 
material  lifts,  three-across  formers,  KBA 


Westmont,  III. 

In  its  largest  U.K.  sale  since  1990,  'Aill 
supply  Trinity  Mirror’s  new  Midlands 
Regional  Newspapers  plant  with  12 
Colorliner  70  towers  comprising  48  units, 
12  core-driven  two-arm  reelstands,  and 
four  2:5:5  jaw  folders.  The  $85-million 
project  includes  a  new'  plant  to  print 
Trinity  Mirror’s  four  Birmingham  and 
Coventry  daily  and  Sunday  titles,  as  well 
as  its  weeklies,  with  more  color.  The  sale 
specified  Goss  digital  inking,  automatic 
blanket-wash  systems,  color  registration 
and  cut-oft’ control,  and  folder  stitchers. 
Press  imposition  presetting  will  involve 
areas  of  the  reelstand,  printing  units, 
turner  bars,  and  folder  system.  Features 
include  split-arm  reels,  automated  web- 
lead  system,  four-high  web  tensioning, 
ink  and  dampener  control,  and  most 
folder-control  features. 

The  order  follows  a  shaftless  extension 
to  (and  all  new  controls  on)  the  Colorliner 
at  Northcliffe  Newspapers’  Aberdeen 
Journals  Ltd.,  Scotland,  where  two 


"Hurt  Technologies'  Open  Control  Interface  is  at 
the  core  of  our  integrated  packaging  operation. 
With  the  Hurt  stiite  of  products  we  hare  complete 
prodnctloit  inanageinent  <f  package  and 
transpotlation  planning,  inrentoiy.  material 
handling,  inserting  and  distribution  " 

—  Kristy  deny.  Director  <)f  Production. 

( )maha  U  oiid-l  lerald 


Visit  our  website  for  in-depth  information  on 
all  of  Burt’s  Products:  www.burtmountain.com 
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Colorliner  80  towers,  perpendicular  to 
the  existing  press  line,  will  double  color 
capacity,  with  half  the  128  pages  in  color. 
Aberdeen  prints  its  own  titles  and  contract 
jobs,  including  150,000  copies  of  News 
International’s  News  of  the  World. 


robotic  palletizers,  vertical  log  stackers, 
overhead  conveyers,  and  rotary  trimmers. 
All  stacker  production  will  transfer  to  the 
newest  facility,  in  Leisnig,  Germany. 


Bethlehem,  Pa. 

Will  furnish  packaging  systems  to 
Transcontinental  Printing’s  new  facility  in 
Pointe-aux-Trembles,  Quebec,  for 
production  of  the  French-language  daily 
La  Presse.  Post-press  operations  to  be  on 
line  by  summer  2003  include  two  lines 
of  NewsGrip  single-gripper  conveyor 
delivering  product  to  two  FlexiRoll  buffer 
systems,  from  which  Topveyor  conveyors 
will  pass  to  three  automated  inserter 
deliveries;  four  SLS  inserters  (one  16- 
into-1,  three  6-into-l);  eight  Bundlers; 
NewsFlow  bundle-distribution  system  for 
direct  transport  to  docks,  where  powered 
telescopic  truck  loaders  will  facilitate 
bundle  loading;  SAM  Production 
Planning  and  Control  system  to  integrate 
advertising,  circulation,  and  transportation 
requirements  with  the  mailroom’s 
expanded  capabilities;  LINCS  software  to 
control  the  gripper  conveyor  and  inserters. 


Westmont,  III. 

Will  build  its  singlewide  Uniset  in  a  third, 
75,000  copy-per-hour  model  for  highest 
productivity.  It  offers  tool-less  narrow-gap 
plate  lock-up,  trip  tension  system  for 
blankets,  swing-away  ink  fountain  with 
bottom  ink  blade,  turbo  dampener,  and 
Pecom  controls,  presetting,  and  interfaces. 
Options  include  changing  insert  boxes, 
blanket-washers,  automatic  ink  supply,  and 
color-register  control.  For  special  needs, 
guiding  of  up  to  four  webs  per  tower  is 
possible.  To  assure  fast  webbing,  magnetic- 
foil  automatic  infeed  may  extend  from 
splicer  to  exit  of  the  printing  unit,  to  turner 
unit  or  former  roller.  For  copy  deliveiy,  the 
KFN  pin  jaw  folder  (2;3:3-cylinder  system) 
in  its  basic  version  can  handle  up  to  12 
webs  in  the  first  crossfold.  Third-fold,  quire 
stitcher,  cross  and  longitudinal  perforation, 
and  double-fold  cassette  are  optional. 


CiistomVC'IRE  is  a  continually 
updated  multimedia  news  service  that 
replicates  the  design,  structure  and 
branding  of  your  Web  site. 


It's  a  turnkey  solution  tor  member 
newspapers  that  want  to  retain  the  l(X)k 
and  feel  of  their  own  site,  but  also  want 
AP  to  handle  the  selection,  presentation 
and  ujxlating  ot  online  content. 


Bristol,  Pa. 

Sold  the  Austin  (Texas)  A/nmcan- 
Statesman  two  gripper  conveyors  for  its 
new  KBA  press. 


Elizabethville,  Pa. 

Is  field-testing  the  DGM  1240  folder,  with 
a  larger,  2V2-ton  base.  The  45,000-copy- 
per-hour  1240  handles  up  to  12  webs 
(cutoffs  of  21,  2IV2,  22,  223/4  inches),  and 
can  be  configured  for  DGM  430,  440,  and 
850,  Goss  Community  and  Urbanite,  and 
other  manufacturers’  presses.  On-the-run 
lap  adjustment,  56-degree  newspaper 
former  section,  and  pneumatic  trolleys  are 
standard.  Quarter-folding,  air  former, 
and  72-degree  tail  former  are  options.  ^ 
Horvitz  Newspapers  Inc.,  Kent,  1 5 

Vv  ash.,  is  the  first  to  use  the  1240.  I  ^ 


The  AP-hosted  service  will  deliver 
the  same  content  as  The  WIRE,  AP’s 
original  Internet  news  service,  currently 
used  by  more  than  400  members. 
CustomWIRE  includes  AP's  top  news 
stories,  flash  animations,  news  databases 
and  video  segments.  The  new  service 
builds  on  the  strength  ot  The  WIRE 
by  presenting  news  content  on 
member-branded  Web  pages. 


Set-up  is  simple  and  quick.  Content 
integration  is  seamless.  It's  an  ideal  way 
to  add  AP's  comprehensive  coverage  to 
your  Web  site  without  a  major  invest¬ 
ment  in  hardware,  bandwidth  or  staff. 


post-press 

GiiMMERLER  CORP. 


Hanover  Park,  III.  K 

Realigned  manufacturing  for  product  H 
sp)ecialization  by  plai;t  to  increase  fl 

operating  efficiency'  and  product 
expertise.  The  North  American 
headquarters  plant  will  make  fiat  ^PIU 
conveying  systems,  horizontal 
log  stackers,  and  the  new, 
American-designed 
PowerLift  palletizing 
system.  Gammerler’s  world  ¥ 
headquarters  plant,  in 
Geretsried-Gelting,  Germany,  will  produce 


For  more  information  contact  your 
AP  chief  of  bureau. 


Dauphin  Graphic 
Machines'  45,000-cph 
DGM  1240  folder  offers 
on-the-run  lap  adjustment. 


JUNE  24,  2002  EDITOR& PUBLISHER  35 


www.editorandpublisher.com 


MOVING 


Benefit 

Froaw 

ATS  Expertise 


AdOnTime 

AdFax 

AdFast 


ConiKit  HvMQtnMnt 
For  PiM  S  Btcdronic 
Pub^log  ^ 


Trademark  and  Copyright 
Division.  He  also  was  pres¬ 
ident  of  other  Thomson 
companies  serving  various 
markets  with  information- 
technology  and  Web-based 
services.  After  leaving 
Thomson  in  December 
2000,  he  became  a  senior 
partner  with  2M  Invest,  a 
U.S.  technology  venture- 
capital  firm. 


project  management,  press  calibration,  training, 
and  sales  for  TKS  and  Goss. 


NICOU  NOW  WITH  BOB 
RAY  &  ASSOCIATES 


JOHN  NICOU  JOINED  BOB  RAY  & 

Associates  Inc.,  Lake  in  the  Hills,  III.,  as  a 
technical  sales  manager,  concentrating  initially  on 
the  newspaper  and  other 
singlewidth,  cold-set 
business.  Nicoli  spent  13  of 
his  15  years  in  the  industry 
working  for  Goss  in  press 
service  and  installation, 
calibration,  project 
management,  training,  and 
sales.  He  also  was  Baldwin 
Technology  sales  director. 


Kim  Graven- 
Nielsen,  Esko- 
Graphics 


TWO  ENGINEERS  RECENTLY  JOINED  THE 
project-management  team  at  GMA, 
Bethlehem.  Pa.  At  the  executive  level,  the  Muller 
Martini  Group  company  named  Ronald  Stewart 
as  director  of  project  management  and 
international  sales.  In  his  years  in  the  newspaper 
industry  and  project  management,  Stewart  most 
recently  served  as  Goss  Graphic  Systems’ 
director  of  project  operations  in  Latin  America, 
where  he  was  responsible  for  installations, 
emergency  services,  and  warranty  adminis¬ 
tration.  as  well  as  aftermarket  service  and 
products,  in  17  countries. 

New  to  project  management  at  GMA  is 
Peter  Rohrbach,  who  was  most  recently  a 
national  projoct  manager  at  Akrion  LLC,  a 
manufacturer  of  capital  equipment  for  the 
semiconductor  industry.  Previously  at  the  Bell 
&  Howell  Co.,  his  expertise  includes  paper 
handling,  systems,  and  electromechanical 
engineering. 


Man  ROLAND  INC.,  WESTMONT,  ILL., 
hired  Richard  M.  Connor  as  director  of 
corporate  accounts  and  regional  sales  manager, 
reporting  to  Vince  Lapinski,  senior  vice  president 
of  web  operations. 

Connor  will  serve  as  MAN'S  executive  liaison 
with  top  North  American  newspaper  decision 
makers  and  will  oversee  all  Eastern  region 
newspaper-press-sales  operations.  For  the  past 
13  years,  Connor  was  executive  vice  president  of 
marketing  for  the  GMA  subsidiary  of  Muller 
Martini,  where  he  was  responsible  for  marketing 
and  sales,  directing  activities  of  tegional  sales 
manage!  s  and  support  staff.  From  1967  to  1988, 
he  served  in  executive  posts  at  ATF-Davidson  Co. 
Whitinsville,  Mass.,  then  a  maker  and  distributor 
of  small  offset  presses  and  supplies. 


John  Nicoli,  Bob 
Ray  &  Associates 


SENIOR  SALES  CONSULTANT  FOR  MEDIA 
Command,  Tampa,  Fla.,  Roberto  J  Zerbino 
manages  projects  and  develops  business  in  Latin 
America  —  a  market  where  he  has  represented 
CSI,  Hyphen,  Goss,  and,  most  recently,  Atex. 

An  economist  trained  in  Montevideo,  Uruguay, 
he  is  fluent  in  English,  Spanish,  Portuguese. 
French,  and  Italian. 


Richard  palmer  took  the  post  of 

contract-sales  director  at  George  R.  Hall 
Contracting,  Avon  Lake,  Ohio.  Palmer’s  first 
order  of  business  is  to  focus  on  developing 
the  company’s  press  services  and  rebuild 
capabilities. 

Palmer’s  29  years  of  industry  experience 
include  work  in  press  service  and  installation. 


ESKO-GRAPHICS,  gent,  BELGIUM, 

appointed  Kim  Graven-Nielsen  to  succeed 
William  Schulin-Zeuthen  as  CEO  and  president  of 
the  new  company,  created  by  the  merger  of 
Purup-Eskofot  and  Barco  Graphics.  Graven- 
Nielsen  spent  13  years  with  the  Thomson  Corp., 
where  he  last  was  CEO  and  group  president  for  its 


PITMAN  CO,  TOTOWA,  N.J..  PROMOTED 
Northeast  Region  Vice  President  Joe 
Simon  to  newspaper  division  vice  president. 

The  former  Anitcc  manager  joined  the 
independent  graphic  aits  supplier  in  1981. 
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E&P/CMR  EXCLUSIVE  REPORT 


Papers  take  share  in  tough  2001 

Auto  advertising  was  a  driver  last  year  and  may  be  again  this  year 

BY  LUCIA  MOSES 


Never  pay  long  distance 

or^roaming  changes  ag";;-:. 


WHILE  MANY  ADVERTISERS  HAD  THEIR  FOOT  ON 

the  brake  last  year,  it  was  full  speed  ahead  for 
automakers  —  with  the  notable  exception  of 
the  General  Motors  Corp.  —  as  the  drive  to 
promote  low-interest  or  no-interest  financing 
propelled  them  higher  up  the  ranks  of  newspapers’  biggest 
advertisers,  according  to  Competitive  Media  Reporting  (CMR). 

The  hot  pursuit  of  customers  and  of  Oscars  also  led  telecom¬ 
munications  companies  and  movie  outfits,  fespectively,  to  pour 

more  money  than  usual  into  newspapers  newspapers  this  year  —  as  will  auto¬ 
last  year.  motive  ads,  with  car  makers  seeking 

AT&T  Wireless,  for  one,  rose  to  No.  5  to  reduce  inventoiy.  Groves  also  thinks 
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last  year  from  No.  14  the  previous  year 
among  the  “Top  100  Parent  Companies 
of  Advertisers  in  Newspapers”  (beginning 
on  p.  50)  —  and  its  AT&T  Wireless 
Services  soared  to  No.  2  last  year  from 
No.  44  the  previous  year  among  the 

Top  100  Brand  i - zr- - ; 

Advertisers  in  |  1116  Nsti 

Newspapers”  (starting  I  Minivan 

below).  “Newspapers 

are  a  very  powerful 

way  to  reach  people,” 

said  Mark  Siegel, 

vice  president  of  $0  CQA  Q* 

national  brand  and  M-A/V/  V 

(iijfttUnitt'  •**»< 

marketing  media  «- 

relations  at  AT&T  I  St! 

Wireless.  “You  can  1  ~  ' 

explain  things  very  fully.  You’re  not 
limited  to  the  sound  bite.” 

Newspaper  economist  and  consultant 
Miles  Groves  predicted  movies  will 
remain  strongly  in  the  picture  for 
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Minivan  Sales  EveiL 
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that  insurance  companies  may  lise  ( 
newspapers  more  in  coming  months  to 
explain  the  higher  premiums  stemming 
from  the  terrorist  attacks  of  Sept.  1 1. 

Telecoms  —  some  facing  consolidation, 
others  facing  bankruptcy  —  are  another 

•j  _  , -  story.  “Underlving 

al  Dodge  i  conditions  don’t  bode 

lesEveiL  :  well  for  the  ad  side,” 

,,  :  said  James  Conaghan, 

vice  president  of 

■  «  market  analysis  for  the 

H.  Newspaper  Association 

j  of  America. 

^  '  Newspapers’  share 

represented  24.3% 

^  I  of  all  advertising 

gain  of  0.1%  over  the  previous  year,  even 
though  they  took  in  8.73%  fewer  dollars, 
according  to  CMR.  Among  the  top  100 
brand  advertisers  in  new'spapers,  papers’ 
share  dipped  to  49.2%  from  52.6%. 


In  categories  such  as  automotive  and 
telecom,  as  well  as  department  stores, 
newspapers  suffered  smaller  ad-spending 
declines  than  other  media  did  last  year, 
said  S.  Scott  Harding,  president  of 
Downers  Grove,  Ill.-based  Newspaper 
Services  of  America,  the  huge  newspaper 
space  broker.  “I  think  that  bodes  well  for 
the  rest  of  2002  and  2003.” 

Major  retailers  remained  impiortant 
advertisers  last  year,  reflecting  resilient 
consumer  confidence  that  has  continued 
into  this  year,  to  the  surprise  of  analysts 
such  as  Conaghan.  One  exception  may  be 
the  bankruptcy-diminished  Kmart  Corp., 
the  No.  19  parent  company  of  advertisers 
in  newspapers  last  year.  “Clearly,  [ad 
spending]  will  be  impacted  in  total,” 
Harding  said,  “but,  on  a  store-by-store 
basis,  I  think  [Kmart]  will  continue  to 
use  newspapers  aggressively.”  S 


Top  100  Brand  Advertisers  in  Newspapers 


2001  2000 
RANK  RANK 

BRAND  ADVERTISER  (PARENT  (^MPANY) 

NEWSPAPER 

:0LtARS  SHARE 
(In  000s)  (W  Spending) 

TELEVISION 

DOLLARS  SHARE 

RADIO 

DOLLARS  SHARE 

MAGAZINES 

DOLLARS  SHARE 

OUTDOOR 

DOLLARS  SHARE 

TOTAL 

1 

1 

MACYS  (FEDERATED  DEPT  STORES  INC) 

2001 

331,947.6 

87.1% 

39,774.1 

10.4% 

172.8 

0.0% 

7,723.3 

20% 

1.357.2 

0.4% 

380.975.0 

2000 

366,4482 

87.3% 

45,896.5 

10.9% 

181.8 

0.0% 

6,6723 

1.6% 

704.0 

0.2% 

419,903.4  ; 

2 

44 

AT&T  WIRELESS  SERVICE  (AT&T  WIRELESS) 

2001 

286.813.1 

74.7% 

70.0682 

18,2% 

7.596.2 

2.0% 

9,6198 

2.5% 

10,104.6 

26% 

384,201.9 

2000 

148.898.4 

88.5% 

8,949.5 

5.3% 

2.1845 

1.3% 

3.693.3 

2.2% 

4.445,4 

2.6% 

168.171.1 

3 

2 

VAUSSIS  COUPONS 

2001 

248,201.2 

100.0% 

14.7 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

248,215.9 

(VAUSSIS  COMMUNICATIONS  INC) 

2000 

306,890.9 

100.0% 

o.a^ 

o;5 

0.0% 

22.8 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

306.913.7  . 

4 

3 

NEWS  AMERICA  ESI  (NEWS  CORP  LTD) 

2001 

227,685.9 

100.0% 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

00 

0.0% 

227,6859 

L._ 

2000_ 

277,907.5 

100  0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

_ ao_ 

0.0%  . 

277,907  5  i 

itorandpublisher.com 
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2001  2000 
RANK  RANK 

BRAND  ADVERTISER  (PARENT  COMPANY) 

NEWSPAPER 

DOLLARS  SHARE 
(In  000s)  (Of  Spending) 

TELEVISION 

DOLURS  SHARE 

RADIO 

DOLURS  SHARE 

MAGAZINES 

DOLURS  SHARE 

OUTDOOR 

DOLURS  SHARE 

TOTAL 

!l 

!! 

5 

11 

VERIZON  WIRELESS  WIRELESS  SERVICE 

2001 

216,097.3 

42.6% 

229,692.7 

45.3% 

52,136.2 

10.3% 

2,112.6 

0.4% 

7,504.9 

1.5% 

507,543.7 

ii 

(VERIZON  COMMUNICATIONS) 

2000 

135,819.0 

41.8% 

154,338.9 

47.5% 

30,087.2 

9.3% 

14.1 

0.0% 

4.886.8 

1.5% 

325,146.0 

1 1 

6 

5 

DILLARDS  (DILLARD  INC) 

2001 

204,274.3 

95.6% 

990.7 

0.5% 

322.5 

0.2% 

8.140.5 

3.8% 

10.0 

0.0% 

213,738.0 

2000 

208,909.3 

96.5% 

273.2 

0.1% 

480.4 

0.2% 

6,711.9 

3.1% 

211.1 

0.1% 

216,585.9 

7 

8 

KMART  (KMART  CORP) 

2001 

154,181.4 

45.6% 

168,265.8 

49.8% 

5,363.6 

1.6% 

8,325.2 

2.5% 

1,938.0 

0.6% 

338,074.0 

! 

2000 

171,145.1 

45.8% 

183,990.5 

49.3% 

7,363.3 

2.0% 

10,461.5 

2.8% 

348.9 

0.1% 

373,309.3 

1  i 

8 

7 

BESTBUY  (BEST  BUY  CO  INC) 

2001 

153,717.7 

61.8% 

81,097,1 

32.6% 

1.637.7 

0.7% 

12,210.0 

4.9% 

186.5 

01% 

248,849.0 

l! 

2000 

172.386.4 

63.1% 

90,693.0 

33.2% 

519.8 

0.2% 

9,103.7 

3.3% 

287.5 

0.1% 

272,990.4 

9 

6 

SEARS  (SEARS  ROEBUCKS  CO) 

2001 

149,607.0 

31.1% 

291,418.1 

60.6% 

23,446.2 

4.9% 

16,437.9 

3.4% 

356.5 

0.1% 

481,265.7 

2000 

200,014.2 

33.1% 

338,431.1 

56.0% 

34,658.7 

5.7% 

30,129.6 

5.0% 

790.3 

0.1% 

604,023.9 

10 

9 

WARNER  BROS.  STUDIOS 

2001 

141.714.4 

28.9% 

322,9683 

65.9% 

4,705.8 

1.0% 

10,368.4 

2.1% 

10,279.6 

2.1% 

490,036.5 

(AOL  TIME  WARNER  INC) 

2000 

157,853.3 

39.3% 

233,357.4 

58.2% 

3,984.1 

1.0% 

3,742.2 

0.9% 

2,276.2 

0.6% 

401,213.2 

11 

CINGUUR  WIRELESS  SERVICE 

2001 

131,322.0 

37.8% 

157,690.7 

45.4% 

41,714.2 

12.0% 

5,353.2 

1.5% 

11,324.6 

3.3% 

347,404,7 

(SBC  COMMUNICATIONS  INC) 

2000 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

19.7 

100.0%- 

19.7 

12 

13 

SPRINT  WIRELESS/PCS  SERVICES 

2001 

130,919.8 

33.8% 

239,084.5 

61.7% 

11,520.4 

3.0% 

3,530.4 

09% 

2.640.7 

0.7% 

387,695.8 

(SPRINT  CORP) 

2000 

116,641.8 

38  7% 

164.534.9 

54.5% 

17,622.7 

5.8% 

3282 

0.1% 

2,624.2 

0.9% 

301,751.8 

13 

19 

VOICESTREAM  WIREUSS  SERVICE 

2001 

123,171.4 

62.6% 

71,066.0 

36.1% 

2,292.6 

1.2% 

0.0 

0.0% 

136.0 

0.1% 

196,666.0 

(VOICESTREAM  WIRELESS  CORP) 

2000 

85,670.5 

66.2% 

39,448.7 

30.5% 

4,039.1 

31% 

171.7 

0.1% 

46.9 

0.0% 

129,376.9 

14 

17 

JC  PENNEY  (1C  PENNEY  CO  INC) 

2001 

121,027.2 

39.4% 

147,404.3 

47.9% 

30.943.1 

10.1% 

7,869.0 

2.6% 

185.8 

0.1% 

307,4294 

2000 

98,065.8 

31.2% 

184,137.9 

58.6% 

15,156.0 

4.8% 

16,308.3 

5.2% 

574.9 

0.2% 

314,242.9 

15 

4 

CIRCUIT  CITY  STORES 

2001 

119,360.0 

48.8% 

109,943.1 

44.9% 

3,464.3 

1.4% 

11,546.6 

4.7% 

400.4 

0.2% 

244,714.4 

. 

(CIRCUIT  CITY  STORES  INC) 

2000 

213,475.6 

61.3% 

134,581.4 

38.6% 

0.0 

0.0% 

152.4 

0.0% 

83.0 

0.0% 

348,292.4 

16 

11 

VERIZON  WIRELESS  STORE 

2001 

115,209.1 

99.7% 

265.7 

0.2% 

7.1 

0.0% 

0.0 

0.0% 

108.2 

0.1% 

115,590  1 

(VERIZON  COMMUNICATIONS) 

2000 

115,603.5 

88.1% 

15,541.2 

11.8% 

0.0 

0.0% 

0.0 

0.0% 

13.1 

0.0% 

131,157.8 

17 

15 

ROBINSONS-MAY  (MAY  DEPT  STORES  CO) 

2001 

105,265.2 

90.5% 

9,326.4 

8.0% 

511.9 

0.4% 

825.6 

0  7% 

375.7 

0.3% 

116,304.8 

2000 

109,314  0 

92.6% 

6,203.3 

5.3% 

1,117.4 

0.9% 

1,258.8 

1.1% 

154.7 

0.1% 

118,048.2 

18 

12 

TARGET  (TARGET  CORP) 

2001 

104,876.3 

33.5% 

142.895.5 

45.7% 

11.168.2 

3.6% 

52,283.0 

16.7% 

1.718.4 

0.5% 

312,941.4 

2000 

119,309  1 

38.3% 

137,651  5 

44.2% 

9,575.8 

3.1% 

44,166.3 

14  2% 

72/  3 

0.2% 

311.431.0 

19 

23 

FRYS  ELECTRONICS  STORES 

2001 

103,986.4 

98.1% 

1,963.8 

1.9% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

105.950.2 

(FRYS  ELECTRONICS) 

2000 

79.241.2 

98.4% 

1.286.5 

1.6% 

0.0 

0.0% 

0.0 

00?i 

00 

0.0% 

80,527.7 

1 

20 

22 

PARAMOUNT  STUDIOS 

2001 

101,221.2 

29  5% 

228,436.1 

6C,5% 

7.8J8.8 

2.3?' 

996.9 

0.3% 

6.060.4 

1.5% 

343,613.4 

1 1 

(NATIONAL  AMUSEMENTS  INC) 

2000 

108,098.8 

33.3% 

204,787.6 

63.0% 

8.337  7 

2.6% 

1.152  5  ■ 

0.4% 

2.497.4 

0.8% 

324,874.0 

II 

21 

37 

MIRAMAX  STUDIOS  (WALT  DISNEY  CO) 

2001 

96,374.6 

33.3% 

150,063.2 

59.6% 

3,585  4 

1.4% 

1,155.7 

0.5% 

721.0 

0.3% 

251,899.9 

2000 

78,090.6 

39.1% 

116  442.0 

58.4% 

3,487.3 

1.7% 

1,5151 

0.8% 

0.0 

0.0% 

199,535.0 

' 

22 

21 

SONY  PICTURES  STUDIOS  (SONY  CORP) 

2001 

91.583.4 

24.7% 

261,975.7 

70.7% 

8,773  1 

2.4% 

2,381  6 

0.6% 

5,932.7 

1.6% 

370,646.5 

! 

2000 

54,348.5 

46.1% 

55,055.8 

46.7% 

3.427  3 

2.9% 

1,5/46 

1.3% 

3,366.4 

2.9% 

117,772  6 

!  , 

23 

16 

BUENA  VISTA  STUDIOS  (WALT  DISNEY  CO) 

2001 

86,765.2 

29.6% 

193.668.4 

66.0% 

5,455.1 

1.9% 

2,663.0 

0,9% 

4,798.8 

1.6% 

293,350.5 

2000 

134,767.5 

33.6% 

249,985.8 

62.2% 

9,387.4 

2.3% 

1,865.7 

05% 

5,cb3  0 

1.4% 

401,669.4 

24 

71 

20TH  CENTURY  FOX  STUDIOS 

2001 

85,093.9 

26.6% 

223,803.7 

69.9% 

2.844.7 

0.9% 

1.4191 

0.4% 

6,845.9 

2.1% 

320,0083 

(NEWS  CORP  LTD) 

2000 

68,3968 

30.2% 

153,115.9 

67.6% 

1.540.6 

0.7% 

2.057  7 

0.9% 

1,502.2 

<11% 

226.613.2 

! 

25 

18 

FOLEYS  (MAY  DEPT  STORES  CO) 

2001 

85,053.6 

92.0% 

6,302.7 

6.8% 

0.0 

0.0% 

1,097.9 

1 2% 

348 

C0% 

92,489.0 

2000 

92,975,1 

92.4% 

6,766.8 

6.7% 

83.6 

0.1% 

822.9 

0.8% 

,25.1 

0.0% 

100,673.5 

26 

20 

KOHLS  (KOHLS  CORP) 

2001 

79,865.7 

48.1% 

69,166.7 

41.7% 

16,039.5 

97% 

531,5 

0.3% 

307  4 

C.2% 

165.910  8 

2000 

82.563.2 

53.2% 

56,9398 

36.7% 

15,189.7 

9.8% 

394.9 

0.3% 

1402 

0.1% 

155.227.8  !  1 1 

27 

25 

UNIVERSAL  STUDIOS  (VIVENDI  UNIVERSAL  SA) 

2001 

68,778.1 

25.9% 

183,449.5 

69.2% 

3,6429 

1.4% 

2,942.3 

1.1% 

6,266.6 

2  4% 

265,079.4 

il 

2000 

112,946.1 

34.4% 

206,505.5 

62.8% 

3,3614 

1.0% 

1,680.2 

0.5% 

4,287.1 

1.3% 

328,780.3 

!i 

28 

29 

LORD  &  TAYLOR  (MAY  DEPT  STORES  CO) 

2001 

67,959.9 

92.9% 

97.6 

0.1% 

1.266.3 

1.7% 

3.815.8 

5.2% 

331 

0  0% 

73,172.7 

2000 

68,939.7 

95.7% 

17.0 

0.0% 

1,1846 

1.6% 

1,892.8 

2.6% 

18.6 

0.0% 

72  052.6 

29 

27 

HECHTS  (MAY  DEPT  STORES  CO) 

2001 

65,377.6 

88.6% 

8,092.0 

11.0% 

13.9 

0.0% 

2.5 

0.0% 

282.2 

0.4% 

73,763.2 

! 

2000 

71.066.4 

89.8% 

7,760.0 

9  8% 

4.2 

0.0% 

22,3 

0.0% 

270.6 

0.3% 

79,123.5 

! 

30 

40 

SPRINT  PCS  RETAIL  STORE  (SPRINT  CORP) 

2001 

65,232.3 

99.8% 

68.3 

01% 

42.7 

0.1% 

0.0 

0.0% 

O.C 

0.0% 

65.343.3 

i 

2000 

47,395.7 

99.9% 

2.0 

0.0% 

42.1 

0.1% 

0.0 

0.0% 

16.7 

0.0% 

47.456.5 

31 

39 

NEXTEL  CELLULAR  SERVICE 

2001 

61,700.0 

69.5% 

102.1 

0.1% 

13,875.0 

15.6% 

0.0 

0.0% 

13,123.4 

148% 

88.800.5 

'i 

1 

(NEXTEL  COMMUNICATIONS  INC) 

2000 

47,899.2 

69.8% 

5,382  0 

7.8% 

7,248.2 

10.6% 

0.0 

0.0% 

8,112.1 

li.8% 

68,641.5 

1  i  32 

30 

MERVYNS  (TARGET  CORP) 

2001 

61,177.5 

59.6% 

29,906.8 

29.1% 

10,120.4 

9.9% 

1,478.1 

1.4% 

0.0 

00% 

102,682.8 

:i 

2000 

67,712.7 

57.3% 

38,746  2 

32.8% 

10,062.8 

8.5% 

1,546.2 

1.3% 

109.6 

0.1% 

118,177.5 

:| 

'  33 

70 

BANK  OF  AMERICA  (BANK  OF  AMERICA  CORP) 

2001 

56,367.1 

51,4% 

38,013.3 

34.7% 

8,001.2 

7.3% 

5,559.1 

5,1% 

1,691.4 

1.5% 

109,632.1 

2000 

28,877.4 

39,8% 

23,968.0 

33.1% 

10,579.5 

14.6% 

5,591.2 

7.7% 

3,489.4 

4.8% 

72,505.5 

34 

32 

HOME  DEPOT  (HOME  DEPOT  INC) 

2001 

56,297.1 

16.3% 

211,8428 

61.3% 

39,475.4 

11.4% 

37,444.9 

10.8% 

595  4 

0.2% 

345,655  6 

1! 

2000 

61.161.8 

22.6% 

179,387.7 

66.2% 

11,542.9 

4.3% 

18,049.7 

6.7% 

635.7 

0.2% 

270,777.8 

; : 

35 

31 

WALGREENS  (WALGREEN  CO) 

2001 

55,678.6 

67.8% 

25,211.5 

30.7% 

634.9 

0.8% 

597.1 

0.7% 

35  6 

0.0% 

82,157.7 

2000 

65,509.4 

58.4% 

46.325.5 

41.3% 

87.4 

0.1% 

244.6 

0.2% 

99.2 

0.1% 

112266.1 

j  1 

36 

** 

GLUCOPHAGEXR  DIABETES  RX 

2001 

55,624.5 

68.8% 

0.0 

0.0% 

7,227.9 

8.9% 

18,051.7 

22.3% 

00 

0.0% 

80,904.1 

(BRISTOL-MYERS  SQUIBB  CO) 

2000 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

37 

44 

AT&T  WIRELESS  STORE  (AT&T  WIRELESS) 

2001 

54,885.2 

70.5% 

19.4 

0.0% 

22,423.4 

28.8% 

0.0 

0.0% 

542,3 

0.7% 

77,870.3 

2000 

46,062.8 

99.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

466.9 

1.0% 

46,529.7 

I 

38 

34 

BLOOMINGDALES 

2001 

54,854.0 

88.0% 

881.1 

1.4% 

1,752.2 

2.8% 

4,862.6 

78% 

0.0 

0.0% 

62,349.9 

(FEDERATED  DEPT  STORES  INC) 

2000 

58,603.9 

89.3% 

877.3 

1.3% 

2,108.3 

3.2% 

4,007  4 

6.1% 

0.0 

0.0% 

65,596.9 

39 

28 

NEW  LINE  STUDIOS  (AOL  TIME  WARNER  INC) 

2001 

51,031.6 

30.4% 

111,098.8 

66.1% 

1,977.7 

1.2% 

1,7426 

1.0% 

2,209.4 

1.3% 

168,060.1 

1 

2000 

79,148.6 

40.4% 

110,776.5 

56.5% 

2,643.9 

1.3% 

1,858.1 

0.9% 

1,590.0 

0.8% 

196,017.1 

i 
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40 

** 

CINGULAR  WIRELESS  STORE 

2001 

50,720  8 

98.4% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

8098 

1.6% 

51,5306 

(SBC  COMMUNICATIONS  INC) 

2000 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

00 

0.0% 

0.0 

41 

54 

BOSE  CORP  AUDIO  PRODUCTS  (BOSE  CORP) 

2001 

48,954.5 

67.3% 

3,925.0 

5.4% 

5,794.2 

80% 

14.025.5 

19.3% 

0.0 

0.0% 

72,699.2 

2000 

35,145.4 

623% 

3,9029 

6.9% 

5,6088 

9.9% 

11,716.7 

20.8% 

0.0 

0.0% 

56,373.8 

42 

43 

LIBERTY  TRAVEL  AGENCY  (LIBERTY  TRAVEL  INC) 

2001 

46,267.1 

942% 

2,853  3 

5.8% 

0.0 

00% 

00 

0.0% 

0.0 

00% 

49,1204 

2000 

46.231.9 

99  5% 

2502 

0.5% 

00 

0.0% 

00 

0.0% 

0.0 

00% 

46.482  1 

43 

** 

MGM/UA  STUDIOS  (TRACINDA  CORP) 

2001 

44,184.0 

29.6% 

98.732.0 

66.0% 

1,131.5 

0.8% 

1,672.2 

1.1% 

3,779.0 

2.5% 

149,498.7 

2000 

17,059.1 

32.5% 

32,779.7 

62.4% 

61.3 

01% 

2,068.1 

3.9% 

585.3 

1.1% 

52,553.5 

44 

49 

FILENES  (MAY  DEPT  STORE) 

2001 

43,736  0 

83  6% 

5.312.5 

10.2% 

3.1793 

61% 

118 

0.0% 

539 

0.1% 

52.293  5 

2000 

38.8536 

83.3% 

4.622.2 

9.9% 

3.1088 

6  7% 

25.2 

01% 

174 

00% 

46.627.2 

45 

45 

LAZARUS  (FEDERATED  DEPT  STORES  INC) 

2001 

41,195.3 

90.8% 

3,275.6 

7.2% 

887.7 

2.0% 

27.2 

0.1% 

0.0 

00% 

45,3858 

2000 

43,864.8 

894% 

4,409.7 

9.0% 

802.4 

1.6% 

5.2 

0.0% 

0.0 

0.0% 

49.082.1 

46 

42 

WIZ  ELECTRONICS  STORES 

2001 

40,595.7 

86  4% 

6.383.3 

136% 

10.3 

0.0% 

00 

0  0% 

00 

0.0% 

46.9893 

(CABLEVISION  SYSTEMS  CORP) 

2000 

46.7992 

91.2% 

4,498.3 

8.8% 

390 

0.1% 

0.0 

0.0% 

00 

00% 

51.3365 

47 

46 

LOWES  (LOWES  COS  INC) 

2001 

40,343.5 

18.1% 

166,637.0 

74.8% 

7,225.0 

3.2% 

5,726.9 

2.6% 

2.9848 

1.3% 

222.917,2 

2000 

44,866.6 

28.9% 

94,108.9 

60.7% 

7,011.9 

4.5% 

6.084.0 

3.9% 

3.091.5 

2.0% 

155,162.9 

48 

** 

DODGE  AUTOS  &  TRUCKS 

2001 

40,1214 

37  8% 

44.283.5 

41.8% 

10.277.0 

9  7% 

6.028.2 

5.7% 

5.3112 

5.0% 

106.021  3 

(DAIMLERCHRYSLER  AG) 

2000 

16,1144 

14.4% 

73.2309 

65.6% 

12.606.2 

11.3% 

2.677.7 

2.4% 

7.004  1 

6.3% 

111.633  3 

49 

** 

DELL  DIMENSION  S INSPIRON  COMPUTERS 

2001 

39.939.8 

77.0% 

00 

0.0% 

0.0 

0.0% 

11.946.0 

23.0% 

00 

0.0% 

51,885.8 

(PEU  CliMPUTER  CORP) 

2000 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

50 

26 

DREAMWORKS  STUDIOS  (DREAMWORKS  SKG) 

2001 

38.744.2 

27.0% 

97,2202 

67  8% 

1.245  7 

0.9% 

5488 

0.4% 

5.5884 

3.9% 

143.347  3 

2000 

101.284.6 

34  2% 

181.073  3 

61.2% 

7.232  1 

2  4% 

1,374  5 

0.5% 

4.945  5 

17% 

295.910.0 

51 

78 

EOKERDdC  PENNEY  CO  INC) 

2001 

37,496.0 

81.5% 

7,378.5 

16.0% 

425.6 

0.9% 

571.2 

12% 

145.5 

03% 

46.016.8 

2000 

25,896.5 

56.2% 

14,572.1 

31.6% 

1.3308 

2.9% 

3,685  1 

8.0% 

5950 

1.3% 

46,079.5 

52 

53 

BIG  5  SPORTING  GOODS 

20tl 

37.136  8 

100.0% 

00 

00% 

0.0 

0.0% 

00 

00% 

0.0 

0.0% 

37.1368 

(LEONARD  GREEN  &  PARTNERS) 

2000 

35.483.5 

100.0% 

00 

00% 

0.0 

0.0% 

00 

00% 

0.0 

0.0% 

35.483.5 

53 

*» 

MERRILL  LYNCH  BROKERAGE  SERVICES 

2001 

57.024.9 

40.7% 

21.959.0 

24.1% 

7,472.8 

8.2% 

21,145.9 

23.2% 

3,473.9 

3.8% 

91,076.5 

(MERRILL  LYNCH  £  CO  INC) 

2000 

6,045  2 

10.0% 

45.475.1 

75.0% 

0.0 

0.0% 

8,176.3 

13.5% 

898.2 

1.5% 

60.594.8 

54 

51 

PC  RICHARD  £  SON  ELECTRONICS  STORES 

2001 

36  428  6 

93  4% 

2.473.6 

6.3% 

0.0 

0.0% 

00 

0  0% 

1128 

0.3% 

39.0150 

(PC  RICHARD  £  SON  INC) 

2000 

38.630.6 

92.7% 

2  986  4 

7.2% 

00 

0.0% 

0.0 

0.0% 

376 

01% 

41.6546 

'A',  • 
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55 

53 

BRANDSMART  (INTERBONO  CORP) 

2001 

34,986.6 

93.4% 

2,462.3 

6.6% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

37,448.9 

2000 

34,463.6 

93.8% 

2,278.2 

6.2% 

0.0 

0.0% 

0.0 

0.0% 

0.0- 

0.0% 

36,741.8 

56 

60 

FIRST  UNION  NATL  BANK  (WACHOVIA  CORP) 

2001 

34,738.2 

90,1% 

621.6 

1.6% 

3,066  1 

8.0% 

0.0 

0,0% 

127.0 

0.3% 

38.552.9 

2000 

33,697.1 

81.2% 

4,881.9 

11.8% 

2,246.1 

5.4% 

30.0 

0.1% 

650.9 

1.6% 

41,506.0 

57 

48 

PUBLISHERS  CHOICE  VIDEOS 

2001 

34,685.2 

98.0% 

692.1 

2.0% 

0.0 

0.0% 

0.0 

0,0% 

0.0 

0.0% 

35.377.3 

(NATIONAL  SYNDICATIONS  INC) 

2000 

42,600.8 

100.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

42.600,8 

58 

56 

AMERICAN  AIRLINES  (AMR  CORP) 

2001 

33,334.3 

50.9% 

17.311.2 

26.5% 

2.139.9 

3.3% 

10,299.2 

15.7% 

2.360,5 

3.6% 

65.445.1 

2000 

32.529.5 

47.8% 

20.565.6 

30.2% 

937.9 

1,4% 

12,189,5 

17.9% 

1,782.2 

2.6% 

68.004.7 

59 

63 

GOOD  GUYS  (GOOD  GUYS  INC) 

2001 

32,752.9 

83,4% 

6,504.1 

16.6% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

39,257.0 

2000 

32,353.8 

86.4% 

5,105.7 

13.6% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

37.459.5 

60 

73 

KAUFMANNS  (MAY  DEPT  STORES  CO) 

2001 

31.521.8 

88  5% 

3,950.7 

11,1% 

11.7 

0.0% 

2,5 

0.0% 

148.6 

0.4% 

35.635.3 

2000 

26,231,6 

88,9% 

2,927  8 

9.9% 

119.7 

0.4% 

0,0 

0.0% 

231.7 

0.8% 

29.510.8 

61 

61 

BURDINES  (FEDERATED  DEPT  STORES  INC) 

2001 

31,517.0 

86.9% 

4,543.5 

12.5% 

0.0 

0.0% 

80.8 

0.2% 

107.3 

0.3% 

36,248.6 

2000 

32,737.0 

83.8% 

6,253.7 

16.0% 

0.0 

0.0% 

20.0 

0.1% 

60.8 

0.2% 

39,071.5 

62 

** 

CHRYSLER  AUTOS  &  TRUCKS 

2001 

31.397.3 

30.2% 

50,692.5 

48.7% 

949.6 

0.9% 

18.751.5 

18.0% 

2,272.6 

2,2% 

104,063,5 

(DAIMLERCHRYSLERAG) 

2000 

2,894.3 

3.7% 

46,430.1 

58.9% 

0.0 

0.0% 

27,455.4 

34.8% 

2.084.2 

2.6% 

78.864.0 

63 

33 

GATEWAY  COUNTRY  (GATEWAY  INC) 

2001 

31.116.5 

25.6% 

77,505.3 

63  8% 

28.6 

0.0% 

6,469.1 

5.3% 

6.301.4 

b.2% 

121,420.5 

2000 

60,156.5 

55.0% 

38,018.1 

34.8% 

2,346.8 

2.1% 

872.6 

0.8% 

7,93;'.7 

7  3% 

109,386.7 

64 

35 

DISH  NETWORK  SATELLITE  SYSTEM 

2001 

30.982.9 

57.0% 

2.642.6 

4.9% 

16.690.5 

30.7% 

3.973.9 

7.3”, 

3:..8 

0  '% 

54.325.7 

(ECHOSTAR  COMMUNICATIONS  CORP) 

2000 

55,526.3 

63.7% 

6,0546 

7.0% 

20.203  5 

23  2% 

3,915.3 

4.0% 

1.401.2 

1.6% 

87.100.9 

65 

62 

RICHS  (FEDERATED  DEPT  STORES  INC) 

2001 

30,928.2 

89.3% 

2,331.8 

6.7% 

720.2 

2.1% 

558.8 

1.6% 

1C4.0 

0.3% 

34,643.0 

2000 

30,962.5 

89.5% 

2,570.7 

74% 

776.9 

2.2% 

287.5 

0  8% 

12.6 

0.0% 

34,610.2 

66 

.* 

MARSHALL  FIELD  (TARGET  CORP) 

2001 

30,437.8 

77.5% 

6,979.1 

17.8% 

00 

0.0% 

1.356.9 

3.5% 

515.0 

1,3% 

39,288  8 

2000 

17,326,8 

74.3% 

4.971.2 

21  3% 

0.0 

0.0% 

1,020.7 

44/0 

00 

O.O.'o 

23,318,7 

67 

41 

COMPUSA  (COMPUSA  INC) 

2001 

29,181.4 

48.3% 

27,667.5 

45.8% 

3,426.6 

5.7% 

172.3 

0.3%  , 

•  G.O 

0.0% 

60.447.8 

2000 

46,866.9 

86.9% 

4  652.8 

8,6% 

1,609.0 

3.0% 

793.2 

1.5%' 

0.0 

0.0% 

53,921.9 

68 

** 

FORD  AUTOS  &  TRUCKS  (FORD  MOTOR  CO) 

2001 

29.116.5 

41.1% 

33,329.2 

47.0% 

678.0 

1.0% 

62.1 

0.1% 

7,687  5 

iC  8% 

70.873.3 

2000 

12.441.3 

30  9% 

15,355.2 

38.1% 

1.206  4 

3.0% 

78  3 

0.2% 

n.223.9 

27  3% 

40.305  1 

69 

59 

HAVERTYS  FURNITURE  STORES 

2001 

29,050.5 

73.1% 

10,527.2 

26.5% 

0.0 

0.0% 

i08.3 

0.3% 

43.1 

0.1% 

39,729  1 

(HAVERTY  FURNITURE  COS  INC) 

2000 

33,736.1 

75.9% 

10,6170 

23.9% 

0.0 

0.0% 

75.4 

0.2% 

.  13.0 

00% 

.■  44,441.5  ‘ 
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Community  Newspaper  Transacbons 
P.O.  Box  2001 
Branson,  MO  65615 
(417)  336-3457 
email:  Brokeredl@aol.com 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 


EAST  TEXAS  WEEKLY,  growing  area, 
large  beautiful  lake,  larger  towns  nearby, 
metro  two  hours  away.  Bill  Berger,  Associ¬ 
ated  Texas  Newspapers,  (512)  476-3950, 
1801  Exposition.  Austin,  TX  78703. 


For  a  list  of  Properties,  for  sale  go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.-  Est.  1959 


ILLINOIS  WEEKLY  GROUP,  S500K 
gross,  also  Texas  weeklies.  Free  list, 
(512)  476-3950,  Bill  Berger.  ATN,  Inc. 
1801  Exposition,  Austin,  TX  78703 


PUBLICATIONS  FOR  SALE 


Highly  profitable  chain  of  free  newspa¬ 
pers/shoppers  to  be  sold  to  best  bidder. 
Well-established,  circulation  of  250,000 
plus  commercial  web.  Contiguous,  high 
growth  markets  with  minimal  competition. 
Owner-operator  retiring.  Interested'  bidders 
must  demonstrate  financial  capacity  to 
complete  a  $20,000,000  purchase  (cash  or 
listed  stock).  Following  execution  of  a 
non-disclosure  agreement,  an  extensive 
package  including  complete  financials  will 
be  provided.  First-round  bidders  must  submit 
a  binding  minimum  offer.  Best  bidders 
permitted  on-site  inspections  and  due  dili¬ 
gence  before  final  offers.  Seller  reserves 
the  right  to  control  the  bidding  procedure 
including  withdrawing  the  property  from  the 
market.  No  brokers.  Send  initial  response 
with  demonstration  of  financial  capacity  to: 
Editor  &  Publisher,  Box  2800,  770  Broadway, 
New  York.  NY  10003 


-EQUIPMENT  &  SUPPLIES- 


EQUIPMENT  FOR  SALE 


CANNON  L-NEST  carts  with  straps. 
1,000#  capacity.  Quantity  and  price  nego¬ 
tiable.  Call  Jerry  Rzasa  at  the  Denver  News¬ 
paper  Agency.  (303)  8205553. 

f6r~sXle’  1997  8  workstation  PSIOOO 
Analog  system  predictive  dialer.  IBM  com¬ 
patible.  $10,000  (Paid  $36,000  in  1997)  or 
best  offer.  Call  (800)  482-0759  ext.  1198 
or  glemlin@sun|ournal.com 


Producing  Top  Values 
For  Publishers  Since  1923 

tYver  tile  years  we've  prtiduced  top  values  for  publishing  companies,  in 
thousands  of  transactions  throughout  the  countrv'.  We  have  built  this 
axrord  on  hard  work,  experience  and  trust,  and  we  welcome  vour  call 
U->  confidentially  discuss  what  we  can  do  for  you  and  your  company. 

John  Crihh  •  Jim  Hicks  ^  I 

Tom  Karavakis  •  Clarv  Greene  JL  m.  A.  AA  AJP 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(406)  586-6621 

Bozeman.  Montana 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 

FOR  SALE:  Goss  Community  stacked 
1974  5/u  w/SC  folder,  $60,000;  2  1978 
Harris  V15A  units  $8,000  ea;  6/u  stacked 
News  King  w/running  circ  register  on 
ali  units,  w/KJ6  60  HP  upper  former, 
$58,000  guaranteed:  Goss  Community 
SC  folder  w  1/2  1/4  &  dble  parallel 
W/50HP  drive,  best  offer:  8/u  1986  Ur¬ 
banite:  Call  John  Newman  (913)  648-2000. 

^ypi^SSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  648-2856 


_ >LAlLROOM _ 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

I^WSTEC.  INC' 

Specializing  in  SLS/^uller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installabon 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRESSES 


•  GOSS  Urbanite  1000  series  6  unrts,  3/c 

•  GOSS  Urbanite  800  series  4  units,  3/c 

•  GOSS  Urbanite  12  unit  pressline,  2  folders 

•  NCH  400  12  units,  21”  x36'  2  JF  40  folders 

•  NCH  400  10  units.  22  3/4  x36'  2  JF  40  folders 

•  GOSS  Cl 50  and  4  highs,  21.5”  cutoff 

•  GOSS  SC  folders,  22  3/4  cutoff 

•  Enkel  splicers 

•  GOSS  SSC  combo  folder,  21.5"  cutoff 

•  Martin  splicer 

•  Baldwin  105  count-o-veyor 

•  GOSS  Suburban  9  units  1500  series  folder 

•  GOSS  1500  series  units,  22  3/4 

•  GOSS  Magnum  4  highs,  21”  cutoff 
•2-RBC  21  half  folders 

•  2-Butler  6000  splicers 

Webeq  International,  Inc. 
email:  presssales@aol.com 
(847)  459-9700:  Fax:  (847)  459-9707 


22”  METROLINER  22” 
PRESSES  AVAILABLE 

•  22”  cut-off  manufactured  1986-88 

•  3:2  144  page  imperial  folders 
(double&single) 

•  45”  GOSS  digital  autopasters  modern 
angle  bar  assemblies 
Equipment  in  excellent  condition 

For  further  confidential  information 
please  apply  to: 

Box  2750 

Editor  &  Publisher  Classihed 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
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www.editorandpublisher.com 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISIN6 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM 


~  Fax :  (646)  654-5312 


HPREUSS@EDITORANDPUBLISHER.COM 


-EQUIPMENT  &SUPPLIES~ 


-INDUSTRY  SERVICES- 


-HELP  WANTED- 


PRESSES 

CIRCULATION  SERVICES 

ADMINISTRATIVE 

ADVERTISING 

Goss  Metroliner 

22”  Cutoff:  US-built 

2  four-high  towers 
12  mono  units  (4  are  stacked) 

4  four-color  satellite  units 
Imperial  3:2  double  folder-t-balloon 
Imperial  3:2  single  folder 
Offered  Exclusively  by 

ONE  Corporation 

Tel:  404  842-0111 
Fax:  404  842-0525 
press@onecorp.com 

KBA  COMMANDER  60  Offset 
Newspaper  Presses 

54”  wide  -  50”  roll  diameter. 

22”  cut  off,  cylinder  circumference  44” 

60,000  copies  per  hour  straight 

30,000  copies  per  hour  collect 

3  KF80  Jaw  Folders 

(9)  KBA  Pastomat  2  arm  reels 

6  -  4/2  units  3  -  2/1  units 

EAE  -  controls 

Daily  Herald 
P.O.  Box  280 

Arlington  Heights,  IL  60006-0280 
Contact:  Jerry  Schur 
(847)  4274373 

MOS^flXTENSIVE  SELECTiON  OF 

USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

PRESSES 

•  Goss  3:2  Folders  23  9/10”,  22  3/4”, 

22”,  21  1/2”,  21” 

•  New  or  Rebuild  Goss  R.T.P.  42”  -i-  45" 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 
Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 

SELUNG,  REBUILDiNO 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217 

www.inlandnews.com 


ADVERTISING  SERVICES 

BEST  ADVERTISING  VALUES 

Publishing  Newspaper  Classifieds  since  1983. 
Reach  millions  affordably!  Call  Now 
FREE  Media  Guide. 

NATIONAL  AD  PLACEMENT  SERVICE 
(888)-215-2790 

CIRCULATION  SERVICES 


Partnering  with  publishers  since  1976 
The  Proven  Leader  in 
Nationwide  Distribution,  Telemarketing 
Sales  and  Customer  Care 

(410)  821-4550  www.pcfcorp.com 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 

M^EfiNG  PLUSInc! 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc  .com 
Member  of  the  USA  Chambers  of  Commerce 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

COMPLTTER  SOFTWARE 

COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drive!!  See  it  at: 

www.publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 

INTERNET  SERVICES 

ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  (877)  462-6397 
vi/ww.our-hometown.com 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  (Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)657-2110 


ADMINISTRATIVE 

GENERAL  MANAGER  with  strong  ad  and 
marketing  background.  Experience  in  circu¬ 
lation  and  budgeting  a  plus.  Must  be  able  to 
run  own  show  while  being  goal  oriented  and 
leading  our  2  weeklies  to  the  next  level.  Ex¬ 
citing,  vibrant  market,  great  benefits  and 
positive  environment.  Send  complete  resume 
to:  HBC  Publications,  P.O.  Box 
90430,  Henderson,  NV  89009. 

FAX:  (702)  434-3527 
E-mail:  hbcpub@aol.com 


ASSISTANT  TO  EXECUTIVE  DIRECTOR 
Missouri  Press  Association  in  Columbia, 
MO,  seeks  to  hire  an  assistant  to  Its  execu¬ 
tive  director.  Newspaper  background  and 
the  ability  to  wear  lots  of  hats  are  musts. 
You  will  work  in  ad  sales  and  placement, 
governmental  relations,  internet  web  site 
updating,  and  production  of  trade  publica¬ 
tions  for  MPA’S  nearly  300  member  news¬ 
papers.  Applicant  must  have  strong  computer 
skills  and  perform  some  webmaster 
duties.  Complete  job  description  available 
upon  request.  Salary  negotiable.  Benefits 
package  offered.  Send  resume’,  inquiries 
to:  dcrews@socket.net. 

Immediate  opening 

INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Dally  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  +  stock  options  for  aggressive 
leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 
Cover  letter  &  resume  to: 
hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 

PUBLISHER 

Seeking  successful  advertising  or  general 
manager  who  is  ready  to  step  up  and  take 
the  publisher  position  of  small  daily  publica¬ 
tion  in  northwest  Ohio.  This  scenic,  quiet 
community  offers  the  right  person  the  op¬ 
portunity  to  become  a  key  player  in  a  growing 
company.  Please  send  resume  to: 

Dianna  Epperly,  Wapakoneta  Daily  News 
P.O.  Box  389,  Wapakoneta,  OH  45895 
Or  E-mail:  depperly@wapakwdn.com 


ADVERTISING 


ADVERTISING  DIRECTOR 
A  10,000  daily  newspaper  in  the  Sacramento 
area  is  seeking  a  person  to  lead,  motivate 
and  train  a  nine-member  sales  team. 
Ideal  candidate  will  be  experienced  in  retail, 
classified,  telemarketing,  internet  sales. 
Must  have  special  section,  incentive,  new 
revenue  ideas.  Opportunity  to  grow  with 
newspaper.  Resume,  cover,  salary  require¬ 
ments  to  Publisher,  711  Main  Street,  Wood¬ 
land,  CA  95695. 

Fax:  (530)  662-1285. 


ADVERTISING  DIRECTOR  for  the  News 
Chief,  a  gn  n-owned  Central  Florida  daily 
and  shoppers.  Seeking  experienced  profes¬ 
sional  to  grow  revenue  in  a  competitive 
market.  Send  resume  to: 

publisher@newschief.com 

ADVERTISING  SALES  MANAGER 
EXPERIENCED  Advertising  Sales  Manager 
needed  for  Western  Pennsylvania's  largest 
group  of  community  newspapers.  Ideal  can¬ 
didate  must  be  a  creative,  aggressive, 
hands-on  manager  who  is  looking  for  a  chal¬ 
lenge,  and  thrives  in  an  entrepreneurial  envi¬ 
ronment.  Salary,  liberal  bonus  and  benefit 
package  available  for  the  right  individual. 
Send  your  resume  with  cover  letter  and  sal¬ 
ary  requirements  in  confidence  to: 
L.Mooty@Trinity-pgh.com 
Or  Fax:  (412)  856-7954 
Equal  Opportunity  Employer 

READY  FOR  A  CHANGE? 

Have  good  management  abilities  but  need 
an  organizational  or  geographical  change? 
Go  to:www.BrehmCommunications.com  and 
check  our  “unique  markef  opportunities. 
Don’t  delay,  contact  us. 


ADVERTISING 
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NEWSPAPER  AD  REPS 

The  State  Bar  of  California  is  seeking  bids  from  independent  Advertising  Repre¬ 
sentative  Firms  to  handle  outside  advertising  sales  tor  its  newspaper:  4-color; 
web  tabloid;  vellum  cover,  center;  remainder  electrobryte;  180,000  monthly.  A 
formal  Request  for  Proposal  must  be  followed  in  submitting  bids. 

Some  of  the  information  required  will  include: 

•  Detailed  plans  on  sales  strategy. 

•  Detailed  summary  of  sales  staff  and  coverage. 

•  Method  of  reporting  to  General  Manager. 

•  Formula  for  total  costs  and  compensation  package  required,  including  all  travel, 
equipment,  etc. 

•  Current  relationships  with  legal  advertising  community  and/or  publishers. 

•  References;  samples  of  current  books. 

The  State  Bar  of  California,  with  180,000  members,  is  the  largest  state  bar  in  the 
nation.  For  Request  For  Proposal,  sample  publication  and  rate  card,  contact: 

Teri  Greenman 

State  Bar  of  California 

180  Howard  St. 

San  Francisco,  CA  94105-1639 
E-mail:  teri.greenman@calbar.ca.gov 

www.editorandpubHsher.com 


Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISIIIfi  '  Fax :  (646)  654-5312 
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-HELP  WANTED- 


ADVERTISING 


ADVERTISING  SALESPERSON/MANAGER 
Zone  5  weekly  offers  fine  opportunity  for 
sales  person/sales  manager  seeking  to 
move  up.  This  position  will  have  direct  re¬ 
sponsibility  for  advertising-related  sales  and 
revenue  growth,  developing  and  managing 
staff,  creating  spec  layouts,  conducting 
cold  calls  and  being  part  of  a  strong  man¬ 
agement  team  in  an  award-winning  organi¬ 
zation  that  believes  in  local  control.  Com¬ 
petitive  salary,  commissions,  profit-sharing, 
excellent  executive  benefits,  chance  for 
stock  ownership.  Send  resume  and  cover 
letter  describing  your  past  accomplish¬ 
ments.  Include  salary  requirements  to  Box 
2776,  Editor  &  Publisher  Classified,  770 
Broadway,  7th  Floor,  New  York,  NY  10003. 


ASSISTANT  CLASSIFIED 
ADVERTISING  MANAGER 
The  Fresno  Bee  has  an  immediate  opening 
for  a  manager  to  motivate  and  direct  the 
Classified  Advertising  team  in  plan¬ 
ning, implementing  and  coordinating  adver¬ 
tising.  If  you  are  looking  for  an  opportunity 
to  take  your  sales  career  to  the  next  level 
and  you  have  a  minimum  of  three  years 
sales  management  experience,  this  could 
be  the  opportunity  you  have  been  waiting 
for.  Must  be  able  to  develop  and  lead  the 
team  to  meet  revenue  goals,  work  well  under 
pressure  and  deadlines  and  able  to 
work  well  with  and  motivate  others.  News¬ 
paper  or  media  sales  experience  a  plus. 
Competitive  benefit  and  salary  program.  To 
apply,  send  resume  and  cover  letter  to; 

The  Fresno  Bee 
Human  Resources  Department 
1626  E  Street,  Fresno,  CA  93786 
resume@fresnobee.com 
All  offers  of  employment  are  contingent 
upon  successful  completion  of  a  drug  test. 


RETAIL  ADVERTISING  MANAGER 
ANG  Newspapers,  publisher  of  eight  daily 
and  twelve  weekly  newspapers  in  theSan 
Francisco  Bay  Area,  is  hiring  smart, 
creative,  advertising  sales  managers.  We 
offer  advertisers  a  variety  of  newspaper, 
online,  magazine,  and  direct  mail  products 
and  want  enthusiastic,  effective  sales  leaders 
who  can  manage  multiple  products.  We 
offer  managers  career  opportunities,  sup¬ 
port,  and  room  to  grow  and  learn.  In  addition 
to  living  in  the  most  exciting  region  of 
the  country,  we  offer  salary  and  bonus 
packages  in  the  $60K-$80K  range,  full  ben¬ 
efits,  and  a  car  allowance.  Please  E-mail 
(text  only)  hr@angnewspapers.com  Subject: 
Sales  Manager  or  Fax  (510)  293-2725. 


SALES  DIRECTOR 

Employee-owned  newspaper  in  SE  Michigan 
offers  an  exciting  opportunity  for  the  creative 
individual  with  visionary  and  collaborative 
leadership  skills  to  lead  our  key 
revenue  departments.  Minimum  five  years 
in  top  management  position  with  background 
in  media  sales.  Must  have  proven 
track  record  of  leading  teams  to  winning  ac¬ 
complishments  and  sales  growth.  Send 
resume,  with  cover  letter  explaining  why 
you  should  be  our  candidate  of  choice,  to: 

Lonnie  Peppler-Moyer,  Publisher 
Monroe  Evening  News 
20  W,  First  Street,  Monroe,  Ml  48161 


_ ART/GRAPHICS _ 

ARTIST/ILLUSTRATCR 

The  Fresno  Bee,  Central  California's  leading 
newspaper,  is  looking  for  a  multi-talented 
news  artist  who  can  produce  dynamic  infor¬ 
mational  graphics  as  well  as  pure  conceptual 
illustrations.  Our  art  department  offers 
the  opportunity  to  do  a  combination  of  in¬ 
formational  graphics,  illustrations  and  page 
designs  that  will  keep  your  creative  juices 
flowing.  This  IS  a  job  for  someone  who  thrives 
on  news,  is  challenged  by  large  projects  and 
still  enjoys  the  chance  to  illustrate  with 
old-fashioned  pen  and  paint.  Candidates 
should  have  a  minimum  of  five  years  experi¬ 
ence  as  a  newspaper  artist  and  be  skilled 
with  Freehand  and  Photoshop.  Experience 
with  Strata  3DPro  is  a  plus.  If  you  have  cre¬ 
ative  and  innovative  ideas,  enjoy  a 
challenge  and  want  to  work  with  other  stellar 
artists,  this  is  the  place  for  you.  All 
offers  of  employment  will  be  contingent 
upon  the  successful  completion  of  a  drug 
test.  Send  resume,  references  and  portfolio 
to  Andrea  Cooper,  Art  Director,  The  Fresno 
Bee,  1626  E  Street,  Fresno,  CA  93786. 


CIRCULATION 


HOME  DELIVERY  MANAGER 
The  Marion  Star,  a  part  of  the  Newspapers 
of  North  Central  Ohio,  is  seeking  a  Home 
Delivery  Manager  to  satisfactorily  plan  and 
maintain  a  cost  effective  driver/carrier 
sales  and  distribution  force,  and  to  ensure 
a  customer  service  through  the  supervision 
of  the  district  manager  staff.  Additionally, 
the  Home  Delivery  Manager  plans  and  exe¬ 
cutes  sales  and  promotion  activities  that  re¬ 
sult  in  circulation  and  revenue  growth.  This 
person  will  also  coordinate  the  delivery  of 
our  TMC  delivery  through  our  carrier  force. 
Candidate  must  have  3-5  years  circulation 
experience  with  a  positive  sales  results 
background. 

The  Marion  Star  has  a  circulation  of  15,000 
daily  and  15,700  Sunday  and  is  part  of  Gan¬ 
nett,  the  largest  newspaper  group  in  the 
US.  We  offer  a  full  range  of  benefits  and 
growth  opportunity.  To  apply  for  this  position, 
please  mail,  fax,  or  E-mail  resume  to: 

Michael  K.  Morrow,  Circulation  Manager 
c/o  The  Marion  Star 
150  Court  Street,  Marion,  OH  43302 
Fax:  (740)  375-5163 
E-mail:  mmorrow@nncogannett.com 


Resort  area  needs  aggressive 
CIRCULATION  MANAGER.  Team  player.  Pro¬ 
motion  minded  and  deadline  oriented.  Un¬ 
tapped  growth  potential.  Apply  to; 

Box  2813,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


CIRCULATION 


HOME  DELIVERY  MANAGER 
The  JournalNews  in  Hamilton,  Ohio  a  COX 
NEWSPAPER,  IS  seeking  a  candidate  with 
strong  people  skills,  a  great  work  ethic;  cir¬ 
culation  knowledge  and  a  desire  to  supply 
top-notch  customer  service.  The  Jour¬ 
nalNews  IS  a  23,500  circulation  newspaper 
between  Dayton  and  Cincinnati  Ohio.  We  are 
looking  for  a  hands-on  manager  to  lead  our 
team.  Good  leadership  and  management 
skills  are  required,  along  with  a  strong  com¬ 
mitment  to  growing  the  circulation  base. 
Customer  service  experience  is  especially 
preferred.  Must  have  strong  analytical 
skills,  ability  to  solve  problems,  make  deci¬ 
sions,  and  communicate  them  effectively 
throughout  the  organization.  This  manager 
reports  to  Circulation  Director.  Pay  based 
on  experience  and  is  a  combination  of 
salary  and  incentive.  Contact  Steve  Learn 
slearn@coxohio.com  for  consideration  or 
mail  to  The  JournalNews,  Attn:  Steve  Learn, 
228  Court  Street,  Hamilton,  OH  45011. 


CIRCULATION  DIRECTOR 
The  Decatur  Dally  is  a  family-owned  and  op¬ 
erated  newspaper  in  Alabama.  Management 
is  focused  and  committed  to  circulation 
growth  and  needs  the  right  individual  to 
lead  the  drive.  Minimum  of  3  years  newspa¬ 
per  sales  or  similar  management 

experience  required.  The  Daily  strongly  be¬ 
lieves  in  the  future  of  newspapers  and  invests 
accordingly,  not  only  in  the  paper  but 
also  the  market.  Benefits  include  medical 
insurance,  prescription  drug  card,  partial 
dental,  401(k)  with  company  participation, 
paid  vacation,  etc.  Send  resume  with  cover 
letter  to:  The  Decatur  Daily,  c/o  Clint  Shelton, 
P.O.  Box  2213,  Decatur,  Alabama 

35609, 


CIRCULATION  DIRECTOR 
The  Sarasota  Herald-Tribune  is  seeking  a 
Circulation  Director  to  build  circulation  in  a 
vibrant  Florida  market,  who  has  a  special 
acumen  for  sales  and  marketing,  with 
strong  grounding  in  field  operations,  to  lead 
a  department  of  63  employees  and  350  in¬ 
dependent  carriers.  The  Herald-Tribune  is 
the  largest  paper  in  the  New  York  Times 
Regional  Newspaper  Group  at  107,000 
daily  and  134,000  Sunday.  It  serves  a 
growing,  dynamic  market  on  the  Gulf  Coast 
of  Florida  with  six  zoned  editions  and  a 
24-hour  cable  news  channel.  Sarasota  was 
recently  named  the  “Best  Small  City  in 
America"  and  “Top  10  Places  to  Live”  by 
Money  Magazine.  Letter  of  interest,  resume 
to  Trish  McConnell,  Director  of  Human 
Resources,  Sarasota  Herald-Tribune,  P.O. 
Box  1719,  Sarasota,  FL  34230.  E-mail; 
trish, mcconnell@heraldtribune.com. 

No  phone  calls,  please 


CIRCULATION 


SINGLE  COPY  MANAGER 
THE  TAMPA  TRIBUNE 

Looking  for  a  great  opportunity  to  work  in 
one  of  the  leading  readership  markets  in 
the  country?  The  Tampa  Tribune  is 
searching  for  a  Single  Copy  Sales  &  Market¬ 
ing  Manager  to  increase  and  manage  single 
copy  circulation. 

Candidates  should  have  a  background  in 
single  copy  operations  with  experience  and 
expertise  in  marketing.  Successful  candi¬ 
dates  will  have  a  history  of  successful  mar¬ 
keting  and  sales  plans  that  demonstrate 
their  ability  to  grow  circulation  and  develop 
a  strategy  and  vision  for  increasing  reader- 
ship.  Candidates  should  have  a  proven 
track  record  for  creativity,  innovation  and 
experience  working  with  retailers. 

The  Tampa  Bay  area  has  3  professional 
sports  teams  and  this  position  provides  a 
great  opportunity  to  work  closely  with  the 
marketing  department  in  the  exciting  area 
of  sports  marketing.  The  Tampa  Bay  area  is 
one  of  the  most  competitive  markets  in  the 
country  and  this  position  provides  an  excel¬ 
lent  opportunity  for  career  growth.  The 
Tampa  Tribune  is  one  of  the  premier  industry 
leaders  in  convergence  and  has  a  rich 
history  of  being  at  the  forefront  of  many 
new  industry  initiatives. 

The  Fampa  area  has  an  attractive  lifestyle 
that  IS  culturally  diverse  with  a  climate  that 
offers:  fishing,  golfing  and  many  other  out¬ 
door  activities  year-round  and  the  gulf  coast 
beaches  are  consistently  voted  as  some  of 
the  best  in  the  country.  If  you  want  to  be  a 
part  of  this  team,  send  your  resume,  cover 
letter  and  salary  history  to: 

The  Tampa  Tribune 
Attention:  Human  Resources 
202  South  Parker  Street 
Tampa,  FL  33606 
Fax  to:  (813)259-7387 
Or  E-mail  to:  employment@Tampatrib.com 
(no  attachments) 

CIRCULATION  STATISTICAL  MANAGER 
Florida  daily  newspaper  seeks  a  statistical 
manager  to  join  our  circulation  team.  Re¬ 
sponsibilities  include  the  reporting  and  anal¬ 
ysis  of  all  circulation  statistical  information 
for  the  newspaper  including  preparation  of 
ABC  reports,  daily  press  orders,  and  advance 
order  projections,  and  the  review  of 
all  circulation  marketing  efforts  for  ABC 
compliance  on  rates,  offers,  and  all  other 
information.  Our  statistical  manager  super¬ 
vises  the  press  order  and  ABC  functions, 
and  directs  and  coordinates  the  ABC  annual 
audit.  The  position  works  closely  with  Mar¬ 
keting,  Advertising,  and  Production  depart¬ 
ments. 

Qualifications  include  a  Bachelor’s  degree, 
preferably  in  accounting,  extensive  experi¬ 
ence  in  ABC  reporting  requirements  and 
rules  applications,  and  progressive  manage¬ 
rial  experience.  Above  average  mathematical 
and  analytical  abilities  to  manage  preparation 
of  varied  statistical  reports,  excellent 
interpersonal,  oral  and  written  communica¬ 
tion  skills,  and  PC  skills  in  Excel  and  Microsoft 
Word  required. 

Send  resume  to  Box  2837,  Editor  &  Publisher 
Classified,  770  Broadway,  7th  Floor, 
New  York,  NY  10003. 


CLASSIFIED 
A  DVERTISERS 


If  you  don’t 
see  a  category 
that  fits  your  needs, 
please  call  us  at  888.825.91  49. 
For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 
- details  at  www.editorandpublisher.com 
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CIRCULATION 


SUBSCRIBER  ACQUISITION  MANAGER 
THE  VIRGINIAN-PILOT 
200,000  metro  dally  on  ttie  Atlantic 
in  Southeastern  Virginia 
This  position  is  key  to  bringing  our  subscriber 
strategy  to  life, 

We're  looking  for  a  collaborative  leader  who 
sees  the  world  through  the  eyes  of  the  cus¬ 
tomer.  Creativity,  innovation,  leadership  and 
marketing  know-how  are  critical. 

The  Acquisition  Manager  will  lead  the  inte¬ 
gration  of  all  of  our  acquisition  compo¬ 
nents. ..from  telemarketing  to  direct  mail  to 
online  to  kiosk  to  door-to-door.  This  demands 
a  balance  of  strategic,  market- 
focused  thinking  with  operational  initiatives 
that  drive  results. 

The  Acquisition  Manager  leads  a  team  of 
front-line  supervisor  and  is  joined  at  the  hip 
with  our  Retention  Manager,  to  be  sure  new 
customers  are  delighted  and  retained.  Both 
of  these  positions  partner  closely  with  our 
Field  operation. 

Our  parent  company.  Landmark  Communi¬ 
cations,  Inc.,  is  a  privately-held  media  com¬ 
pany  with  national  and  international 
interests  in  newspapers;  broadcasting;  cable 
programming;  electronic  publishing;  and 
specialty  media.  Based  in  Norfolk,  Virginia, 
Landmark  employs  more  that  5,000 
people.  For  more  information  about  Land¬ 
mark,  check  out  our  website  at 
www.landmarkcom.com.  Or  look  at  The 
Pilot’s  websites  at  www.PilotOnline.com 
and  www.HamptonRoads.com. 

Interested?  E-mail  Nancy  Lewis,  Circulation 
Marketing  Manager; 

nlewis@pilotonline.com 


EDITORIAL 


AG  NEWS  REPORTER 

Reporter  for  a  38,500-circ,  family  owned, 
agricultural  weekly  newspaper  based  in  Sa¬ 
lem,  OR.  Capital  Press  covers  agriculture 
and  circulates  in  Washington,  Oregon,  Idaho 
and  most  of  California.  Takes  a  journalistic 
approach  to  stories  of  crop  and  livestock 
production,  regulations,  environmental  pres¬ 
sures.  Job  is  in  the  home  office,  Salem, 
OR,  and  involves  covering  diverse  Willamette 
Valley  agriculture,  natural  resource 
agencies  in  both  public  and  private  sectors. 
Requirements  for  position:  An  experienced 
news  reporter,  some  experience  with  cam¬ 
era,  knowledge  of  agriculture  and  natural 
resources.  Send  cover  letter,  resume  to: 
Editor  Mike  Forrester,  Capital  Press 
P.O.  Box  2048,  Salem,  OR  97308. 

Fax  (503)  3704383.  E-mail: 
mforrester@capitalpress.com 
Phone;  (800)  882-6789 


ANTICIPATED  OPENINGS 
Award  winning,  17,500,  morning  daily  ac¬ 
cepting  resumes  for  anticipated  copy 
desk/news  staff  openings.  Experience  pre¬ 
ferred.  Recent  graduates  (school  paper 
and/or  internship  experience)  considered. 
Send  cover,  resume  and  examples  to:  Man¬ 
aging  Editor  Steve  Miller,  Idaho  State  Journal, 
P.O.  Box  431,  Pocatello,  ID  83204;  or: 
smiller@journalnet.com 


FREELANCE  EDITOR  for  NY  Black  business 
publication.  Send  resume  and  writing  sam¬ 
ples  to  TNJ,  139  Fulton  Street,  Suite  407, 
New  York,  NY  10038.  Fax:  (212)  962-3537 


I  _ EDITORIAL _ 

'  Award-winning  35,000-circulation  daily 
j  seeks  full-time  REPORTER.  One  or  two 
I  years  of  reporting  experience  is  preferable. 

I  We  cover  an  area  rich  in  cultural  and  recrea- 
I  tional  activities,  from  Saratoga  Springs  to 
j  the  Adirondack  Mountains.  Send  resume, 
clips  to:  Bob  Condon,  City  Editor,  The 
I  Post-Star,  P.O.  Box  2157,  Glens  Falls,  NY 
j  12801-0012,  or  E-mail  resume  to: 

!  condon@poststar.com 


BEST  NEWSPAPER  of  its  size  in  Ohio  seeks 
award-winning  photographer  to  replace 
award-winning  photographer  who  was  pro¬ 
moted  to  management.  This  photographer 
will  have  the  opportunity  to  work  on  story 
packages  with  reporters  as  well  as  photog¬ 
raphers  from  a  sister  paper.  A  working 
!  knowledge  of  Adobe  Photoshop  a  must  and 
j  digital  photography  a  plus.  Send  resume  to; 

Dante  Smith,  Photo  Editor 
P.O.  Box  10,  Coshocton,  OH  43812 
Or  E-mail:  dsmith@nncogannett.com 


BUSINESS  EDITOR  j 

The  Sacramento  Bee,  California’s 
fastest-growing  major  daily  (310,000  daily, 
360,000  Sunday),  is  looking  for  a  business  | 
editor  to  oversee  an  award-winning  staff  of  j 
11  reporters,  two  columnists,  and  a  deputy 
business  editor.  This  is  an  unique  opportunity  ; 
to  shape  the  business  coverage  in  a  region  -  ! 
:  halfway  between  San  Francisco  and  j 
j  Lake  Tahoe  -  that  is  growing  and  changing  , 
I  faster  than  most  readers  can  comprehend.  i 
'  The  successful  candidate  will  have  great  : 
I  communications  skills,  be  creative  in  his  or  j 
i  her  approach  to  journalism  and  management,  j 
relish  the  challenges  that  come  with  i 
I  growth  and  change,  and  have  an  ability  to  j 
set  a  vision  that  other  talented  journalists 
will  follow.  Applicants  should  send  a  cover  | 
letter,  resume  and  references  to:  Tom  I 
Negrete,  assistant  managing  editor.  Business 
I  &  Sports,  The  Sacramento  Bee,  P.O. 

Box  15779,  Sacramento,  CA  95852  or 
I  E-mail  (attachments  OK) 

tnegrete@sacbee.com 


CAPITAL  BUREAU  REPORTER 
j  Gannett  News  Service  seeks  a  reporter  with 
I  investigative  skills  to  report  from  Tallahassee 
1  for  three  Florida  dailies.  The  ideal  applicant 
j  can  tackle  a  range  of  topics  including 
I  political  campaigns,  education,  business 
I  and  the  environment.  Reporting  requirements 
!  range  from  daily  coverage  of  the 
Florida  Legislature  to  long-range,  in-depth 
projects.  CAR  experience  is  a  major  advan¬ 
tage.  At  least  five  years  reporting  experience 
preferred.  Send  resume  and  clips  to 
Matt  Reed,  assistant  managing  editor/ 
!  content,  Florida  Today,  P.O.  Box  419000, 
Melbourne,  FL  32941-9000. 


CITY  EDITOR 

The  Eastside  Journal,  a  27,000  daily  in  sub¬ 
urban  Seattle,  seeks  an  experienced,  creative 
editor  who  thrives  on  competition.  Sub-  | 
missions  to:  Editor-hiring,  P.O.  Box  90130, 
Bellevue,  WA  98009-9230. 


I  EDITORS  AND  REPORTERS 

!  Positions  open  at  Venezuela’s  only  English- 
I  language  newspaper.  Excellent  opportunity 
j  to  develop  on-the-job  skills,  knowledge  of 
1  Latin  America,  learn  Spanish  and  cover  hot 
j  stories.  Internships,  junior  and  senior  posi- 
I  tions.  E-mail:  ejmata@dj.com.ve. 


EDITORIAL 


EDITORIAL 


CHIEF  COPY  EDITOR 

The  Kiplinger  organization,  one  of  America’s 
most  respected  financial  publishers,  is 
seeking  a  chief  copy  editor  to  manage  Kip- 
linger’s  Personal  Finance  magazine  copy 
department  supervising  two  full-time  copy 
editors  and  one  part-time  staffer. 

The  position  requires  a  thorough  command 
of  grammar  and  style,  organizational  skill, 
an  affinity  for  detail,  and  grace  under  pres¬ 
sure.  Duties  include  tracking  copy  flow  and 
coordinating  production  with  art  and  research 
departments;  monitoring  copy  for 
grammar,  style,  accuracy  and  consistency; 
and  arbitrating  questions  of  style  and 
usage. 

(Qualified  candidates  should  have  at  least 
five  years’  experience  on  a  magazine  or 
newspaper  copy  desk,  excellent  copy¬ 
editing  and  proofreading  skills,  and  expertise 
in  Windows  and  Macintosh  applications, 
particularly  Microsoft  Word  and 
QuarkXPress. 

A  terrific  opportunity  at  a  prestigious  jour¬ 
nalism  organization  that  is  one  of  the  best 
employers  in  Washington.  The  Kiplinger  or¬ 
ganization  offers  excellent  benefits,  including 
pension,  profit  sharing,  401(k),  health 
and  dental  coverage,  and  more,  plus  com¬ 
petitive  salaries  and  terrific  growth  oppor¬ 
tunities. 

If  qualified,  send  resume  with  cover  letter 
and  salary  requirement  to; 

Personnel  Department 
Kiplinger’s  Personal  Finance  Magazine 
1729  H  Street,  NW,  Washington,  DC  20006 
Fax:  (202)  496-1817 
personnel.department@kiplinger.com 
Equal  Opportunity  Employer 


CITY  EDITOR:  The  Coshocton  Tribune,  a  daily 
Gannett  paper  in  Central  Ohio,  is  seeking 
a  city  editor  with  strong  editing  and  coaching 
skills  to  lead  its  news  team.  This  person 
must  be  highly  organized,  able  to  handle 
multiple  tasks  under  pressure  of  deadlines 
and  have  a  vision  for  and  commitment  to 
community  journalism.  Apply  to: 

Brooky  Brown,  Managing  Editor 
Coshocton  Tribune 
P.O.  Box  10,  Coshocton,  OH  43812 
bbrown@nncogannett.com 


COPY  EDITORS/DESIGNERS 
Employee-owned  AM  daily  wants  a  copy  edi¬ 
tor/designer  who  can  think  like  a  reader. 
We  rotate  duties,  so  there  are  plenty  of  op¬ 
portunities  for  both  news  and  feature 
design.  Idaho  Falls  is  a  city  of  50,000  with 
no  traffic  jams  and  a  low  cost  of  living.  In 
your  off  hours,  ski,  fish,  raft  or  take  day 
trips  to  Yellowstone,  Jackson  Hole  or  Sun 
Valley.  Mail  resume  and  references  to  Bryce 
Glenn,  Post  Register,  333  Northgate  Mile, 
Idaho  Falls,  ID  83401. 


EDITOR 

The  North  Kitsap  Herald  a  twice-weekly 
newspaper  located  in  Poulsbo,  WA  (zone  9) 
is  seeking  a  hands-on  editor.  Need  a 
self-starter  to  produce  “award-winning”  copy 
while  leading  a  small  news  staff.  Editing, 
writing,  page  layout  &  QuarkXPress  profi¬ 
ciency  are  required  skills.  Send  resume/clips 
to  ED/HR,  Sound  Publishing,  7689  NE  Day 
Road,  Bainbridge  Island,  WA  98110  or 
E-mail:  hr@soundpublishing.com. 


:  EDITOR  -  Rome,  GA 

I  Rome  News-Tribune  is  seeking  an  experi- 
i  enced  editor  to  lead  its  news  staff.  We  are 
[  a  20,000  daily  and  21,000  Sunday  circula- 
j  tion  newspaper.  We  also  publish  3  twice- 
1  weekly  and  3  weekly  newspapers  in  adjoining 
j  counties,  plus  Chamber  of  Commerce, 
i  coupon,  annual  history,  and  senior  citizens 
magazines.  We  are  experiencing  home  de¬ 
livery  circulation  growth  of  5%  and  single 
copy  4%.  If  you  have  at  least  5  years  expe¬ 
rience  as  a  newspaper  editor  and  can  show 
how  you  would  continue  to  grow  circulation 
we  want  to  talk  to  you!  We  are  a  family 
owned  newspaper  company.  Rome  is  a 
great  community  located  in  Northwest 
Georgia  with  a  quality  of  life  that  has 
allowed  it  to  be  voted  the  number  one  small 
community  to  live  in  the  country.  During  the 
I  past  year,  we  have  had  four  major  industrial 
[  announcements  including  Pirelli  Tire  and  Su- 
1  zuki  ATV  manufacturing  plants.  We  offer  an 
j  excellent  salary  package  including  401(k) 
I  and  more.  Send  resume  detailing 
'  experience  and  showing  salary  history  to; 

Otis  Raybon,  VP  Operations 
E-mail:  oraybon@npco.com 
News  Publishing  Company 
P.O.  Box  1633,  Rome,  GA  30161 


i  EDITOR  needed  immediately  for  a  small 
:  daily/Sunday  publication  located  in  beautiful 
I  Northwestern  North  Carolina.  Independent 
j  chain  is  looking  for  an  individual  who  will  de¬ 
velop  a  passion  for  our  community  that  will 
i  be  evident  in  their  work.  Daily  responsibilities 
;  will  be  to  direct  staff  of  14;  assign, 
write  and  edit  stories;  write  editorials;  and 
design  newspaper.  Newspaper  has  a  mod¬ 
erate  editorial  philosophy.  Dedication  to 
community  journalism  required.  Send 
resume,  salary  history,  samples  and  refer¬ 
ences  to  Mike  Milligan,  publisher,  P.O.  Box 
j  808,  Mount  Airy,  NC  27030  or  E-mail: 
i  mmilligan@mtairynews.com 


;  FEATURES  PICTURE  EDITOR 

We  value  visual  storytelling.  We  recognize 
[  the  visceral  impact  of  photos.  The  News  & 
Observer  in  Raleigh  needs  an  articulate, 
creative,  intuitive  picture  editor.  You’ll  work 
with  copy  editors,  designers  and  assigning 
editors  on  13  features  sections,  including 
Sunday  Journal,  a  section  that  celebrates 
documentary  photo  essays.  We’re  170,000 
circulation  daily;  210,000  Sundays.  See: 

www.newsobserver.com/visualjournalism 
Send  your  resume,  references  and  editing 
[  samples  with  a  cover  letter  outlining  your 
I  desires,  strengths  and  needs  to: 

Picture  Editor 

c/o  Melanie  Sill,  Executive  Editor 
The  News  &  Observer 
215  South  McDowell  Street 
Raleigh,  NC  27601 

I  PHOTO  EDITOR:  Thel^^  Falls  Tribune,  a 
I  2000  Pulitzer-Prize  winning  newspaper  in 
the  heart  of  Montana,  seeks  a  photo  editor 
to  lead  its  three-person  photo  team.  A 
34,000-circulation  Gannett  daily,  the 
Tribune  covers  a  region  where  wheatfields 
meet  the  Rockies  and  places  an  emphasis 
on  developing  in-depth  projects  on  the  rural 
West.  Send  resume,  cover  letter  and  portfolio 
to  Jim  Strauss,  editor.  Tribune,  P.O.  Box 
5468,  Great  Falls,  MT  59405. 
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EDITORIAL 


EDITORIAL 


MANAGING  EDITOR 

Agricultural  Weekly:  Managing  Editor  for 
Capital  Press,  a  38,500-circ.  agricultural 
newspaper  that  covers  Oregon, 
Washington,  Idaho  and  two-thirds  of  Califor¬ 
nia.  The  leading  ag  publication  for  much  of 
the  Far  West.  Newspaper  covers  all  farm 
commodities  in  a  traditional  journalistic  ap¬ 
proach.  Capital  Press,  started  in  1928,  is 
owned  by  the  East  Oregonian  Publishing 
Co.,  family  owned.  Managing  editor  reports 
to  the  editor  and  plays  key  role  in  coordinat¬ 
ing  news  coverage  of  16  staff  reporters 
and  photographers,  half  in  Salem,  OR.,  and 
half  stationed  in  the  four  states,  plus 
dozens  of  freelance  journalists.  Position  is 
key  in  putting  the  paper  together  for  Thurs¬ 
day  distribution.  Requirements  for  position; 
An  experienced  reporter,  editor,  page  de¬ 
signer  and  manager  with  knowledge  of  agri¬ 
culture  and  natural  resources.  Send  cover 
letter,  resume  to:  Editor  Mike  Forrester, 
Capital  Press,  P.O.  Box  2048,  Salem,  OR 
97308.  Fax  (503)  3704383.  E-mail: 
mforrester@capitalpress.com 
Phone:  (800)  882-6789 


POP  MUSIC  REPORTER/CRITIC 
The  Saint  Paul  Pioneer  Press,  a  Knight  Ridder 
newspaper,  is  seeking  a  talented, 

hard-working  reporter  to  cover  pop  music, 
nightlife,  and  pop  culture,  including 

reviewing  concerts.  Successful  candidate 
will  live  in  St.  Paul/Minneapolis  on  the  banks 
of  the  lovely  Mississippi  River,  in  a  metro 
area  of  2.5  million.  Qualified  candidates  will 
have  five  years  successful  experience  cov¬ 
ering  music,  including  at  least  one  year  cov¬ 
ering  music  for  a  daily  paper.  To  apply  for 
this  challenging  position,  please  send  a  cover 
letter  and  10  clips  (stories  and  reviews) 
to;  Bob  Shaw,  Arts/Entertainment  Team 
Leader  St.  Paul  Pioneer  Press  345  Cedar 
Street  St.  Paul,  MN  55101 

rsha\A@pioneerpress.com 
Please  respond  no  later  than  July  5, 2002. 


SPORTS  EDITOR 

The  Sun  Herald,  an  innovative  Knight  Ridder 
newspaper  located  on  the  beautiful  Missis¬ 
sippi  Gulf  Coast,  is  seeking  a  sports  editor 
who  is  an  excellent  coach,  planner  and  lead¬ 
er.  This  person  would  oversee  a  talented 
team  of  seven  people  in  covering  an  NFL 
team,  NBA  team,  college  and  high  school 
teams,  golfing,  fishing,  hunting,  recreational 
sports  and  semi-pro  teams.  This  is  a  true 
sports  market  where  the  right  editor  can 
excel  in  producing  a  compelling  section 
daily.  Candidates  should  have  at  least  5 
years  of  journalism  experience.  Supervisory 
experience  preferred.  Send  resume  and 
work  samples  to  Dorothy  P.  Wilson,  managing 
editor,  205  DeBuys  Road,  Gulfport,  MS 
39507;  or  dwilson@sunherald.com 

^AFF  WRITERS 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
openings  for  experienced  writers  at  its 
hard-hitting  papers  in  St.  Louis,  Miami  and 
Phoenix.  We're  looking  for  reporters  who 
understand  the  difference  between  maga¬ 
zine-style  reporting  and  the  hurried  fact-find¬ 
ing  of  daily  papers.  The  ideal  candidates 
will  have  a  solid  background  in  news  and  be 
able  to  create  in-depth,  well-crafted  stories 
that  explore  the  issues,  events  and  person¬ 
alities  of  their  community.  Fluency  in 
Spanish  strongly  preferred  for  Miami  appli¬ 
cants.  New  Times  publishes  magazine-style 
weekly  newspapers  covering  local  news, 
politics,  arts  and  music  in  Phoenix,  Denver, 
Miami,  Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
Louis,  Kansas  City  and  Oakland.  We  offer 
competitive  salaries  and  benefits.  Qualified 
applicants  should  send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


REPORTERS/COPY  EDITORS 
The  Tuscaloosa  News  has  immediate  open¬ 
ings  for  a  general  assignment  reporter,  fea¬ 
tures  reporter  and  copy  editors.  We  are  a 
38,000-circulation  New  York  Times  Co. 
daily  newspaper  that  has  just  been  named 
the  most  improved  newspaper  in  the  state 
by  the  Alabama  Press  Association.  Send 
tear  sheets  and  a  resume.  Reply  immediately 
to  Gregory  Enns,  managing  editor.  The 
Tuscaloosa  News,  P.O.  Box  20587, 
Tuscaloosa,  AL  35402,  (800)  866-6086, 
ext.  284,  or; 

gregory.enns@tuscaloosanews.com 


Seeking  a  hands-on  EDITOR  to  lead  small 
newsroom  staff  located  in  Zone  9.  Editing, 
writing,  page  layout  &  QuarkXPress  profi¬ 
ciency  are  required  skills.  Send  resume/clips 
to: 

Box  2838,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


THE  FREDERICK  NEWS-POST,  a  45,000  cir¬ 
culation  6-day  daily,  family-owned  and  oper¬ 
ated  newspaper  in  Frederick  County,  Mary¬ 
land  is  currently  offering  a  tremendous  career 
opportunity  for  a  Managing  Editor  to 
lead  a  talented  news  staff  of  40  employees 
as  we  move  towards  publishing  365  days  a 
year.  This  skilled  professional  will  possess 
10-15  years  newsroom  experience  with 
5-10  years  supervisory  experience. 

The  Frederick  News-Post  offers  a  competitive 
salary  and  benefits  package.  Qualified 
candidates  may  submit  a  resume,  cover  let¬ 
ter  and  salary  requirements  by  July  15, 
2002  for  consideration  to: 

The  Frederick  News-Post 
Human  Resources  Department 
467  West  Patrick  Street,  Suite  1 1 
Frederick,  MD  21701 
Fax  (301)  662-6387 
jobs@fredericknewspost.com 
An  Equal  Opportunity  Employer 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  6^6.65^.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industry's - 

- meeting  place. - 


EDITORIAL 


I  THE  HERALD  BULLETIN,  a  progressive 
30,000circulation  daily  just  north  of  Indian¬ 
apolis,  seeks  talented  journalists  to  fill  key 
roles  in  our  newsroom.  REPORTERS:  We’re 
looking  for  two  writers  equally  adept  at 
i  breaking  news  and  enterprise  work.  College 
j  degree  required;  daily  experience 
t  preferred.  PAGE  DESIGNER:  Edit  and  pagi- 
j  nate  daily  news  pages  on  the  universal 
desk.  Creativity  and  accuracy  is  highly  val- 
!  ued;  QuarkXPress,  Photoshop  experience 
required.  Send  resume,  work  samples  to: 
Patrick  Sanders,  Editor,  The  Herald  Bulletin 
1133  Jackson  Street,  Anderson,  IN  46015 


FINANCE 


CONTROLLER 

j  The  Oakland  Press,  a  division  of  21  st  Century 
Newspapers,  Inc.,  in  Southeast  Michigan  is 
;  seeking  a  controller  to  assist  us  in 
j  managing  our  growing  company.  The  sue-  > 
cessful  candidate  should  have  5  to  7  years  | 
of  supervisory  experience  and  be  skilled  in  | 
j  Microsoft  Office.  A  CPA  or  MBA  is  a  plus.  ; 
!  The  Controller  will  manage  the  accounting  i 
!  function  and  supervise  a  staff  of  10.  We  offer 
j  an  attractive  opportunity  with  excellent  ‘ 
I  growth  potential.  Send  your  resume  to: 

;  controller@oakpress.com 


[  _ MAILROOM _ 

i  MAILROOM/DISTRIBUTION  SUPERVISOR 
j  Looking  for  a  wonderful  opportunity  to  work  , 
in  a  pleasant  environment  for  a  great  com-  j 
pany  in  a  beautiful  part  of  the  country?  We  | 
are  seeking  an  experienced  Distribution  Su-  i 
pervisor  with  at  least  5  years  experience  on  ; 
;  a  Heidelberg/Harris  1472.  Pay  will  be  | 
1  $12-$  15  per  hour  depending  on  j 
experience.  Great  benefits  package,  and 
we’ll  assist  with  relocation.  Mandatory  drug  ! 
j  screen  required.  If  you’ve  operated  a  1472  ; 
j  and  feel  you’re  qualified  send  resume  to; 

I  Human  Resources  1 

The  Morning  News 
P.O.  Box  7 

Springdale,  AR  72765 
FAX:  (479)  872-5006 
E-mail:  jeaton@nwaonline.net 


NEW  MEDIA 


!  NEW  MEDIA  COORDINATOR 

I  mini  Media  . 

!  Join  our  students  and  professional  staff  at  i 
I  mini  Media  in  producing  award-winning  i 
media  for  the  University  of  Illinois  campus  j 
and  the  Champaign-Urbana  community.  ^ 
We’re  hiring  a  New  Media  Coordinator  to  ! 
oversee  the  daily  and  long-term  operations 
of  our  online  sites,  tech  support  staff,  com-  j 
I  pany  communications,  digital  video  group, 
i  and  other  exciting  new  media  projects, 
i  Successful  applicant  will  be  enthusiastic, 
creative,  Mac  and  web  savvy,  and  have  fan-  ' 
tastic  communication  skills.  We  offer  an  en¬ 
ergetic  environment,  fantastic  co-workers, 
flexible/creative  schedules,  great  benefits 
and  educational  opportunities.  Position  is  ; 
j  currently  open;  applications  due  by  June  ; 
j  28th.  I 

;  Direct  resume  or  questions  to:  Mary  Cory,  I 
!  mini  Media  Company,  57  E.  Green  Street,  i 
'  Champaign,  IL  61820.  E-mail  to; 

marycory@illinimedia.com  I 


PRESSROOM 


Experienced  PRESSPERSON  needed  to  run 
newspaper  press.  Minimum  five  years  expe¬ 
rience  in  quality  printing  on  Goss 
Community  or  Urbanite.  Competitive  salary, 
excellent  benefit  package.  Send  Resume 
with  work  history  to:  Gary  Messner, 
TimesDaily,  P.O.  Box  797,  Florence,  AL 
35631.  E.O.E. 

NIGHT  PRESS  OPERATION  MANAGER 
15  Unit  Goss  Urbanite  Daily  Newspaper.  Ex¬ 
perience  required.  Contact  Steve  McManus 
with  experience  and  salary  requirements. 
We  are  a  “drug  free  workplace”;  pre-em¬ 
ployment  drug  testing  required.  Reply: 
bucanay@sunline.net 
231 70  Harborview  Road 
Charlotte  Harbor,  FL  33980 
Or  (941)  206-1417 


PRESS  OPERATOR 

Opening  for  experienced  operator  who  is 
ready  for  growth  opportunity  including  su¬ 
pervision.  Award-winning  commercial  plant 
with  four  Harris  V-15  Presses.  Three  day, 
12-hour  shifts.  Air  conditioned.  401(k)  and 
more.  Call  Art  or  John  or  send  resume  to: 
P&P  Press,  6513  Galena  Road,  Peoria,  IL 
61614.  (309)  691-8511. 

PRESS  OPERATOR:  8-unit  Urbanite.  Experi¬ 
ence  required.  Night  shift.  Competitive  pay 
and  benefits.  Apply  to:  Press  Operator,  The 
Courier,  P.O.  Box  887,  Russellville,  AR 
72811.  (800)  369-5252.  Fax  (479) 
968-2832.  EOE 


PRESSROOM  MANAGER 
The  Louisville  Courier  Journal  is  seeking  a 
Pressroom  Manager.  The  successful  candi¬ 
date  will  design  and  coordinate  installation 
of  a  new  KBA  Colora  18  tower,  21  reel 
press. 

This  individual  will  also  select,  schedule,  co¬ 
ordinate  and  monitor  installation  of  all  auxil¬ 
iary  equipment,  such  as  ink  tanks,  fountain 
solution  systems,  blanket  wash  systems, 
etc.  In  addition,  will  be  responsible  for  se¬ 
lecting,  coordinating  and  monitoring  installa¬ 
tion  of  automatic  newsprint  roll  handling 
equipment. 

Responsibilities  will  also  include  scheduling 
training  of  press  operators,  evaluating  train¬ 
ing  programs,  and  implementing  final 
testing  procedures.  Will  schedule  training  of 
machinists,  electronic  techs  and 
electricians,  as  well  as  coordinating  a 
loaner  program  to  provide  assistance 
during  transition  from  the  current  press 
lines  to  the  new  facility. 

After  the  press  is  operational  In  2(X)4,  the 
position  responsibility  will  be  to  monitor 
day-to-day  operation  of  the  news  press  faciL 
ity  and  newsprint  handling.  This  will  include 
print  quality,  newsprint  waste  containment, 
press  maintenance,  operational 
performance  and  daily  operating  expenses. 
Individuals  interested  In  this  important  and 
exciting  opportunity  should  contact  Gary 
Hughes  (703)  854-6659  or  Michael 
Przybylek  (502)  5824772. 

j _ If  you  ix)n  t  .see  a _ 
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--  -HELP  WANTED- 


PRODUCTION/TECH 

PRODUCTION  MANAGER 
A  daily  newspaper  operation  on  the  east  i 
coast  is  seeking  an  experienced  Production  ! 
Manager  (Printing  &  Packaging).  The  ideal  ! 
candidate  will  possess  experience  in  j 
printing  and  packaging  management  in  a  I 
mid-size  operation,  strong  interpersonal  i 

skills,  the  ability  to  develop  people  in  i 
variety  of  positions  and  the  ability  and  ' 
desire  to  challenge  the  status  quo.  Interested 
candidates  should  send  a  resume,  com-  i 
pensation  history  and  expectations  to:  ' 

Box  2857,  Editor  &  Publisher  Classified 

770  Broadway,  7th  Floor  j 

New  York,  NY  10003  ! 


PRODUCT  MANAGEMENT 


DIRECTOR  OF  PRODUCT  MANAGEMENT 
Established  software  company,  within  excess 
of  2,800  customers,  seeks  a  Director 
of  Product  Management  with  at  least  10 
years  experience  designing  and  developing  j 
software  products.  The  ideal  candidate  will  I 
have  extensive  experience  in  content  man¬ 
agement  and  workflows  for  traditional  print 
and  online  publishing.  Experience  with  both  ; 
Mac  and  Wintel  operating  environments  a  I 
plus.  This  position  reports  to  the  President  i 
of  the  company.  Send  cover  letter  and 
resume  via  E-mail  to: 

AnnDodds2002@aol.com 
or  call  (877)  298-0227  for  more  information 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


TROUBLE?  Veteran  publisher  with  good 
track  record  and  strengths  in  both  news 
and  advertising,  seeks  equity  position  or  at¬ 
tractive  incentive  to  turn  around  your  strug¬ 
gling  weekly  to  mid-size  daily.  If  I  can't  restore 
or  increase  profitability,  you  don't 
have  to  pay  me.  Experience  in  competitive 
markets  with  large  and  small  groups. Please 
respond  to: 

Box  2803,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


ADVERTISING 


NEED  A  REP  to  cover  zone  three  or  more? 
Pro  with  ad  sales/management  experience 
with  dailies,  weeklies,  special  interest  and 
yellow  pages.  Lloyd  Leitstein: 

(804)  382-9220  or  lleitstein@aol.com 


CIRCULATION 


CIRCULATOR:  Experienced,  mature  profes¬ 
sional  seeks  short  or  long  term  opportunity 
in  New  York.  Phone/Fax  (631)  588-2735 


EDITORIAL 


TELECOMMUTER.  Seasoned  writer  and  editor  I 
seeks  telecommuting  opportunities.  Ex-  j 
perience  with  newspapers,  magazines,  j 
newsletters,  and  online  publications. 

Contact  telecommute@tecomm.com 
More  background  is  available  at: 

http://www.tecomm.com 
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CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


LINE  AD  RATES 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations, 
also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $13.25 

1  week . 

. $12.10 

2  weeks . 

. $12.30 

2  weeks  . 

. $10.65 

3  Weeks . 

. $10.85 

3  Weeks . 

. $ 

9.30 

4  weeks . 

. $  9.15 

4  weeks  . 

. $ 

8.00 

1 2  weeks  . 

. $  8.75 

1 2  weeks  . 

. $ 

7.00 

26  weeks  . 

. $  7.80 

26  weeks  . 

. $ 

6.20 

39  weeks  . 

. $  7.50 

39  weeks  . 

. $ 

5,80 

52  weeks  . 

. $  7.15 

52  weeks  . 

. $ 

5.45 

BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $144 

12  weeks  . 

.  $  112 

2  weeks  . 

.  $131 

26  weeks  . 

.  $  107 

3  Weeks  . 

.  $124 

39  weeks  . 

.  $  101 

4  weeks  . 

.  $120 

52  weuks  . 

. $  95 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  WESTERN  U.S.) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  -t-  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 


piIBLISoER 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


E&P'S  CLASSIFIED 

the  newspaper 
Mustry’s  meeting^ 
place. 

888.825.9149 


From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


visit  our  website  at 
www.eclitoraiulpiiblislier.coin 


ADVERTISERS 

For  Space/material 
deadlines  coll 
Michele  MacMahon  at 
646.654.5303 


www.editorandpublisher.coi 


HOW  IMim  ALL  AVAILABLE  E-MAIL  ADDtESSESJHD  WEB  SITES 

EdjtnfjMilisher 


lIVTERNATIONAL 


No  Sales  Staff  Should  Be  Without  One 

Publishers,  General  Managers  Advertising  Executives, 
Circulation  Managers,  Marketing  Managers,  Advertising 
Agency  Executives,  New  Media  Executives,  etc. 

Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
U.S.  and  Canadian  newspaper  industry 

It's  Easy,  It's  Fast,  It's  Simple 

The  fast,  menu  activated  search-and-display  capability  of  our 
CD-ROM  makes  finding  data  and  compiling  lists  easier  than 
ever. 

Customize  Your  Search  By  Any  Field 

Search  newspapers  by  Titles,  Personnel  Names,  City,  State, 
County  and  Zip  Codes.  Search  for  special  topic  editions: 
Religious,  Ethnic,  Alternative....and  much  more! 


*  Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  ^ 

to  your  PC  in  a  wide  range  of  file 

formats.  Customize  mailing  lists  for  ^ 

each  of  your  communications  projects  - 

from  traditional  mass  mailings  to  broadcast 
e-mails  to  telemarketing.  Create  your  own  contact 
management  database  with  applications  like  Act  or  Access. 

*  CD-ROM  Sections 

The  Year  Book  CD-ROM  lists  over  90,000  personnel  names 
including  all  U.S.  Dailies,  U.S.  Weeeklies,  Canadian  Newspapers, 
Foreign  Newspapers  and  Mechanical  Equipment  sections... 

...  names  of  contacts  and  their  areas  of  responsibility,  plus  other 
critical  information  about  newspapers,  newspaper  suppliers  and 
service  companies 

SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of  RAM  minimum,  SVGA  Monitor  or 
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{continued  from  page  40} 

BRAND  ADVERTISER  (PARENT  COMPANY) 

NEWSPAPER 

TELEVISION 

RADIO 

MAGAZINES 

OUTDOOR 

TOTAL  ^  j  1 

2001  me 

DOLURS 

SHARE 

DOLLARS 

SHARE 

DOLLARS 

SHARE 

DOLLARS 

SHARE 

DOLLARS  SHARE 

RANK  RANK 

(In  000s)  (Of  Spending) 

70  36 

DELL  COMPUTER  PRODUCTS 

2001 

28.437.8 

33.2% 

39,6395 

46.3% 

1^8 

0.2% 

171082 

20.3% 

13.2 

0.0% 

"85632  5  i 

(DELL  COMPUTER  CORP) 

2000 

53,289.1 

33.3% 

46,344.0 

29.0% 

0.0 

0.0% 

60.265.8 

37.7% 

10.6 

0.0% 

159.9095 

71  72 

CARMAX  AUTO  SUPERSTORE 

2001 

28,403.5 

61.8% 

17,335.0 

37.7% 

0.0 

0.0% 

0.0 

0.0% 

213.8 

0.5% 

45,952.3 

(CIRCUa  CITY  STORES  INC) 

2000 

28,438.0 

60.3% 

18,384.9 

39.0% 

0.0 

0.0% 

0.0 

0.0% 

316.9 

0.7% 

47,139.8  ; 

72  ** 

CHRYSLER  CONCORDE 

2001 

27,593.1 

64.3% 

7.872.5 

18.3% 

0.0 

0.0% 

7.4416 

173% 

0.0 

0.0% 

42.907  2 

(DAIMLERCHRYSLERAG) 

2000 

0.0 

0.0% 

15.228.2 

69.1% 

642.0 

2.9% 

6.166.8 

28.0% 

00 

0.0% 

22,037  0  i 

73  ** 

BRADFORD  EXCHANGE 

2001 

27,135.4 

40.0% 

0.0 

0.0% 

0.0 

0.0% 

40,786.7 

60.0% 

0.0 

0.0% 

67,922.1 

(BRADFORD  EXCHANGE  LTD) 

2000 

16,087.4 

30.2% 

0.0 

0.0% 

0.0 

0.0% 

37.1833 

69.8% 

0.0 

0.0% 

53.270.7  ‘ 

74  95 

BANK  ONE  (BANK  ONE  CORP) 

2001 

26,214.4 

90.7% 

2,0317 

7.0% 

6559 

2.3% 

0.0 

00% 

12.7 

0.0% 

28.9147  ' 

2000 

20,888.8 

79.1% 

3,349.5 

12.7% 

1,973.8 

7.5% 

137.1 

0.5% 

45.5 

0.2% 

26.394  7 

75  69 

BOSCOVS  (BOSCOVS  DEPT  STORES  INC) 

2001 

25,660.1 

89.0% 

3,157.7 

10.9% 

25.6 

0.1% 

0.0 

0.0% 

0.0 

0.0% 

28,843.4 

2000 

30,057.3 

88.6% 

3.846.4 

11.3% 

0.0 

0.0% 

00 

0.0% 

3.8 

0.0% 

33,907.5 

76  52 

OFFICEMAX  (OFFICEMAX) 

2001 

25,170.2 

644% 

11,227.6 

28  7% 

2.713.8 

6.9% 

0.0 

0.0% 

0.0 

0.0% 

39.111.6 

2000 

38,315.6 

75.5% 

12,065.6 

23.8% 

121.6 

0.2% 

0.0 

0.0% 

215.9 

04% 

50.718  7  . 

77  ** 

ROOMS  TO  GO  FURNITURE  STORES 

2001 

25,005.1 

46.8% 

28,342.8 

53.1% 

0.0 

0.0% 

0.0 

0.0% 

25.8 

0.0% 

53,373.7 

(ROOMS  TO  GO  INC) 

2000 

12,451.5 

30.2% 

28.803.1 

69.8% 

0.0 

0.0% 

0.0 

0.0% 

25.8 

0.1% 

41,280.4 

78  67 

FAMOUS  BARR  (MAY  DEPT  STORES  CO) 

2001 

24,975.6 

84.4% 

2.195.9 

7.4% 

2,377.5 

8.0% 

10.0 

00% 

16.7 

0.1% 

29.575.7  1 

2000 

30.640.7 

87  8% 

2,235.0 

6.4% 

1.934.1 

5.5% 

60.1 

02% 

30.9 

0.1% 

34.900  8  1 

79  47 

OFFICE  DEPOT  (OFFICE  DEPOT  INC) 

2001 

24,852.8 

25.3% 

66,277.2 

67.4% 

6,468.4 

6.6% 

614.3 

0.6% 

161.8 

0.2% 

98,374.5 

2000 

42,642.9 

36.5% 

72,178.8 

61.8% 

163.3 

0.1% 

1.542.1 

1.3% 

239.6 

0.2% 

116,766.7 

80  ** 

TOYS  R  US  (TOYS  R  US  INC) 

2001 

23.569.1 

31.4% 

34.826  1 

464% 

13.803.6 

18.4% 

2,541.6 

34% 

2652 

0.4% 

75.0056 

2000 

19.072.7 

24.9% 

52.9186 

690% 

3.810.0 

50% 

887.1 

1.2% 

0.0 

0.0% 

76.688  4 

81  89 

HBO  CABLE  TV  (AOL  TIME  VVARNER  INC) 

2001 

23,490.4 

25.2% 

22,469.3 

24.1% 

5,067.1 

5.4% 

37,481.6 

40.2% 

4,783.9 

5.1% 

93,292.3 

1 

2000 

22,194.0 

34.0% 

5,600.4 

8.6% 

4,607.0 

7.1% 

30,175.4 

46.3% 

2,623.7 

4.0% 

65,200  5 

1 

82  ** 

SPORTMART  SPORTING  GOODS 

2001 

23.485.7 

98.4% 

331.2 

1.4% 

49  3 

0.2% 

0.0 

00% 

00 

0.0% 

23.8662 

(GART  SPORTS  CO) 

2000 

16.085.7 

97.1% 

472.0 

2.9% 

0.0 

0.0% 

00 

00% 

0.0 

0.0% 

16.557  7 

1 

83  97 

CVS  DRUG  STORE  (CVS  CORP) 

2001 

22,912.3 

65.9% 

7,992.4 

23.0% 

1,913.3 

5.5% 

949.9 

2.7% 

1,007.9 

2.9% 

34,775.8  . 

2000 

20,749.1 

74.7% 

5,457.7 

19.7% 

988.2 

3.6% 

157.1 

0.6% 

414.7 

1.5% 

27.766.8 

84  85 

lA-Z-BOY  FURNITURE  GALLERIES 

2001 

22.770  8 

61.2% 

14,1009 

37.9% 

0.0 

00% 

0.0 

0.0% 

351.8 

0.9% 

37.223  5 

(U-Z-BOYINC) 

2000 

23,195.9 

63.0% 

13,407.8 

36.4% 

0.0 

0.0% 

0.0 

00% 

243.3 

0.7% 

36.847.0 

85  79 

MITSUBISHI  AUTOS 

2001 

22,481.7 

91.9% 

1,976.5 

8.1% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

24,458.2 

; ; 

(MITSUBISHI  MOTORS  CORP) 

2000 

25,563.7 

97.7% 

532.7 

2.0% 

0.0 

0.0% 

0.0 

0.0% 

576 

0.2% 

26,154.0 

i 

86  ** 

USA  STUOIOS  (USA  NETWORKS  INC) 

2001 

22.195.9 

53.5% 

17,661.3 

42.6% 

63.3 

0.2% 

954.5 

2.3% 

6240 

1.5% 

41.499  0 

2000 

22,230.9 

43.0% 

27.978.3 

54.1% 

2049 

0.4% 

1,014.1 

2.0% 

2727 

0.5% 

51.700  9 

87  ** 

DIRECTV  SATELLITE  SYSTEM 

2001 

22,151.1 

18.8% 

90.678.1 

76.9% 

2,295.2 

1.9% 

2,629.0 

2.2% 

128.5 

0.1% 

117,881.9 

(GENERAL  MOTORS  CORP) 

2000 

19,113.9 

18.2% 

70,926.8 

67.5% 

8.464.6 

8.1% 

6,536.1 

6.2% 

15.8 

0.0% 

105,057.2 

88  ** 

FORD  EXPLORER  (FORD  MOTOR  CO) 

2001 

21.857.5 

14.7% 

89,261.4 

60.1% 

8566 

0.6% 

36.3256 

245% 

241.6 

0.2% 

148.542  7 

2000 

79.7 

0.4% 

9.7424 

45.8% 

0.0 

0.0% 

11.455.9 

53.8% 

00 

00% 

21.2780 

! 

89  ** 

FIHT  BANK  (FLEETBOSTON  FINANCIAL  CORP) 

2001 

21,759.1 

98.4% 

196.5 

0.9% 

0.0 

0.0% 

62.5 

0.3% 

91.4 

0.4% 

22,109.5 

2000 

18,258.5 

85.0% 

2.993.2 

13.9% 

0.0 

0.0% 

31.4 

0.1% 

186.0 

0.9% 

21.469.1 

90  90 

TWC  TIME  WARNER  CABLE  CO 

2001 

21.6840 

55.1% 

16.204.2 

41.2% 

0.0 

0.0% 

161.3 

0.4% 

1.316.7 

33% 

39.3662 

i  i 
;  1 

(AOL  TIME  WARNER  INC) 

2000 

21,769.0 

60.5% 

12.5402 

349% 

1064 

0.3% 

90.5 

0.3% 

1.4522 

4.0% 

35.958  3 

1  i 

91  ** 

GLUCOVANCE  DIABETES  RX 

2001 

21,488.8 

84.9% 

0.0 

0.0% 

8.4 

0.0% 

3,791.9 

15.0% 

32.5 

0.1% 

25,321.6 

(BRISTOL-MYERS  SQUIBB  CO) 

2000 

5,366.6 

32.7% 

0.0 

0.0% 

2,769.5 

16.9% 

8,245.1 

50.3% 

7.8 

0.0% 

16.389.0 

92  ** 

MAHRESS  FIRM  STORES 

2001 

21.420.9 

86.7% 

3.093.4 

125% 

19  7 

0.1% 

0.0 

00% 

1852 

0.7% 

24.719  2 

(AFFIRM  NEW  ENGLAND  INC) 

2000 

18.799.5 

84.7% 

3,295.5 

14.9% 

15.4 

01% 

00 

00% 

753 

0.3% 

22.185  7 

93  ** 

OFFICE  OF  NATIONAL  DRUG  CONTROL  POLICY 

2001 

21,363.1 

13.2% 

106.670.0 

65.9% 

11.896.4 

7.3% 

19,493.2 

12.0% 

2,454.9 

1.5% 

161,877.6 

(OFFICE  OF  NATIONAL  DRUG  CONTROL  POLICY) 

2000 

12,377.2 

10.8% 

72,085.9 

62.8% 

14,912.8 

13.0% 

13,506.9 

11.8% 

1.973.8 

1.7% 

114.856.6 

94  88 

SOUTHWEST  AIRLINES  (SOUTHWEST  AIRLINES) 

2001 

20.822.2 

18.6% 

78,5543 

70.1% 

5.9840 

53% 

1,723.8 

1.5% 

4.985.9 

4.4% 

112.070  2 

2000 

22,265.3 

18.6% 

85,663  7 

71.6% 

6.2409 

52% 

1.6141 

13% 

3.9283 

3  3% 

119.712  3  ; 

95  ** 

SUNTRUST  BANK  (SUNTRUST  BANKS  INC) 

2001 

20,563.5 

76.0% 

6,225.6 

23.0% 

0.0 

0.0% 

0.0 

0.0% 

264.3 

1.0% 

27,053.4 

2000 

16,109.2 

89.8% 

1,497.8 

8.3% 

0.0 

0.0% 

0.0 

0.0% 

334.9 

1.9% 

17,941.9 

96  76 

KROGER  FOOO  STORES  (KROGER  CO) 

2001 

20.562.7 

50.3% 

15.3468 

37  6% 

850.1 

2.1% 

622 

02% 

4.029  5 

99% 

40.851.3 

2000 

26,4285 

51.4% 

20.493.4 

39.9% 

768.6 

1.5% 

92.2 

0.2% 

3.6428 

7.1% 

51.4255 

;i 

97  ** 

ROGERS  B  WEBSTER  COINS 

2001 

20,178.4 

100.0% 

7.9 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

20.186.3 

(NATIONAL  SYNDICATIONS  INC) 

2000 

13,221.5 

100.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

13,221.5  ,  , 

:  1 

98  82 

OSHMANS  (GART  SPORTS  CO) 

2001 

20.141.7 

99.9% 

00 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

12.0 

0.1% 

20.153.7 

2000 

23.911.5 

99.9% 

0.0 

0.0% 

0.0 

0.0% 

84 

00% 

195 

01% 

23.939  4 

1 

99  100 

RADIO  SHACK  (TANDY  CORP) 

2001 

19,977.0 

9.9% 

163,845.4 

81.2% 

17,379.1 

8.6% 

519.2 

0.3% 

102.9 

0.1% 

201.823.6 

2000 

20,322.1 

10.8% 

150,507.8 

80.1% 

16,884.1 

9.0% 

203.0 

0.1% 

78.3 

0.0% 

187.995.3 

100  55 

UNITED  AIRLINES  (UAL  CORP) 

2001 

19.804.7 

362% 

28.660.7 

52.4% 

410.6 

0.8% 

4.507.3 

8.2% 

1.277.4 

23% 

54.660  7 

2000 

33.478.8 

44.8% 

35.863  9 

48  0% 

1970 

0.3% 

2.631 7 

35% 

2.4774 

3  3% 

74.6488 

TOP  100  TOTAL 

2001 

6,387,062.7 

49.2% 

5,410,505.5 

41.7% 

490,385.3 

3.8% 

524,091.4 

4.0% 

161,670.2 

1.2% 

12,973.715.1 

2000 

6,122,362.1 

52.6% 

4,609.162.8 

39.6% 

349,365.3 

3.0% 

441,745.7 

3.8% 

111,805.0 

1.0% 

11,634,4409 

ALL  OTHER 

2001 

15.431.855.4 

20.1% 

40.811.083.5 

53.1% 

2,506.9555 

3.3% 

15.892.827.3 

20  7% 

2.218.4186 

29% 

76,861  140  3 

2000 

17.784,513.2 

20.4% 

46.439.4483 

53.3% 

3.322.8136 

38% 

17.248.175.9 

198% 

2.285.982  2 

26% 

87.080.933  2 

GRAND  TOTAL 

2001 

21,818,918.1 

24.3% 

46,221,589.0 

51.5% 

2,997,340.8 

3.3% 

16,416.918.7 

18.3% 

2,380.088.8 

2.6% 

89.834.8554 

2000 

23,906,875.3 

24.2% 

51,048.611.1 

51.7% 

3.672,178.9 

3.7% 

17.689,921.6 

17.9% 

2,397,787.2 

2.4% 

98,715.374.1 

1 

_ 
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Top  100  Parent  Companies  of  Advertisers  in  Newspapers 


2001  2000 

RANK  RANK 

COMPANY 

NEWSPAPER 

DOLURS  SHARE 
(In  000s)  (Of  Spending) 

TELEVISION 

DOLLARS  SHARE 

RADIO 

DOLLARS  SHARE 

MAGAZINES 

DOLURS  SHARE 

OUTDOOR 

DOLURS  SHARE 

TOTAL  j 

1 

1 

FEDERATED  DEPT  STORES  INC 

2001 

527,733.0 

86.5% 

56,258.8 

9.2% 

3,742,3 

0.6% 

21,139.7 

3.5% 

1,568.5 

0.3% 

610,442.3  ; 

2000 

581,161.4 

85.9% 

68,031.6 

10.1% 

4,162,5 

0,6% 

22,419.2 

3.3% 

782.0 

0.1% 

676,556.7  j 

2 

2 

MAY  DEPT  STORES  CO 

2001 

444,625.7 

89.4% 

37,304.4 

7.5% 

8,247.0 

1.7% 

6,401.5 

1.3% 

903.3 

0.2% 

497,481.9  ! 

2000 

467,925.3 

91.2% 

32,020.2 

6.2% 

8,024.6 

1.6% 

4,340.2 

0.8% 

748.9 

0.1% 

513,059.2  I 

3 

3 

NEWS  CORP  LTD 

2001 

356,717.3 

49.0% 

267,135.3 

36.7% 

36,474.8 

5.0% 

49,491.9 

6.8% 

17,606.8 

2.4% 

727,426.1  1 

2000 

395,368.7 

57.5% 

193,892.9 

28.2% 

34,239.5 

5,0% 

51,497.8 

7.5% 

12,238.8 

1.8% 

687,237.7  I 

4 

5 

VERIZON  COMMUNICATIONS 

2001 

353,596.3 

42.0% 

393,952.5 

46.8% 

69,141.3 

8.2% 

14,419.2 

1.7% 

11,152.3 

1.3% 

842,261.6  ; 

2000 

348,200.0 

46.9% 

304,609.6 

41.1% 

72,118.2 

9.7% 

4,118.7 

0.6% 

12,884.2 

1.7% 

741,930.7  ^ 

5 

14 

AT&T  WIRELESS 

2001 

345,745.7 

68.1% 

97,528.3 

19.2% 

44,253.1 

8.7% 

9,655.0 

1,9% 

10,686.9 

2.1% 

507,869.0  ; 

2000 

203,195.2 

60.6% 

119,102.7 

35.5% 

3,439.6 

1.0% 

4,201.6 

1.3% 

5,093.1 

1.5% 

335,032.2  ; 

6 

6 

AOL  TIME  WARNER  INC 

2001 

270,746.6 

17.6% 

892,325.4 

58.0% 

41,649.8 

2.7% 

305,522.5 

19.9% 

27,364.0 

1.8% 

1,537,608.3 

2000 

340,687.5 

23.5% 

687,482.5 

47.5% 

51,417.1 

3.6% 

351,524.2 

24.3% 

15,693.6 

1.1% 

1,446,804.9  : 

7 

7 

VAUSSIS  COMMUNICATIONS  INC 

2001 

248,201.2 

100.0% 

14.7 

0.0% 

0.0 

0.0% 

45.8 

0.0% 

30.0 

0.0% 

248,291.7 

2000 

306,894.9 

100.0% 

0.0 

0.0% 

22.8 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

306,917.7  : 

8 

4 

GENERAL  MOTORS  CORP 

2001 

236,893.8 

11.1% 

1,452,869.5 

67.8% 

35,784.1 

1.7% 

391,357.6 

18.3% 

25,651.3 

1.2% 

2,142,556.3 

2000 

380,091.4 

13.2% 

1,944,736.0 

67.4% 

49,735.0 

1.7% 

486,930.2 

16.9% 

24,437.2 

0.8% 

2,885,929.8 

9 

8 

WALT  DISNEY  CO 

2001 

232,301.4 

22.3% 

618,364.1 

59.3% 

43,795.2 

4.2% 

122,975.0 

11.8% 

25,450.5 

2,4% 

1,042,886.2  j 

2000 

267,805.1 

24.8% 

631,593.3 

58.6% 

37,023.3 

3.4% 

122,771.9 

11.4% 

18,707.5 

1.7% 

1,077,901,1 

.  10 

11 

SBC  COMMUNICATIONS  INC 

2001 

217,646.1 

40.0% 

224,592.2 

41.3% 

73,195.1 

13.5% 

13,5268 

2.5% 

14,749.0 

2.7% 

543,709.2  :  1 : 

2000 

224,834.3 

48.9% 

162,693.3 

35.4% 

58,022.0 

12.6% 

3,901.2 

0.8% 

10,376.9 

2.3% 

459,827.7  :  | ; 

11 

15 

SPRINT  CORP 

2001 

217,215.5 

35.0% 

360,393.8 

58.0% 

16,958.5 

2.7% 

21,900.8 

j,5% 

4,389,4 

0.7% 

620,858.0  i 

2000 

187,863.3 

28.3% 

429,916.3 

64.9% 

21,242.4 

3.2% 

18,999,7 

2.9% 

4,711.1 

0.7% 

662,732.8 

12 

18 

FORD  MOTOR  CO 

2001 

211,916.9 

17.2% 

681,012.8 

55.3% 

20.880.3 

1.7% 

303,325.0 

24.6% 

13,954.5 

1.1% 

1,231,089.5 

2000 

154,021.3 

13.3% 

717,535.6 

62.0% 

21,468,8 

1.9% 

250,028.6 

21.6% 

13,332.4 

1.2% 

1,156,386.7 

13 

14 

OILLARD  INC 

2001 

204,335.3 

95.5% 

990.7 

0.5% 

322.5 

0.2% 

8,333.2 

3.9% 

10.0 

0.0% 

213,991.7  ;  i 

2000 

208,986.7 

96.5% 

273.2 

0.1% 

480.4 

0.2% 

6,711.9 

3.1% 

211.1 

0.1% 

216,663.3 

14 

12 

TARGET  CORP 

2001 

198,025.6 

42.5% 

182,960.1 

39.3% 

27,200.1 

5.8% 

55,503.3 

11.9% 

2,240.2 

0.5% 

465,929.3  i 

2000 

220,737.4 

46.0% 

185,918.9 

38.8% 

24,890.7 

5.2% 

47,113.3 

9.8% 

8454 

0.2% 

479,505.7 

15 

25 

DAIMLERCHRYSLERAG 

2001 

170,288.0 

12.4% 

913,810.1 

66.4% 

18,245,7 

1.3% 

258,327.0 

18.8% 

16,225.4 

1.2% 

1,376,896.2  | 

2000 

108,107.3 

6.5% 

1,214,012.3 

72.8% 

26,847.2 

1.6% 

300,142,3 

18.0% 

17,947.1 

1.1% 

1,667,056.2  1 

16 

13 

SEARS  ROEBUCKS  CO 

2001 

163,913.7 

25.7% 

399,215.8 

62.7% 

33,059.2 

5.2% 

39.837.7 

6.3% 

1,105.8 

0.2% 

637,132.2 

2000 

212,043.5 

33.4% 

355,416.9 

56.0% 

36.171.8 

5.7% 

30,529.4 

4.8% 

812.9 

0.1% 

634,974.5 

17 

22 

JC  PENNEY  CO  INC 

2001 

160,405.4 

44.8% 

155,131.9 

43.3% 

32,775.3 

9.2% 

9,463.7 

2.6% 

331.3 

0.1% 

358,107.6  1 

2000 

126,264.8 

34,3% 

204,265.8 

55.5% 

16,486.8 

4.5% 

20,056.0 

5.4% 

1,267.6 

0.3% 

368,341.0  1 1 

18 

16 

BEST  BUY  CO  INC 

2001 

157,233.1 

55.0% 

104,157.9 

36.4% 

2,671.7 

0.9% 

21,683.6 

7.6% 

216.0 

0.1% 

285,962.3  | 

2000 

178.907.4 

56.1% 

114,602.1 

35.9% 

6,240.4 

2.0% 

18,702.4 

5.9% 

386.1 

0.1% 

318,838.4 

19 

17 

KMART CORP 

2001 

154,217.3 

45.6% 

168,279.2 

49,8% 

5,363.6 

1.6% 

8,325.2 

2.5% 

1,938.0 

0.6% 

338,123.3  1 

2000 

171,197.6 

45.8% 

184,083.8 

49.3% 

7,363.3 

2.0% 

10,461.5 

2.8% 

348.9 

0.1% 

373,455.1  j 

20 

10 

CIRCUIT  CITY  STORES  INC 

2001 

148,584.3 

50.4% 

130,314.8 

44.2% 

3,464.3 

1.2% 

11.546.6 

3.9% 

614.2 

0.2% 

294.524.2  1  j 

2000 

242,665.7 

61.0% 

154,733.6 

38.9% 

0.0 

0.0% 

152.4 

0.0% 

399.9 

0.1% 

397,951.6  1 1 

21 

23 

NATIONAL  SYNDICATIONS  INC 

2001 

138,470.0 

98.3% 

1,583.7 

1.1% 

0.0 

0.0% 

859.6 

0.6% 

0.0 

0.0% 

140,913.3 

2000 

123,745.8 

97.7% 

1,867.3 

1.5% 

0.0 

0.0% 

1,076.8 

0.8% 

0.0 

0.0% 

126,689.9 

22 

20 

NATIONAL  AMUSEMENTS  INC 

2001 

134,512.7 

19.0% 

417,534.0 

59.0% 

47,890.3 

6.8% 

87,648.7 

12.4% 

19,748.7 

2.8% 

707,334.4  j 

2000 

141,8056 

19.5% 

407,355.1 

56.0% 

56,023.1 

7.7% 

103,610.1 

14.2% 

18,931.7 

2.6% 

727,725.6  i 

23 

29 

VOICESTREAM  WIRELESS  CORP 

2001 

130,179,1 

63.9% 

71,103.7 

34.9% 

2,312.0 

1.1% 

0.0 

0.0% 

140.0 

0.1% 

203,734.8  1 

2000 

90,802.7 

66.1% 

41,988.7 

30.6% 

4,333.7 

3.2% 

207.5 

0.2% 

49.9 

0.0% 

137,382.5  i 

24 

19 

SONY CORP 

2001 

120,210.9 

18.8% 

424,274.5 

66.4% 

11,780.2 

1.8% 

72,493.2 

11.4% 

9,791.2 

1.5% 

638,550.0 

2000 

147,681.6 

23.0% 

382,850.8 

59.6% 

13,798.6 

2.1% 

92,493.0 

14.4% 

5,334.9 

0.8% 

642,158.9  i  1 

25 

31 

FRYS  ELEaRONICS 

2001 

103,986.4 

98.1% 

1,963.8 

1.9% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

105,950.2  !  1 

2000 

79,241.2 

98.4% 

1,286.5 

1,6% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

80,527.7  1 

26 

93 

BRISTOL-MYERS  SQUIBB  CO 

2001 

100,038.6 

22.1% 

229,088.2 

50.6% 

8,512.6 

1.9% 

114,778.3 

25.3% 

697.7 

0.2% 

453,115.4 

2000 

26,477.9 

6.6% 

260,158.9 

65.2% 

5,591.1 

1.4% 

105,879.4 

26.5% 

1,128.3 

0.3% 

399,235.6 

27 

35 

DELL  COMPUTER  CORP 

2001 

98,162.7 

43.3% 

68,752.0 

30.3% 

133.8 

0.1% 

59,815.3 

26.4% 

13.2 

0.0% 

226,877.0 

2000 

65,321.2 

33.4% 

65,411.6 

33.5% 

66.1 

0.0% 

64,610.7 

33.1% 

78,1 

0,0% 

195,487.7  : 

28 

21 

VIVENDI  UNIVERSAL  SA 

2001 

80,453.3 

16.6% 

253,514.9 

52.3% 

18,726.2 

3.9% 

102,614.4 

21.2% 

29,401.2 

6.1% 

484,710.0 

2000 

128,508.6 

23.8% 

260,001.9 

48.2% 

21,690.4 

4.0% 

106,695.3 

19.8% 

22,528.0 

4.2% 

539,424.2 

29 

30 

KOHLS  CORP 

2001 

79,865.7 

48.1% 

69,166.7 

41.7% 

16,060.5 

9.7% 

531.5 

0.3% 

307,4 

0.2% 

165,931.8 

2000 

82,563.2 

53,2% 

56,939.8 

36.7% 

15,189.7 

9.8% 

394.9 

0,3% 

140.2 

0.1% 

155,227.8 

30 

39 

NEXTEL  COMMUNICATIONS  INC 

2001 

79,166.6 

49.4% 

38,185.7 

23.8% 

14,275.0 

8.9% 

6,002.9 

3.7% 

22,552.4 

14.1% 

160,182.6 

2000 

59,542.8 

46.3% 

35,586.3 

27.7% 

10,733.8 

8.3% 

7,792.4 

6.1% 

14,956.8 

11.6% 

128,612.1  : 

31 

38 

IBM  CORP 

2001 

70,998.8 

22,6% 

157,502.8 

50.1% 

3,243.7 

1,0% 

79,011.6 

25.1% 

3,449.1 

1,1% 

314,206.0  ' 

2000 

91,902.8 

22.1% 

203,301.0 

48.9% 

10,148.3 

2.4% 

108,606.5 

26.1% 

2,028.5 

0.5% 

415,987.1  i 

32 

32 

HOME  DEPOT  INC 

2001 

68,641.6 

19.0% 

213,319.8 

59.0% 

39,887.7 

11.0% 

39,193.8 

10.8% 

605.0 

0.2% 

361,647.9  1 

2000 

72,882.4 

24.3% 

194,3976 

64.9% 

11,663.6 

3.9% 

19,758.0 

6.6% 

649.2 

0.2% 

299,350.8  i 

33 

40 

US  GOVT 

2001 

65,777.2 

16.1% 

253,311.4 

61.8% 

17,543.7 

4.3% 

68,297.6 

16.7% 

4,857.4 

1.2% 

409,787.3  ; 

2000 

58,554.6 

10.2% 

396,375.3 

69.4% 

49,973.8 

8.7% 

61,249.7 

10.7% 

5,214.9 

0.9% 

571,368.3 

34 

50 

BANK  OF  AMERICA  CORP 

2001 

62,800.4 

37.5% 

78,576.3 

46.9% 

10,250.8 

6.1% 

13,664.9 

8.2% 

2,139.4 

1.3% 

167,431.8 

2000 

45,937.5 

37.6% 

47,595.5 

38.9% 

10,655.2 

8.7% 

14,229  6 

11.6% 

3,779.0 

3.1% 

122,196.8  : 
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RANK  RANK 

COMPANY 

NEWSPAPER 

DOLLARS  SHARE 
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TELEVISION 

DOLLARS  SHARE 

RADIO 

DOLLARS  SHARE 

MAGAZINES 

DOLLARS  SHARE 

OUTDOOR 

DOLLARS  SHARE 

TOTAL 

35 

64 

TOYOTA  MOTOR  CORP 

2001 

60,343.6 

8.0% 

484^888.0 

64.2% 

1.709,7 

0.2% 

199,289.3 

26.4% 

9,413.7 

1.2% 

755.644.3 

2000 

38,539.0 

4.9% 

548,361.7 

69.4% 

1,209.7 

0.2% 

194,826.1 

24.7% 

6,929.4 

0.9% 

789,865.9 

36 

57 

WACHOVIA  CORP 

2001 

60,012.3 

78.8% 

4.815.9 

6.3% 

6,026.7 

7.9% 

2,751.2 

3.6% 

2,509.7 

3.3% 

76,115.8 

2000 

45,537.3 

43.1% 

53,006.0 

50.2% 

4,044.0 

3.8% 

1,083.6 

1.0% 

1,902.8 

1.8% 

105,573.7 

37 

89 

GART  SPORTS  CO 

2001 

57.605.3 

98.0% 

537.9 

0,9% 

566.3 

1.0% 

0.0 

0.0% 

66.4 

0.1% 

58.775.9 

2000 

51,729.6 

97.4% 

1,087.8 

2.0% 

243.4 

0.5% 

8.4 

0.0% 

48.8 

0.1% 

53,118.0 

38 

34 

WALGREEN  CO 

2001 

55,678.6 

61.8% 

33.075.6 

36.7% 

634.9 

0.7% 

672.5 

0.7% 

35.6 

0.0% 

90.097.2 

2000 

65,509.4 

58.3% 

46,362.9 

41.3% 

87.4 

0.1% 

249.9 

0.2% 

99.2 

0.1% 

112,308.8 

39 

33 

KROGER  CO 

2001 

55,561.1 

59.5% 

31,044.5 

33.3% 

1,215.2 

1.3% 

168.1 

0.2% 

5,3466 

5.7% 

93,335.5 

2000 

67,041.7 

56.6% 

45.288.6 

38.2% 

1.213.6 

1.0% 

92.2 

0.1% 

4,865.0 

4.1% 

118,501.1 

40 

46 

PROCTER  &  GAMBLE  CO 

2001 

55,039.6 

3.6% 

996,2605 

65.6% 

30.707.5 

2.0% 

426,620.7 

28.1% 

10,162.4 

0.7% 

1,518.790.7 

2000 

49,099.2 

3.2% 

986.627.1 

64.5% 

36.444.2 

2.4% 

446.996.9 

29.2% 

11,066.6 

0.7% 

1.530,234.0 

41 

43 

SAKS  INC 

2001 

54,555.3 

58.3% 

6,216.0 

6.6% 

2,410.4 

2.6% 

30,071.9 

32.1% 

387.0 

0.4% 

93,640.6 

2000 

53,112.6 

58.5% 

9,004,7 

9.9% 

2,967.3 

3.3% 

25,129.9 

27.7% 

501.8 

0.6% 

90,716.3 

42 

** 

MERRILL  LYNCH  &  CO  INC 

2001 

54,461.8 

46.2% 

26,046.4 

22.1% 

7.472.8 

6.3% 

26.452.3 

22.4% 

3.473.9 

2.9% 

117,907.2 

2000 

22,696.9 

17.8% 

88,340.2 

69.3% 

3.1 

0.0% 

15,444.6 

12.1% 

902.7 

0.7% 

127,387.5 

43 

61 

BOSE CORP 

2001 

53,974.1 

59.7% 

3,925.0 

4.3% 

6,366.8 

7.0% 

25.852.0 

28.6% 

268.E 

0.3% 

90,386.5 

2000 

39,975.4 

51.4% 

3,903.6 

5.0% 

6,293.0 

8.1% 

27,500.6 

35.4% 

118.9 

0.2% 

77,791.5 

44 

73 

BRADFORO  EXCHANGE  LTD 

2001 

52,601.3 

37.1% 

0.0 

0.0% 

0.0 

0.0% 

89,054.8 

62.9% 

0.0 

0.0% 

141,656.1 

2000 

35,459.3 

33.2% 

0.0 

0.0% 

629 

0.1% 

71,300.6 

66.7% 

0.0 

0.0% 

106.822.8 

45 

** 

COMPAQ  COMPUTER  CORP 

2001 

51,562.4 

37.5% 

53,112.0 

38.6% 

0.0 

0.0% 

32.252.0 

23.5% 

510.1 

0.4% 

137,436.5 

2000 

16,946.9 

11.4% 

71,870.9 

48.2% 

708.2 

0.5% 

58,072.5 

39.0% 

1,465.1 

1.0% 

149,063.6 

46 

44 

HILTON  HOTELS  CORP 

2001 

50,522.2 

51.2% 

2,028.6 

2.1% 

6,699.9 

6.8% 

27,915.3 

28.3% 

11.596.1 

11.7% 

98,762.1 

2000 

51,249.1 

50.9% 

3,305.9 

3.3% 

6,108.2 

6.1% 

30,859.9 

30.7% 

9,150.4 

9.1% 

100,673.5 

47 

41 

CABLEVISION  SYSTEMS  CORP 

2001 

49,855.0 

63.6% 

9,399.8 

12.0% 

2,849.0 

3.6% 

11,338.7 

14.5% 

4.884.9 

6.2% 

78,327.4 

2000 

57,969.9 

73.1% 

10,554.5 

13.3% 

4,558.9 

5.8% 

3,168.0 

4.0% 

3,023.8 

3.8% 

79,275.1 

48 

38 

MICROSOFT  CORP 

2001 

47.300.4 

9.4% 

284,648.2 

56.4% 

7,205.0 

1.4% 

160,502.9 

31.8% 

4.658.4 

0.9% 

504.314.9 

2000 

66,030.9 

14.1% 

294.342.8 

63.0% 

12.387.4 

2.7% 

92,827.3 

19.9% 

1,855.6 

0.4% 

467,444.0 

49 

86 

QWEST  COMMUNICATIONS  INTL  INC 

2001 

46,998.6 

49.4% 

37,886.4 

39.8% 

3,591.4 

3.8% 

5.838.8 

6.1% 

781.1 

0.8% 

95,096.3 

2000 

52,871.9 

33.5% 

79,834.2 

50.6% 

21,626.6 

13.7% 

3,155.6 

2.0% 

410.7 

0.3% 

157,899.0 

50 

49 

LIBERTY  TRAVEL  INC 

2001 

46,267.1 

94.2% 

2,853.3 

5.8% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

49,120.4 

2000 

46,231.9 

99.5% 

250.2 

0.5% 

00 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

46,482.1 

51 

27 

GATEWAY  INC 

2001 

45,851.1 

24.5% 

118,781.2 

63.5% 

2,618.1 

1.4% 

13,525.0 

7.2% 

6,323.3 

3.4% 

187,098.7 

2000 

98,214.3 

33.1% 

168,936.9 

56.9% 

2.676.1 

0.9% 

18,834.2 

6.3% 

8,307.5 

2.8% 

2%.969.0 

52 

*★ 

TRACINDACORP 

2001 

45.639.8 

27.3% 

106.997.5 

64.1% 

1.883.8 

1.1% 

8,450.5 

5.1% 

3,983.9 

2.4% 

166.955.5 

2000 

17,478.2 

25.5% 

40.653.1 

59.2% 

908.5 

1.3% 

8.575.6 

12.5% 

1.037.2 

1.5% 

68.652.6 

53 

9 

ATtTCORP 

2001 

44,374.3 

9,0% 

395,506.3 

80,3% 

18,762.5 

3.8% 

24,359.6 

4.9% 

9,322.5 

1.9% 

492,325.2 

2000 

54,055.8 

11.6% 

340,141.3 

72.9% 

46,300.3 

9.9% 

16,266.7 

3.5% 

10,099.7 

2.2% 

466,863.8 

54 

84 

MARRIOn  INTL  INC 

2001 

41,184.8 

45.3% 

20.834.8 

22.9% 

2,640.9 

2.9% 

20,761.9 

22.8% 

5,472.6 

6.0% 

90,895.0 

2000 

30.2882 

43.6% 

6,025.4 

8.7% 

9,356.2 

13.5% 

20,278.4 

29.2% 

3,457.5 

5.0% 

69.405.7 

55 

48 

LOWES  COS  INC 

2001 

40,707.6 

18.2% 

167,073.1 

74.7% 

7,246.9 

3.2% 

5,726.9 

2.6% 

2,984.8 

1.3% 

223,739.3 

2000 

46,847.8 

29.1% 

97,692.1 

60.6% 

7,485.3 

4.6% 

6,084.0 

3.8% 

3,100.0 

1.9% 

161,209.2 

56 

58 

ALBERTSONS  INC 

2001 

40.466.2 

33.4% 

68.797.4 

56.8% 

11,015.3 

9.1% 

267.7 

0.2% 

675.4 

0.6% 

121.222.0 

2000 

41,070.4 

33.7% 

71,134.2 

58.4% 

8.889.1 

7.3% 

140.8 

0.1% 

484.0 

0.4% 

121.718.5 

57 

26 

DREAMWORKS  SKG 

2001 

40,082.9 

23.7% 

118,813.4 

70.3% 

2,509.7 

1.5% 

2,003.4 

1.2% 

5,675.9 

3.4% 

169,085.3 

2000 

101,284.6 

30.0% 

220,603.2 

65.4% 

7,553.5 

2.2% 

3,166.4 

0.9% 

4,950.3 

1.5% 

337,558.0 

58 

75 

NISSAN  MOTOR  CO  LTD 

2001 

39,851.5 

7.4% 

361,927.0 

67.4% 

3,127.5 

0.6% 

119,179.9 

22.2% 

13,217.8 

2.5% 

537,303.7 

2000 

34,646.5 

5.6% 

453,375.4 

73.8% 

2.471.8 

0.4% 

111,601.0 

18.2% 

11,883.1 

1.9% 

613,977.8 

59 

36 

FMR  CORP 

2001 

38,350,9 

23.8% 

74,065.4 

45.9% 

635.8 

0.4% 

47,429.1 

29.4% 

779.1 

0.5% 

161.260.3 

2000 

62,295.9 

33.1% 

70,494.1 

37.5% 

9,674.2 

5.1% 

43.685.7 

23.2% 

1,877.4 

1.0% 

188,027.3 

60 

70 

LEONARD  GREEN  &  PARTNERS 

2001 

38,129.1 

98.1% 

188.8 

0.5% 

281.3 

0.7% 

0.0 

0.0% 

268.3 

0.7% 

38,867.5 

2000 

36,508.5 

97.6% 

249.2 

0.7% 

341.6 

0.9% 

0.0 

0.0% 

324.5 

0.9% 

37,423.8 

61 

72 

AMR  CORP 

2001 

37,729.6 

52.6% 

17,424.8 

24.3% 

2,163.6 

3.0% 

12,023.6 

16.8% 

2.386.6 

3.3% 

71,728.2 

2000 

46,164.1 

47.1% 

25,599.7 

26.1% 

3,701.7 

3.8% 

20,442.1 

20.9% 

2,056.4 

2.1% 

97,964.0 

62 

53 

SAFEWAY  INC 

2001 

36,776.6 

50.6% 

22,091.0 

30.4% 

12,973.7 

17.9% 

661.3 

0.9% 

138.7 

0.2% 

72,641.3 

2000 

48,839.5 

53.1% 

27,791.4 

30.2% 

14.490.9 

15.8% 

555.4 

0.6% 

291.0 

0.3% 

91,968.2 

63 

63 

PC  RICHARD  &  SON  INC 

2001 

36,724.0 

93.4% 

2,473.6 

6.3% 

0.0 

0.0% 

0.0 

0.0% 

112.8 

0.3% 

39.310.4 

2000 

38,630.6 

92.7% 

2,986.4 

7.2% 

0.0 

0.0% 

0.0 

0.0% 

37.6 

0.1% 

41,654.6 

64 

★  ★ 

VOLKSWAGEN  AG 

2001 

35,268.3 

7.7% 

351,235.7 

77.1% 

6,170.9 

14% 

61,899.6 

13.6% 

920.6 

0.2% 

455.495.1 

2000 

23,093.6 

54% 

340,074.7 

79.6% 

3,371.3 

0.8% 

52,454.5 

12.3% 

8,280.9 

1.9% 

427,275.0 

65 

77 

INTERBOND  CORP 

2001 

34,986.6 

92.8% 

2,701,8 

7.2% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

37,688.4 

2000 

34,463.6 

93.8% 

2,278.2 

6.2% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

36,741.8 

66 

59 

MITSUBISHI  MOTORS  CORP 

2001 

34,848.7 

15.3% 

183,999.0 

80.9% 

0.0 

0.0% 

6,943.2 

3.1% 

1.662.2 

0.7% 

227,453.1 

2000 

40,938.1 

16.3% 

199,024.2 

79.3% 

0.0 

0% 

10,472.0 

4.2% 

542.4 

0.2% 

250.976.7 

67 

81 

GOOD  GUYS  INC 

2001 

32,991.7 

83.5% 

6,504.1 

16.5% 

0.0 

6.0% 

0.0 

0.0% 

0.0 

0.0% 

39,495.8 

2000 

32,520.3 

86.4% 

5,105.7 

13.6% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

37,626.0 

68 

56 

MAZDA  MOTOR  CORP 

2001 

32,469.8 

18.2% 

137,144.9 

77.0% 

2,182.9 

1.2% 

6,172.2 

3.5% 

127.9 

0.1% 

178,097.7 

2000 

41.905.3 

20.4% 

127,077.9 

62.0% 

750.6 

0.4% 

35.338.9 

17.2% 

31.2 

0.0% 

205.103.9 

69 

52 

FLEETBOSTON  FINANCIAL  CORP 

2001 

31,670.1 

56.1% 

19,037.3 

33.7% 

3,065.6 

5.4% 

1,950.4 

3.5% 

686.5 

1.2% 

56,409.9 

2000 

50,075,5 

50.9% 

38,716.6 

39.3% 

3,316.9 

3.4% 

5,100.7 

5.2% 

1,197.6 

1.2% 

98,407.3 

70 

42 

ECHOSTAR  COMMUNICATIONS  CORP 

2001 

31,119.7 

55.0% 

2,669.6 

4.7% 

16,819.4 

29.7% 

5,742.6 

10.2% 

209.9 

0.4% 

56,561.2 

2000 

55,799.4 

62.9% 

6,054.6 

6.8% 

20.203.5 

22.8% 

4,121.8 

4.6% 

2,512.3 

2.8% 

88.691  6 
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NEWSPAPER 

TELEVISION 

RADIO 

MAGAZINES 

OUTDOOR 

TOTAL 

2001  2000 

RANK  RANK 

COMPANY 

DOLURS  SHARE 
(In  000s)  (Of  Spending) 

DOLWRS  SHARE 

DOLLARS  SHARE 

DOLLARS  SHARE 

DOLURS  SHARE 

71 

99 

ALLTEL 

2001 

29,720.2 

41.6% 

17,609.4 

24.7% 

18,921.8 

26.5% 

212.8 

0.3% 

4,961.9 

6.9% 

71,426.1 

2000 

24,144.8 

47.3% 

13,472.5 

26.4% 

9,199.9 

18.0% 

321.9 

0.6% 

3,889.5 

7.6% 

51,028.6 

72 

76 

PRUDENTIAL  INSURANCE  CO  OF  AMERICA 

2001 

29,517.2 

29.6% 

47,025.5 

47.2% 

559.2 

0.6% 

20,129.5 

20.2% 

2,491.8 

2.5% 

99,723.2 

2000 

34,512.2 

354% 

37,409.0 

38.4% 

3.2 

0.0% 

23,950.3 

24.6% 

1,524.8 

1.6% 

97,399.5  i 

73 

45 

AMERICAN  EXPRESS  CO 

2001 

29,415.2 

12.7% 

128,944.0 

55.8% 

12,180.8 

5.3% 

57,749.1 

25.0% 

2,798.4 

1.2% 

231,087.5 

2000 

50,784.5 

14.7% 

168,837.3 

49.0% 

18,825.0 

5.5% 

102,348.2 

29.7% 

3,594.0 

1.0% 

344,389.0  ; 

74 

47 

COMPUSA  INC 

2001 

29,332.9 

47,8% 

27,667.5 

45.1% 

4,153.3 

6.8% 

172.3 

0.3% 

11.2 

0.0% 

61,337.2  i 

2000 

47,149.8 

85.8% 

4,652.8 

8.5% 

1,609.0 

2.9% 

1,541.2 

2.8% 

0.0 

0.0% 

54,952.8 

75 

80 

HAVERTY  FURNITURE  COS  INC 

2001 

29,050.5 

73.1% 

10,527.2 

26.5% 

0.0 

0.0% 

108.3 

0.3% 

43.1 

0.1% 

39,729.1 

2000 

33,736.1 

75.9% 

10,617.0 

23.9% 

0.0 

0.0% 

75.4 

0.2% 

13.0 

0.0% 

44,441.5 

76 

82 

BERTELSMANN  AG 

2001 

28,838.2 

30.5% 

11,335.0 

12.0% 

4,269.7 

4.5% 

49,724.5 

52.6% 

399.7 

0.4% 

94,567.1 

2000 

32,375.2 

29.5% 

15,945.0 

14.6% 

4,151.6 

3.8% 

56,023.9 

51.1% 

1,067.2 

1.0% 

109,562.9 

77 

96 

WASHINGTON  MUTUAL  INC 

2001 

28,382.0 

43.9% 

20,281.9 

31.4% 

5,197.5 

8.0% 

367.5 

0.6% 

10,361.0 

16.0% 

64,589.9 

2000 

26,221.1 

47.2% 

17,371.5 

31.3% 

5,373.1 

9.7% 

309.5 

0.6% 

6,278.4 

11.3% 

55,553.6 

78 

94 

ROLL  INTLCORP 

2001 

28,211.4 

53.2% 

1,089.3 

2.1% 

0.0 

0.0% 

23,691.9 

44.7% 

0.0 

0.0% 

52,992.6 

2000 

25,955.4 

58.1% 

813.1 

1.8% 

0.0 

0.0% 

17,891.8 

40.1% 

1.5 

0.0% 

44,661.8 

79 

88 

DEERE  &  CO 

2001 

27,988.2 

67.0% 

12,822.0 

30.7% 

29.1 

0.1% 

581.2 

1.4% 

357.9 

0.9% 

41,778.4 

2000 

28,983.1 

74.1% 

8,202.0 

21.0% 

31.3 

0.1% 

1,827.2 

4,7% 

54.9 

0.1% 

39,098.5 

80 

87 

BANK  ONE  CORP 

2001 

27,891.3 

82.6% 

2,059.1 

6.1% 

765.3 

2.3% 

2,705.6 

8.0% 

342.1 

1.0% 

33,763.4 

2000 

29,474.3 

55.9% 

18,930.2 

35.9% 

2,198.2 

4.2% 

1,934.2 

3.7% 

222.8 

0.4% 

52,759  7 

81 

** 

ROYAL  CARIBBEAN  INTL 

2001 

26,563.4 

39.2% 

38,093.2 

56.2% 

661.6 

1.0% 

2,384.9 

3.5% 

78.9 

0.1% 

67,782.0 

2000 

17,623.7 

26.7% 

39,222.7 

59.4% 

107.4 

0.2% 

8,900.8 

13.5% 

125.0 

0.2% 

65,979.6 

82 

85 

BOSCOVS  DEPT  STORES  INC 

2001 

25,678  1 

89.0% 

3,157.7 

10.9% 

25.6 

0.1% 

0.0 

0.0% 

0.0 

0.0% 

28,861.4 

2000 

30,087.8 

88.7% 

3,846.4 

11.3% 

0.0 

0.0% 

0.0 

0.0% 

3.8 

0.0% 

33.938.0 

83 

98 

USA  NETWORKS  INC 

2001 

25,238.6 

36,8% 

25,255.5 

36.9% 

4,193.4 

6.1% 

12,118.1 

17.7% 

1,688.3 

2.5% 

68,493.9 

2000 

25,943.3 

30.7% 

34,361.2 

40.6% 

3,214.2 

3.8% 

20,107.9 

23.8% 

973.6 

1.2% 

84,600.2 

84 

65 

OFFICEMAX 

2001 

25,204.4 

64.3% 

11,275.4 

28.8% 

2.713.8 

6.9% 

0.0 

0.0% 

0.0 

0.0% 

39,193  6 

2000 

38,4808 

60.6% 

14,774.3 

23.2% 

7,057.5 

11.1% 

1,518.1 

2.4% 

1,719.9 

2.7% 

63.550.6 

85 

78 

NORTHWEST  AIRLINES  CORP 

2001 

25,186.9 

60.7% 

3,194.0 

7.7% 

1,218.1 

2.9% 

10,664.1 

25.7% 

1,258.9 

3.0% 

41,522.0 

2000 

34,325.5 

62.9% 

5,343.6 

9.8% 

3,421.1 

6.3% 

10,430.2 

19.1% 

1,030.3 

1.9% 

54,550.7  1 

86 

** 

ROOMS  TO  GO  INC 

2001 

25,005.1 

45.4% 

30,047.4 

54.6% 

0.0 

0.0% 

0.0 

0.0% 

25.8 

0.0% 

55,078.3  ' 

i 

2000 

13,096.6 

29,7% 

30,906.8 

70.2% 

0.0 

0.0% 

0.0 

0.0% 

25.8 

0.1% 

44,029.2 

87 

24 

GENERAL  ELECTRIC  CO 

2001 

24,913.4 

11.2% 

143,395.7 

64.5% 

15,145.3 

6.8% 

37,212.5 

16.8% 

1,493.3 

0.7% 

222,160.2 

I 

2000 

109,011.9 

24.6% 

245,067.0 

55.4% 

37,968.6 

8.6% 

48,519.5 

11.0% 

2,159.0 

0.5% 

442,726.0 

88 

55 

OFFICE  DEPOT  INC 

2001 

24,852.8 

25.1% 

66,277.2 

67.1% 

6.468.4 

6.5% 

1,079.9 

1.1% 

161.8 

0.2% 

98.840  1 

2000 

42,749.8 

36.0% 

72,178.8 

60.8% 

1,078.1 

0.9% 

2,427.1 

2.0% 

309.1 

0.3% 

118,742.9 

89 

** 

SUN  MICROSYSTEMS  INC 

2001 

24,780.4 

66.1% 

246.3 

0.7% 

0.0 

0.0% 

12,333.9 

32.9% 

134.0 

0.4% 

37,494.6  , 

2000 

18,072.8 

36.4% 

18,372.6 

37.0% 

10.0 

0.0% 

12,941.3 

26.0% 

300.0 

0.6% 

49,696.7  ! 

90 

60 

MERCK  &  CO  INC 

2001 

24,634.6 

7.7% 

199,078.2 

62.0% 

19.5 

0.0% 

97,335.1 

30.3% 

18.3 

0.0% 

321,085.7 

2000 

42,390.2 

10.7% 

231,678.4 

58.4% 

223.7 

0.1% 

122,675.4 

30.9% 

70.3 

0.0% 

397,038.0 

91 

** 

CAMPBELL  SOUP  CO 

2001 

24,296.3 

7.9% 

190,807.3 

62.1% 

15,025.6 

4.9% 

76,905.3 

25.0% 

1.5 

0.0% 

307.036.0 

2000 

23,486.3 

10.6% 

118,829.9 

53.8% 

10,921.2 

4.9% 

67,565.8 

30.6% 

19.7 

0.0% 

220,822.9 

92 

** 

SUNTRUST  BANKS  INC 

2001 

23,927.8 

78.6% 

6,235.4 

20.5% 

0.0 

0.0% 

0.0 

0.0% 

278.2 

0.9% 

30,441.4 

2000 

22,963.3 

88.5% 

2,660.9 

10.3% 

0.0 

0.0% 

0.0 

0.0% 

334.9 

1.3% 

25,959  1 

93 

** 

TOYS  R  US  INC 

2001 

23,922.6 

30.3% 

35,277.3 

44.7% 

14,381.0 

18.2% 

5,005.7 

6.3% 

268.0 

0.3% 

78,854.6  1 

2000 

19,563.0 

23.8% 

54,067.5 

65.7% 

6,012.0 

7.3% 

2,711.9 

3.3% 

0.0 

0.0% 

82,354.4  1 

94 

92 

DOW  JONES  &  CO  INC 

2001 

23,888.0 

37.3% 

34,130.5 

53.4% 

663.9 

1.0% 

4,271.7 

6.7% 

1,009.5 

1.6% 

63,963.6  ! 

2000 

26,871.5 

33.3% 

40.358.2 

50.0% 

1,760.4 

2.2% 

10,367.8 

12.8% 

1,343.6 

1.7% 

80,701.5 

95 

79 

CENDANT  CORP 

2001 

23,877.0 

19.6% 

56,701.2 

46.5% 

4,728.8 

3.9% 

12,010.1 

9.8% 

24,729.2 

20.3% 

122,046.3 

2000 

33,805.4 

20.5% 

86,181.9 

52.3% 

10,766.0 

6.5% 

13,181.6 

8.0% 

20,956.8 

12.7% 

164,891.7 

96 

95 

U-Z-BOY  INC 

2001 

23,650.7 

47.2% 

19.181.5 

38.3% 

0.0 

0.0% 

6,828.9 

13.6% 

405.4 

0.8% 

50,066.5  . 

2000 

25,558.5 

52.9% 

17,210.3 

35.6% 

0.0 

0.0% 

5,329.7 

11.0% 

243.3 

0.5% 

48,341.8  ' 

97 

** 

AVENTIS  SA 

2001 

23,527.6 

15.9% 

62,810.9 

42.3% 

5,407.5 

3.6% 

56,398.3 

38.0% 

253.3 

0.2% 

148,397.6 

2000 

7,912.2 

9.1% 

49,062.7 

56.2% 

3,183.7 

3.6% 

26,952.6 

30.9% 

235.2 

0.3% 

87,346.4 

1  98 

** 

CVS  CORP 

2001 

23,349.3 

65.9% 

8,205.1 

23.2% 

1,925.7 

5.4% 

949.9 

2.7% 

1,010.9 

2.9% 

35,440.9 

I 

2000 

20,852.1 

68.3% 

8,003.5 

26.2% 

1,030.3 

3.4% 

247.7 

0.8% 

414.7 

1.4% 

30,548.3 

99 

** 

CARNIVAL  CORP 

2001 

22,631.7 

37.6% 

29,130.3 

48.4% 

385.5 

0.6% 

7,235.6 

12.0% 

750.0 

1.2% 

60,133.1 

2000 

11,043.8 

22.6% 

29,818.3 

61.1% 

631.3 

1.3% 

6,355.6 

13.0% 

932.7 

1.9% 

48,781.7 

100 

51 

IP  MORGAN  CHASE  &  CO 

2001 

22,541.7 

44.0% 

17,321.7 

33.8% 

34.8 

0.1% 

9,814.9 

19.2% 

1,481.3 

2.9% 

51,194.4 

2000 

44,340.9 

47.9% 

27,907.4 

30.2% 

2,882.0 

3.1% 

16,679.6 

18.0% 

745.3 

0.8% 

92,555.2 

TOP  100  TOTAL 

2001 

8,741,185.7 

29.9% 

14,828,677.3 

50.8% 

998,469.1 

3.4% 

4,201,561.9 

14.4% 

435,747.1 

1.5% 

29,205,641.1  . 

2000 

9,337,041.6 

28.9% 

16,667,079.1 

51.7% 

1,077,004.4 

3.3% 

4,783,901.7 

14.8% 

394,024.2 

1.2% 

32,259,051.0  I 

ALL  OTHER 

2001 

13,077,732.4 

21.6% 

31,392,911.7 

51.8% 

1,998,871.7 

3.3% 

12,215,3568 

20.1% 

1,944,341.7 

3.2% 

60,629,214.3  ' 

2000 

14,569,833.7 

21.9% 

34,381,532.0 

51.7% 

2,595,174.5 

3.9% 

12,906,019.9 

19.4% 

2,003,763.0 

3.0% 

66.456,323.1 

GRAND  TOTAL 

2001 

21,818,918.1 

24.3% 

46,221,589.0 

51.5% 

2,997,340.8 

3.3% 

16,416,918.7 

18.3% 

2,380,088.8 

2.6% 

89,834,855.4 

2000 

23,906,875.3 

24.2% 

51,048,611.1 

51.7% 

3,672,178.9 

3.7% 

17,689,921.6 

17.9% 

2,397,787.2 

2.4% 

98,715,374.1 

**N0T  RANKED  IN  TOP  100. 

Totals  in  the  Newspaper  column  represent  revenue  estimates  for  Local  Newspapers.  National  Newspapers,  and  Sunday  Magazines  combined.  Totals  in  the  Television  column  represent  revenue  estimates  for  Network,  Spot. 
Network  Cable,  and  Syndicated  Television  combined.  Totals  in  the  Radio  column  represents  revenue  estimates  for  Network  Radio  and  National  Spot  Radio  combined. 

For  the  purposes  of  this  report,  Auto  Dealer  Associations,  Local  Auto  Dealers,  and  Real  Estate  Agencies  were  excluded. 

Source:  Competitive  Media  Reporting  calculations 
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SYNDICATES 


Serious  change 
in  Canadian 
funny  pages 


M  comics  at  a  glacial  pace,  but 

three  Ontario  dailies  made  big 
revisions  this  month.  The  Torstar  Corp. 
papers  added  some  strips  with  younger- 
reader  appeal,  and  dropped  older 
standbys  such  as  “Andy  Capp,” 

“Beetle  Bailey,”  “Cathy,”  “Doonesbury,” 
“Garfield,”  “Peanuts,”  and  “Wizard  of  Id.” 

The  Gvelph  Mercury  went  to  16  from 
10  comics,  unusual  at  a  time  when  the 
economy  is  squeezing  feature  budgets. 
The  paper  dropped  six  comics,  added  12, 
and  bump)ed  some  puzzles  to  classifieds. 


OST  NEWSPAPERS  CHANGE 


The  Record  in  Kitchener  went  to  16  from 
11  comics,  dropping  seven  and  adding  12. 
Why  more  comics?  “They’re  high 

readership,”  replied 
Record  and 
Mercury  Editor 
in  Chief  Lynn 
Haddrall.  “We 
know  that  people 
like  to  go  to  the 
comics  page  to 

-  get  away  from 

Lynn  Haddrall:  Her  everything  else.” 
papers  add  comics.  TheHamUton 

Spectator  dropped  seven  comics,  added 
nine,  and  moved  horoscopes  elsewhere. 
Editor  in  Chief  Dana  Robbins  said  some 
strips  had  “lost  their  edge”  and  that 
the  section  skewed  to  older  readers. 


Haddrall  said  her  papers  also  wanted 
more  for  younger  readers  and  to  help 
“gifted  artists  trying  to  break  in.”  But  all 
three  papers  retained  some  comics  liked 
by  older  readers. 

Among  the  newer  comics  added 
were  “Mutts,”  “Rhymes  With  Orange,” 
“The  Other  Coast,”  “Tina’s  Groove,” 
and  “Zits.” 

Haddrall  concluded:  “A  lot  of  editors 
shy  away  from  changes  in  the  comics 
page,  because  they  don’t  like  to  answer 
phone  calls.  But  newspapers  are  all 
about  change.  It  should  be  done  on  a 
regular  basis.”  —  DaveAstor 

For  a  longer  version  of  this  story, 
see  the  June  17  “Syndicate  World” 
at  http://www.editorandpublisher.com. 


et  cetera  ... 

The  Milwaukee  man  who  wrote  “Dear 
Abby”  about  his  fantasies  of  having  sex 
with  young  girls  ^  ; 


{E&P,  March  18,  p.  7) 
was  placed  on  eight  years’ 
probation  Tuesday  for 
possession  of  child 
pornography,  according  to 
the  Milwaukee  Journal 
Sentinel.  “Dear  Abby”  is 
with  Universal  Press 
Syndicate.  ...  Steve  Kelley 
was  hired  as  editorial 

cartoonist  of  The  Times-  - 

Picayune  in  New  Orleans. ...  Lou  Dobbs,  host  of 
CNN's  Lou  Dobbs  Moneyline,  is  writing  a  New 
York  Daily  News  column  that’s  being  distributed 
,  by  Tribune  Media  Services  (TMS)  and  Los 

! '  Angeles  Times  Syndicate  International.  The 
weekly  feature  covers  economics  and  other 
topics. ...  John  Stickney  was  named  senior  editor 
of  the  New  York  Times  Syndicate.  He  was 

,  1  previously  the  New  York  Times  Syndication  Sales 

1 1  CoRp  ’s  marketing  communications  manager,  a 

I  post  assumed  by  Aidan  McNulty.  Prior  to  joining 
NYTSSC,  Stickney  was  a  reporter,  editor,  and 
author.  McNulty  was  hired  by  the  syndicate  as  a 

j !  full-time  editor  in  1991. ...  CartoonStock 

j  i  (http://www.cartoonstock.com)  is  starting  the 

I I  NewsCartoon  Service,  which  provides  topical  and 
news-related  cartoons.  The  1997-founded  CS 
represents  178  cartoonists  and  offers  about 
25,000  cartoons  searchable  online. ...  Though 

I  i  Frank  Cho’s  “Liberty  Meadows”  comic  is  no 

I I  longer  available  to  newspapers  in  the  United 
States,  Creators  Syndicate  continues  to  distribute 

WWW.  etJ  itorandpublisher.com 


«44mi*T7W7M»  ifir  J.  ^  ,,, 


new  installments  of  the  award-winning  strip  to 
international  and  Web  clients. ...  An  exhibition 
marking  the  25th  anniversary  of  IMS’  “Shoe” 
runs  through  Aug.  16  at  the  Ohio  State 

I  University  Cartoon  Research 
Library. ...  Knight  Ridder 
Tribune  Information 
Services  introduced  four 
columns  covering  consumer 
J|  issues,  health,  nutrition, 
and  religion.  They’re  by  Jeff 
Gelles  of  The  Philadelphia 
Inquirer,  Steve  Davis  of  The 
Dallas  Morning  News, 
Marsha  Erickson  of  the 

- 1  Duluth  (Minn.)  News 

Tribune,  and  The  Kansas  City  (Mo.)  Star. ... 
United  Media  is  offering  a  weekly  illustrated 
Q-and-A  panel  called  “The  Harvard  Medical 
School  Adviser.”  ...  Garry  Trudeau’s 
“Doonesbury”  is  available  for  downloading  to 
PDA  devices.  The  Universal  strip  joins  nearly  30 
other  uclick-distributed  comics  and  columns 
delivered  to  users  of  Mazingo’s  mobile  delivery 
system. ...  DBR  Media  is  syndicating  editorial 
cartoonist  Ed  Hall  (http://www.halltoons.com). 

...  Copley  News  Service  promoted  Timothy  Cien 
to  manager  of  sales  and  marketing  from 
marketing  manager. ...  Global  Information 
Network  (http://www.globalinfo.org)  is 
distributing  a  four-times-a-week  bulletin  from 
African  Eye  News  Service.  ...  The  San  Diego 
Union-Tribune’s  Joseph  Perkins  doubled  the 
frequency  of  his  Newspaper  Enterprise 
Association  opinion  column  to  twice  from  once  a 
week. ...  TMS’  TV  Information  Products  division 
named  Kristi  Pfiuger  senior  account  executive  for 
the  western  United  States  and  Lorraine  Jones 


Merkley  account  executive  for  Canada. ... 
Editorial  cartoonist  Joe  Sharpnack  has  a  new 
Web  site  at  http://www.sharptoons.com. ... 
Katherine  Williams  (http://www.katherinethe 
so-so.com)  is  syndicating  a  family-humor 
column. ...  Jason  Love  is  syndicating  his  “Snap¬ 
shots”  cartoon  online  (http://www.jasonlove 
.com). ...  Gary  Moskowitz  launched  “Keeping 
the  World  Safe”  via  his  Moskowitz  News  Service. 
The  columnist  (http://www.geocities.com/jewish 
learningannex)  is  a  radio  host,  airthor  of  Fighting 
Terror:  Keeping  the  World  Safe,  and  an  ex-New 
York  cop  who  trained  police  anti-terrorism  units. 


Belden 


Belden  Associates 

www.beldenassociates.com 
(214)  689-1977 
lnfo(gbeldenassociates.com 
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Our  man  in  Beijing  and  his  Year  of  Living  Ridiculously 


The  rim  editor  comes  to  me  late  one  evening  with 
a  problem.  Hundreds  are  dead  and  thousands  are 
homeless  in  flooding  that  has  ravaged  several  south¬ 
ern  regions  in  recent  weeks.  Seemed  pretty  dire,  so  I 
wrote  a  headline  that  indicated  that  the  nation  had  | 
been  ravaged  by  storms.  And  that’s  the  problem.  I 

“The  boss  says  this  is  too  negative,”  the  editor  tells  me.  “Please 
soften  it.” 

“Too  negative?”  I  ask  with  bulging  eyes.  “How  can  it  be  too 
negative?  Hundreds  of  people  are  dead.  What’s  soft  about  that?” 


“Eh,”  the  editor  sniifs.  “This  is  a  country 
of  1.3  billion  people.  A  few  hundred  people 
really  isn’t  the  whole  nation.” 

So  began  my  tenure  as  a  copy  “polisher” 

'  at  China’s  only  English-language  national 
newspaper,  the  China  Daily.  I  was  a  Medill 
School  of  Journalism-educated  reporter 
!  with  clips  in  some  of  my  nation’s  largest 

newspapers,  yet  I’d  growm  bored 
!  with  local  journalism  and 
yearning  for  adventure  when  I 
spotted  that  EdP  ad  beckoning 
Westerners  to  come  to  China 
and  edit  for  a  year. 

They  promised  to  fly  me  over 
and  back,  put  me  up,  give  me  a 
month’s  vacation,  and  pay  me 
four  times  the  average  Beijing 
wage.  For  all  this,  I  promised  to 
make  the  English  writing  of  the 
Chinese  staff  as  readable  as  possible  —  and 
ignore  how  ridiculous,  inept,  and  often 
outrageously  false  the  substance  is. 

But,  of  course,  ignoring  that  was 
impossible,  since  it  was  easily  the  most 
fascinating  part  of  the  job.  Lots  of  West¬ 
erners  come  to  China,  most  to  teach  Eng- 
1  lish  or  open  a  new  franchise.  Not  many  get 
I  invited  into  the  foyer  of  the  inner  sanctum 

of  the  greatest  totalitarian  dictatorship  to 
ever  masquerade  as  a  respectable  govern¬ 
ment.  We  weren’t  quite  in  there  with  the 


Politburo,  but  we  were  probably  closer  than 
any  other  Western  could  get. 

Never  mind  that  the  staff  of  a  dozen 
polishers  that  I  joined  aid  and  abet  in  that 
charade  by  improving  the  text  of  this  rag 
to  a  point  where  it  occasionally  sounds 
authoritative.  We  knew  the  Western 
readers  —  mainly  the  foreign  press  — 

didn’t  view  China  Daily  as  a 
newspaper  so  much  as  a  news 
source  that  provided  insight 
into  where  the  Chinese 
government  stands.  American 
journalists  quote  from  the 
China  Daily  every  day  because 
direct  comment  from  actual 
government  officials  is  often 
impossible  to  come  by,  so  I  saw 
phrases  I  rewrote  popping  up  in 
The  Wall  Street  Journal,  The 
New  York  Times,  and  The  Washington  Post. 

\  As  paid  employees  of  the  Chinese 

Ministry  of  Information,  we  learned  by 
heart  the  party  line  on  certain  hot  topics. 
The  world  has  but  “one  China,  and  Taiwan 
I  Province  is  an  inalienable  part  of  that  one 
I  China.”  In  1951,  China  effected  the 
i  “peaceful  liberation  of  Tibet.”  And  tbe 
!  Falun  Gong  is  “an  evil,  nefarious  cult 
whose  brainwashed  members  turn  into 
insane,  homicidal,  and  suicidal  maniacs.” 

!  OK,  that  last  one  was  overdoing  it  a  bit 


—  we  polishers  often  pumped  in  a  bit  of 
free-lance  excess  to  show  the  Western 
reader  that  somebody  on  this  side  knew 
this  stuff  is  absurd. 

This  was  “journalism”  that  would  make 
every  Medill  professor  ill.  The  sanctity  of 
direct  quotes?  None.  They  changed  them 
regularly,  even  in  wire  copy,  and  not  just 
because  the  translations  from  Chinese 
required  finesse. 

Sometimes,  they  invented  people,  too. 
Would  anybody  really  believe,  for  instance, 
that  a  family  forced  to  move  from  a 
downtown  Beijing  home  their  ancestors 
built  centuries  ago  to  a  remote  suburb  is  so 
patriotic  as  to  accept  with  glee  this  reloca¬ 
tion  as  their  contribution  to  making  way  for 
the  structures  that  will  help  China  host  a 
great  Olympics?  The  China  Daily  said  so. 

Statistics,  too,  were  laughably  employed. 
One  piece  claimed  a  poll  of 354,000  people 
found  99%  said  they  would  buy  organic 
foods  even  if  they  cost  more.  I  wrote  a 
query  into  the  text,  noting  that  it  would  be 
virtually  impossible  to  get  99%  of  any 
group  of  people  to  agree  on  much  of 
anything.  The  reporter’s  reply:  “But  the 
statistic  is  most  assuredly  true.  The 
commission  would  have  no  reason  to  lie.” 

The  editorial  page  was  particularly 
entertaining.  One  day,  this  newspaper  — 
representing  a  regime  that  mowed  down  a 
thousand  or  more  in  Tiananmen  Square 
and  then  insisted  it  never  happened  — 
concluded,  in  reference  to  Japan,  that  “a 
nation  that  lies  about  its  history  cannot  be 
trusted  by  the  rest  of  the  world.”  This  was 
actually  in  print. 

How  did  we  stomach  it?  It  wasn’t 
j  always  easy,  particularly  when  the  U.S. 

spy-plane  crew  was  held  on  Hainan 
i  and  the  rhetoric  wandered  into  a  less- 
I  cartoonish  viciousness.  Yet,  even  in  those 
’  moments,  we  gained  insight  into  the 
I  Chinese  political  and  cultural  mind  that 
j  few,  including  those  at  the  U.S.  Embassy, 
i  can  access.  And  I  helped  Chinese  staffers 
apply  to  U.S.  j-schools,  spreading  the 
subversive  gospel  of  the  First  Amendment. 

:  In  a  land  where  free  expression  is 
considered  a  threat  to  social  stability, 
maybe  that’s  the  best  you  can  do.  II 

Friess,  a  free-lancer  based  in  Las  Vegas, 
wrote frequently  (and  illegally) for  USA 
Today  from  China  last  year. 
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Connected. 


MAN 

ROLAND 

Profitability  by  Design. 


Connect  to  the  efficiency  of  computerized  integrated  manufacturing  with  PECOM  from  MAN  Roland.  PECOM  stands 
1  for  Process  Electronic  Control,  Organization  and  Management.  That  means  PECOM  puts  you  in  command  of  your 

I  entire  workflow,  from  pre-production,  to  press  operation,  to  post-production.  PECOM  is  scalable,  so  it  perfectly 

matches  your  needs  today,  while  empowering  you  to  add  new  functions  and  features  tomorrow.  And  PECOM  links  you 
to  remote  diagnostics  and  tele-support  to  keep  you  connected  to  MAN  Roland  service  expertise  continuously.  Learn 
how  to  netwgrk  your  plant  for  higher  productivity  with  PECOM  by  contacting  MAN  Roland  today.  Call;  630.920.2000. 
Click;  www.manroland.com. 
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We  are  listening 


New  methods  and  approach 
International  products-and  capabilities 
New  presses,  tower  additions,  latest  features 

Lifetime  parts,  service  and  enhancement  programs 

•  •  ^ 

The  Customer  Driven  Business 

n 

Worfd  Newspaper  Press  Systems 
www.gossinternational.com 
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